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The Author & Journalist 


NOW AS NEVER BEFORE 


AMERICA NEEDS THE RELAXATION 


OF GOOD 


READING! 


You can help fill that need by writing 
more and better stories during 1943! 


POPULAR PUBLICATIONS, INc. 


New York City 


TWO SOUND INVESTMENTS 


The soundest and best investment you can make today is to buy War Bonds and Stamps, for they will 
not only help win the war but also serve as a ‘‘cushion’’ in the let-down which will follow it. 


Another sound investment is to fit yourself to turn your literary talent into dollars. It can be done— 
if you have competent, sincere, and sympathetic guidance; and the dollars you earn by your typewriter will 


also serve as a ‘“‘cushion’’ in the post-war days. 


On my desk as I write this are three letters from clients who had not made a single sale before 
they came to me. The first concerns a novelette with which I dealt in the Criticism and Sales Service, 
and which was sold, ON ITS FIRST TRIP OUT, at 2 cents a word. The next concerns a book-length 
which was sold, also on its first trip, as a serial after I had dealt with it and the flaws which had kept 
it from selling had been eliminated. The third concerns a criticism, and runs as follows: 


“I know I learned more from your one criticism 
than I did from all the books, articles, etc., I ever 
read on the subject of story-writing. This is be- 
cause your criticism concerned MY OWN WEAK- 
pore and not the weaknesses of beginners in 
general.”’ 


The names of these writers are at your disposal, as are 
the names of as many others as you wish, now constantly 
in print. These clients consider the small fee they paid me 
a sound investment. If you, too, are looking for such an 
investment, write for my 44-page booklet, “THE TRUTH 
ABOUT LITERARY ASSISTANCE.”’ It gives vital infor- 
mation, not obtainable elsewhere, my credentials both as 
an autbor and a literary representative, and details of how 
I work with writers and what I do for them. 


TERMS IN THE CRITICISM SALES SERVICE: $3.00 
for any Ms. under 3,000 words (including ‘‘short-shorts’’); 
for longer stories, the fee is $3.00 for the first 3,000 
words, and 60c a thousand words (or fraction) theerafter. 
Special terms for book-lengths. Commission on sales, 10%. 


TWO VALUABLE HELPS FOR WRITERS 
WAR PLOTS 


Our Government values the cooperation of writers in the 
efiort to build and maintain civilian morale, and has made 
specific recommendations, both to authors and to editors, as 
to the kind of plots and stories which should be written 
and bought. I have reproduced these recommendations, and 
shall be pleased to send them on receipt of 50c, which is the 
cost to me of reproduction, mailing, etc. 


PERFECT PLOTTING DEVICE 

A deck of cards which supplies plot synopses of at lea 
150 words ee and supplies them FOREVER AND w ITH. 
OUT LIMIT. No two plots can be alike, and nothing 
could be simpler to operate. You simply deal out a hand 
to yourself, and you have A COMPLETE PLOT, READY 
FOR USE. 

These cards will furnish you with stories 
you can hope to write if you live old as 
Methuselah — and they are COMPLETE *WORKABL E, 
PRACTICAL PLOTS—not merely a disconnected skeleton 
outline, a setting, or a jumble of words or sentences. 


Beware of Imitations. Price $1.00 


LAURENCE R. D’ORSAY 


Author “The Frofit in Writing’ ($3.00); ‘“‘Writing Novels to Sell” ($2.50); “Landing the Editors’ Checks” 
$3.00); “‘Stories You Can Sell’’ ($3.00); ‘‘Mistress of Spears” (2.50), ete. 


AUTHOR OF STORIES AND ARTICLES IN LEADING MAGAZINES 


“Builder of Literary Careers Since 1919” 
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LETTERS 


1943 Article Needs 


We are in the market for articles on basic photography, 
written and illustrated in a style that will appeal to the 
average amateur camera owner. In addition, we want 
stories on the application of photography in the war ef- 
fort, and any new developments in the field, which are 
not too highly specialized. Any good stories on the 
making of home-built equipment and accessories that do 
not require the use of essential materials, will be wel- 
come, along with step-by-step photos and diagrams. Our 
normal maximum article length is 2500 words.- We can 
use shorter manuscripts of 1500 words as secondary fea- 
tures, as well as 200 to 300 word kinks. The present 
standard rate of payment for features is from 1% cents 
per word up, and $3 for each illustration, on acceptance. 

We are constantly in the market for interesting and 
unusual photographs, especially those with human interest 
value. Pictures that illustrate any unusual photographic 
stunt or that treat an ordinary subject in an unusual 
way, are also desired. 

Feature articles should be slanted to the amateur photo- 
grapher and written in a popular style. Illustrations 
should be interesting and have human interest value. It 
is essential that they be of good quality for reproduction. 

Our plans for 1943 are to supply the amateur with 
stories telling him how he can get the most out of his 
hobby during the war, and what he can accomplish in 
spite of the present-day restrictions and curtailment of 
certain photographic materials. 

News-type articles must be timely and be slanted from 
the photographic angle. 

Perhaps our greatest job for 1943 will be to keep 
interest in photography at as high a level as possible 
and tell amateurs how they can make it serve its most 
useful purpose during the war. 

Popular Photography, 
540 N. Michigan Ave., FRANK FENNER, JR. 
Chicago, Il. Assistant Editor. 


Filler Story 

I was a young free-lance in World War I, doing most 
of my work for farm papers. Paper shortage affected 
these acutely. I was a writer without a market until I 
found the answer. That was to concentrate on fillers— 
brief material from 200 to 600 words. 

During a two-year period, I believe that 75 per cent 
of my production was in such lengths. 

I rapidly increased the number of my U. S. and 
Canadian farm paper markets, and branched out into 
other magazines and newspapers. 

It isn’t possible to make the money in a good filler 
market that one can make in a good feature market. 
But I would have starved during the war paper shortage 
if I had written features only. 

I don’t know what present paper cuts will do to the 
writers of fact material. Length requirements have been 
dropping fast. I believe that the demand for filler stuff 
will boom as it did in the last war. 

PARK S. ROBBINS. 
Kansas City, Mo. 


College Photos 
A. & J.: 

Ohio Wesleyan University has a collection of around 300 
photographs, covering nearly every worthwhile activity 
in higher education, which is now being made available 
to house organ editors, magazine and book publishers, 
newspaper editors and advertising agencies. 

These photographs are not for sale. Permission will 
be given to use them in approved publications and ad- 
vertising campaigns in return for a credit line. 


G. W. YOUNG, 
Delaware, Ohio. Director of Publication. 
Good Luck, Riveter! 
A. & J.: 


This letter is my farewell to writing. I am leaving the 
ranks of free-lance writers to pick up my hammer and 
go to work. 

I learned from last night’s headlines that I would be 
drafted for labor. Today I signed to learn aircraft rivet- 
ing, a trade that will demand all my energies for the du- 
ration. There will be no time for free-lance writing. 

I have enlisted where I can best serve my country— 
or so it thinks. I tried to enlist in every branch of the 
service, right after December 7, 1941, but one office after 
another turned me down, even though I once held an 
R.O.T.C. commission. I am the father of three girls, the 
oldest four years, all dependent on my ability to make a 
living for them. 


MAREN ELWOOD, Agent 


Literary Authority - Collaborator 


Author of the 
Current non-fiction best seller 
“CHARACTERS MAKE YOUR STORY’”’ 


Recommended by the Book-of-the-Month 
Club 


PROFESSIONAL TRAINING 
FOR WRITERS 


FICTION RADIO 
ARTICLES and FEATURE 
SCREEN 
JOURNALISM ENGLISH 
Study by Mail Studio Lectures 


Private Conferences by Appointment 
Individual Manuscript Criticism, 
Personal, Directed Writing 


For further information write 


MAREN ELWOOD, 6362 Hollywood Blvd. 
Hollywood California 


With Best Wishes 


Dell Publishing 
Company, Inc. 


INSIDE DETECTIVE 
FRONT PAGE DETECTIVE 
HEADLINE DETECTIVE 
MODERN ROMANCES 
MODERN SCREEN 
SCREEN ROMANCES 
FIVE-NOVELS 
SWEETHEART STORIES 


Western Stories 
Are Popular! 


Magazine readers today are demanding 
more stories of the West than ever before. 
If you can produce action stories with strong 
love interest and real Western background 


you will find a ready market in 
RANCH 
ROMANCES 


Quick reading and a check on acceptance 
are guaranteed. Published every two weeks, 
Ranch Romances offers a profitable and de- 
pendable market. Get a copy at any good 
newsstand and study the type of story that 


our readers demand. 


Ranch Romances 
515 Madison Ave. New York, N. Y. 


MAGAZINES 
MAINTAIN 
MORALE! 


Let’s all pull together for 
VICTORY in 1943! 


THE 
THRILLING 
GROUP 


STANDARD MAGAZINES 
BETTER PUBLICATIONS 
NEDOR PUBLISHING CO. 


10 E. 40th Street New York City 


The Author Journalist 


I admit that there are tugs at the old heartstrings as 
I put manuscript paper away. I love to create. But I 
have a much more important job to do. When it’s fin- 
ished—well, I’ll be right in there pounding the keys again. 

Though a beginner in free-lance writing—I only en- 
tered the ranks in September, 1942—-I have learned to 
walk .. . and not too badly either, having been the 
writer of the “Captain Silver” program heard for four- 
teen weeks on the Blue Network, and since doing tran- 
scriptions that have paid for bread = butter. . . 

McDANIEL. 

Lane Road, 
St. Clair Shores, Mich. 


> War does more than take many old professionals 
from production; it changes the outlook of beginners, 
too. But A. & J. ventures a prediction. In his rivet- 
ing job, despite much overtime, we believe Mr. Mc- 
Daniel will do some writing. 


Ranch Romances 
A. & J.: 

In order to meet the 10% cut in paper we have re- 
duced the number of pages in RANCH ROMANCES 
somewhat, but are keeping up the reading content of the 
magazine by using a more condensed type and a longer 
column. This way we can get about as much wordage 
into the magazine as we had before. Nevertheless, in 
order to give ourselves a little leeway and insure room 
for variety in each issue, we’re cutting down our word 
lengths a bit. Our complete-in-one-issue novel should 
now be about 25,000 words in length. And our novelettes, 
10,000. We've set a top of 6000 on short stories. Seria!s 
can run to about 55,000. 

We are still using Western stories from either the 
girl’s or man’s viewpoint and the stories are laid any- 
where from about 1880 to the present time. Present-day 
stories, however, should take cognizance of the war, and 
we don’t use more than one in an issue. There are other 
ways besides running war stories to line a magazine up 
solidly behind the war effort and we have tried, and I 
think, succeeded in doing that. In writing for Ranch 
Romances, the author should remember that the maga- 
zine has a large masculine audience; that, therefore, 
though the heroine plays an important part in our 
stories, we don’t go in a great deal for sentimentality. 

Some of our writers have gone into military service 
and some into government and defense work which 
leaves them no time for writing. We're even more than 
usually interested in developing new writers, and scan 
the slush pile with a keen eye. 

Here in this office we see no reason to be alarmed 
over the present cut in paper. We feel confident that 
magazine publishers will be able to adjust to whatever 
changes the war brings. Just so long as we’re able to 
give the public good stories, the public will buy our 


magazines. 
FANNY ELLSWORTH, 
Ranch Romances, Editor. 
515 Madison Ave., 
New York, N. Y. 
oooo 


Buy United States 
WAR BONDS 


THE AUTHOR & JOURNALIST 


Founded, 1916, by Willard E. Hawkins 


Published Monthly at 
1837 Champa Street, Denver, Colorado 
1 4 
John T. and Margaret A. Bartlett, Editors 
and Publishers 


David Raffelock, Associate Editor 


Student Writer Department, Conducted by 
Willard E. Hawkins 


Entered as second-class matter, April 21, 1916, at the 
Post Office at Denver, Colorado, under the act of 
March 3, 1879. Copyright by the ced & Journalist 
Publishing Co. Printed in the U. S. 


SUBSCRIPTION RATES: $2 per year, in advance; 


Canada and Foreign, $2.50. Single copies, 20c. Adver- 
tising rates furnis ed on request. 
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WRITERS STILL WANTED 


FAWCETT PUBLICATIONS has suspended more than thirty 
titles to meet government demands for paper restriction. 


But, we still need writers! 


The army and defense industries have claimed many of our con- 
tributors. Rates are up and our editors are willing as always to work 
with authors, and inform them of current needs. 


True Confessions Movie Story Gene Autrey Comics 
Romantic Story Motion Picture-Hollywood Don Winslow of the Navy 
Life Story Mechanix Illustrated Wow Comics 

True Whiz Comics Captain Midnight 

Daring Detective Captain Marvel Adventures Captain Marvel, Jr. 
Startling Detective Master Comics America’s Greatest Comics 


Funny Animals 


FAWCETT PUBLICATIONS, INC. 
1501 Broadway New York City 


PAUL GALLICO TO TOM UZZELL 


Paul Gallico, who just about tops writers of big magazine fiction today, 
doesn’t write testimonials, but the other day he wrote me a letter rem- 
iniscing upon the two winters he studied fiction writing under me. One 
winter he was a member of my advanced class at Columbia University and 
the next he (and the entire class) came to my apartment to continue the 
study privately. He says | may quote from his letter. Here’s some of it: 
“Yours was a swell reputation when | worked with you and time has in- 
creased it. | know that you are capable of helping people who are learning 
to write. . . . | received a thorough and highly valuable foundation in those 
lively sessions with you.” 

My experience as Fiction Editor for Collier’s for two years, as writer of 
stories in Saturday Evening Post, Collier’s, and other mags, and my years of 
study of reader and writer psychology—for twenty years American writers 
of all grades have come to me for help. Today my writers, alumni and now 
working with me, are in the biggest pay, and also literary, publications, in 
the bookstores with novels, drawing checks in Hollywood. 

Send for my free pamphlet, And Your Manuscript.” 


Criticism fees: $3 for an editorial appraisal, $5 for a full collaborative criticism, 
single manuscripts, facts or fiction, not exceeding 5,000 words. Inquiries an- 
swered personally and promptly. 


THOMAS H. UZZELL 


Stillwater Oklahoma 


Ss 


Short Stories 


Here is a book on writing short stories 
so different, so down-to-earth, so  straight- 
from-the-heart that every writer will recog- 


nize its true ring. 


It’s different because the approach is right. 
Earl Reed Silvers analyzes six of his own 
published stories, tells you how he puts them 
together, why each illustrates one of the car- 
dinal rules of story writing. He shows you 
how story situations in his own everyday ex- 


perience are recognized, developed—and sold. 


It’s down-to-earth because Earl Reed Silvers 
knows the game. He has published twenty- 
seven books and more than a thousand short 
stories . . . and he’s hit the top—magazines 
like Good Housekeeping, The American, 
Reader's Digest. 


It’s straight-from-the-heart because Ear! 
Reed Silvers is a professor of English in one 
of America’s great universities. He knows 
how to teach. He gives you his knowledge, 


not somebody else's theory —284 pp. $2.50. 


From your bookseller or 


RUTGERS 
| UNIVERSITY PRESS 


NEW BRUNSWICK _N. J. 


The Author & Journalist 


How to Write__ 


LISTEN 
FRIENDS! 


You do the writing. Let me do the 
worrying. 


Editors are clamoring for material. The 
buying market is red hot . . . but you’re not 
satisfying the demand. 


Perhaps you're pressing, trying too hard, 
perhaps you’re stale. Relax. Let yourself 
slide into the groove. Write in that free, 
natural style of yours. 


Don’t worry about editing or marketing 
or sales. That may be what's tightening you 
up. Worrying is my job. Writing is yours. 


Relax! Take a deep breath, and let’s go 
to town on the typewriter. I’ll take care of 
the output .. . in the ‘‘checky’’ way that 
counts. 


Terms on Request. 


GENE BOLLES 


57 West 45th St., NEW YORK CITY 


Sell In Three Months 
Or Money Back 


HK 


IF YOU CAN WRITE COR- 
RECT ENGLISH—YOU CAN 
WRITE JUVENILES. 


In the past three years | have sold 


some 3000-3500 stories . . . articles 
.. serials... series. Now I’m teach- 


ing it. 
AND SELL WITHIN 
THREE MONTHS. 


Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg., Cleveland, Ohio 
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| | LITERARY MARKET-1943 


FOR U. S. writers, turning out manuscripts with 
the nation at war, these are market facts—some good, 
others disquieting—of today and the immediate fu- 
ture— 


> Rates are going up fast. The current Quarterly 
Market List reports scattered increases; actually, many 
publishers are paying more than their announced 
rates, and, in cases, are going far above them. 


> Biggest question mark of the year is paper. In 
Washington planning, the 10% cut was apparently 
only a beginning. Already a slash “not exceeding 
10%” is scheduled for April 1. 

© The volume of literary material bought and pub- 
lished in 1943 will be less than last year, probably 
much less. There will be reduction in magazine 
titles. Book lists will drop. There will be a general 
trend toward reduced story and article lengths. 

© On the average, beginners will find 1943 an easy 
year in which to break in. But much will depend on 
the kind of material the individual writer learns 
to do. 

© Few new magazines will be launched. 

P Advertising and circulation prospects are good— 
subject to threats in the paper situation. Most active 
publishing fields are those largely dependent on 
wage-earners for readers. 

> Confessions, true detectives, pulps, war books, are 
boiling markets. 

> The literary ‘war front,’ where writers clash over 
ideologies, will be more and more active. A reaction 
is setting in to the leftist viewpoint so common in 
literature for several years. 

© Submissions have plummeted in all editorial offices. 


Many professional writers are in uniform.  Free- 
lance writing is on a scale far below normal. 
© Hand-to-mouth buying will become very pro- 


nounced as peace prospects brighten. 
© War subjects, atmosphere, language, dominate cur- 
rent literature. No writer can ignore them. 

The Author & Journalist was founded in 1916, 
before the U. S. entered World War 1. Within the 
observation of the staff have been war, boom, de- 
pression—26 years of great change. The ANNUAL 
FORECAST NUMBER has been published since 
1929. But 1943, by a wide margin, presents the 
most exciting scene. As a study in economics, the 
literary market this year is an Alice-in- Wonderland 
affair. 
® Paper became in short supply in World War I, but 
was not rationed. The 10% cut already in effect 
has produced an extraordinary variety of adjustments. 


Fawcett Publications immediately announced the sus- 
pension of 36 profit-making publications. Holly- 
wood was merged with Motion Picture, and Dynamic 
Detective with Daring Detective. Comics, one-shots, 
and various other tities were dropped. 

But this Fawcett adjustment (still leaving this 
group a splendid market, as Ralph Daigh, editorial 
director, states on another page) is not typical. Sus- 
pensions and death sentences, so far, have not been 
numerous. Group publishers may effect the paper cut 
with the titles of their choice, and in such manner 
as they elect. 

Harry Steeger, of Popular Publications, writes A. 
& J.: “We will reduce the size of our magazines for 
the most part. Type will be crowded together a bit, 
so that readers will receive approximately the same 
amount of reading matter they now have. This 
means, for the time being, we will buy the same 
amount of wordage from authors. It may be neces- 
sary for us to drop a few titles, but we will be wide 
open for material in all fields, particularly the three 
old standbys—love, Westerns, and detectives.” 

Dell is turning Sweetheart Stories and Five Novels 
into quarterlies. The principle will have many ap- 
plications this year. The New Yorker has reduced 
the weight of its paper. Haire Publishing Co., large 
operator in the trade journal field, has cut the trim 
size of eight magazines; many other business papers 
are doing this. Circulation departments are elim- 
inating complimentary copies and grading up expira- 
tion practice. They are making cuts, sometimes dras- 
tic, in newsstand consignments. 

Publishers using less than 25 tons of paper a 
quarter are not, as yet, subject to the order. There 
are many of these in trade, technical and class fields. 
In cases where publishers are caught in an ascend- 
ing circulation spiral, they may appeal to WPB, and 
presumably sometimes get relief. But appeals will 
take time, and they will not be encouraged. 


> From the preceding, writers should not be too 
hopeful. One of the most obvious ways for a pub- 
lisher to reduce paper consumption is to cut number 
of pages. To the extent feasible, he will make his 
cut in editorial content rather than advertising. This 
sort of thing is going on widely. If additional paper 
cuts are ordered, many writers are sure to suffer. 

The published utterances of some government 
spokesmen are ominous. There is talk of a 25% 
cut, even greater slashes. This technique has been 
used over and over by Washington in the introduc- 
tion of curtailment programs. Advertising Age, Chi- 
cago, commented: 

“The problem is primarily that of the public, 
rather than the press, and it is already evident that 
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even with a 10% cut there will be difficulty in 
giving the public adequate service from the stand- 
point of maintaining our vitally necessary channels 
of communication.” 

Writers have a tremendous interest in WPB hand- 
ling of this problem. As publishers work in the sit- 
uation, and conflict appears, there should be under- 
standing of just what the process under way is. 
Suggestions by practical men, conversant with condi- 
tions, possessed of know-how, are constructive—they 
are necessary to get this war job done right. When a 
government department advances a proposal, like a 
drastic paper cut, the figure has usually been arrived 
at statistically—which means theoretically. 

To an A. & J. editor, a government statistican re- 
cently remarked, of a rationing project (not paper), 
“The statistical approach is .necessary, to get a job 
under way. But the statistical answer is always 
wrong until you put some horse-sense into it.’ The 
responsibility of the paper and publishing industries 
is to put horse-sense into final WPB paper policy. 

If WPB gives adequate recognition to the place of 
publications of all kinds in morale and production 
programs, it will cut paper consumption in the 
smallest degree feasible. The war outlook suggests 
that harsh action is not in any sense necessary. 


> Illustrations will occupy proportionately much less 
space in 1943, principally because of copper and 
zinc orders. 

© Saturday Evening Post is not changing its length 
requirements for fiction, articles, or verse—yet.  E. 
N. Brandt, associate editor, tells A. & J., “Of course, 
if there are future paper cuts, we may have to run 
shorter pieces—though if that would threaten the 
value of articles, or other material, we would run 
fewer pieces of present length.” Collier's ‘does not 
plan to change the nature or the length of the sep- 
arate items making up its editorial content,’ William 
L. Chenery, publisher, informs us. Sumner Blossom, 
of The American, makes a similar observation, The 
Post is changing its type face. 


© If we overlook paper threats, both circulation and 
advertising prospects of most publications are good. 
Many in the first 1943 quarter are showing gains. 
1942 advertising declines, which were much feared, 
proved in most fields to be moderate. The Publishers’ 
Information Bureau reports that weeklies had a .1% 
gain. Declines: General magazines, 11.1%; out- 
door, 21.7%; women's, 4.3% ; farm, 4.5%. Standard 
magazines gained 10.5%, mail order publications, 
6.4%. Ladies Home Journal reported February, 1943, 
advertising up 23% over the previous year. Industrial 
publications are making gains. Retail and_ service 
magazines show varying losses. 

Spectacular circulation jumps are reported. The 
American reached an all-time high in December with 
2,700,000. True Story made a 1,000,000 newsstand 
gain in 13 months. (This magazine is raising its 
single copy price to 15 cents to hold down sales). 
Reader's Digest went to 9,000,000 in 1942. Besides 
paying high reprint rates the Digest buys consider- 
able original material. Newspapers report peaks in 
circulation. 

All publications are having manpower trouble. 
Despite ceilings, various costs are up. 


© Never in modern times did writers produce litera- 
ture under greater difficulties. In its nature, writing 
calls for a measure of tranquility. That is hard to 
achieve in wartime. The general turmoil and con- 
fusion is one reason why free-lance offerings have 
dropped to a low point. 

Other reasons are obvious. The war in direct 
ways has taken hundreds of professionals either partly 
or wholly out of production. Selective service in 1943 
will take many more. Writing has lost some of its 


The Author & Journalist 


economic appeal. In rormal times, many people 
write in order to increase ther incomes. Wartime 
wages remove the incentive. All of which sums up 
to favorable prospects for tne writer with copy the 
market is using. As the war progresses, this writer 
is more and more likely to be a woman. 


> While the general market condition is good, there 
are exceptions. Outdoor magazines are depressed. 
The business field is poor. Because war material 
jams the newspapers, feature and syndicate markets 
have declined. 

P 1943 formulas represent in general few changes. 
There is a trend toward shorter lengths which will 
hecome pronounced if there are more paper cuts. 
“Censorable sex,” to use a term of Hazel L. Berge 
of Modern Romances, is not wanted in the confes- 
sions. War angles are everywhere in demand. 


FOR NEW WRITERS, SMILES 


Editors, agents, critics — and professional 
writers—are agreed that in 1943 new writers 
have an unprecedented opportunity. Typical 
comments— 

“In view of our large markets, and the fact 
that many authors have been taken into the 
armed services, we are particularly interested 
in the work of new writers.’—Harry Steeger, 
president, Popular Publications, New York. 

“Today, the opportunity for the beginning 
writer is greater than ever before. The house- 
wife who can snatch hours for writing from 
the daily routine, and the man who isn’t too 
tired to write after the day’s work is done— 
they will find editors friendly and receptive.’’ 
—Will Herman, writer and critic, Cleveland, 
Ohio. 

“Never will new writers get a more cordial 
welcome in editorial offices than now. Some- 
body has to take the places of the many pro- 
fessionals who have been drafted, and the 
many others who have gone into war work. 
Editors have always been on the lookout for 
new talent, but now the search is really on in 
earnest. With the new war books, publishers 
are needing more copy than ever.’’—Robert 
O. Erisman, editorial director, Red Circle Pub- 
lications, New York. 


“There is evidently a dearth of short fiction, 
for I have on: my desk several letters from 
editors of leading periodicals asking for short 
stories. New writers should come into their 
own soon.”’—Agnes M. Reeve, critic, Franklin, 
Ohio. 


“The statement has been made that two out 
of five professionals are in the war in some 
phase that keeps them from writing. There 
are no complaints from any New York writers 
about lack of markets. If they work, they 
sell.”"—Ed Bodin, literary agent, New York. 


“The woeful chaos today is giving many 
new writers, who might not otherwise have 
had it, the opportunity to break into print.”— 
Mildred I. Reid, literary critic. 


“There has never been a time when new 
writers had so good a chance, what with the 
regulars going into the Services—but that does 
not mean new writers can sell without previous 
practice and without skill in writing almost 
equal to that of those whose places they are 
trying for! It takes ability and skill and 
training to entertain the public now that fact 
is more exciting than fiction.’—Anne Hamil- 
ton, critic, Los Angeles. 
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By THOMAS H. UZZELL 


| STORIES FOR THE SLICKS 


A CAREFUL review of the big-circulation popular 
magazines furnishes a few horoscopic notes for writ- 
ers tuning up their typewriters for this big-time mar- 
ket in the months just ahead. My suggestions follow 
in the order of importance: 

1. Watch closely the trends, changes, in general 
war policy! Four out of five slick stories which will 
be rejected during the coming months will, although 
well written, be found dated in that they will be out 
of harmony with swiftly altering war policies in some 
respect. Example: the war opened, like all other 
wars, with a burst of propaganda to boost fighting 
morale and encourage enlistment. How many fiction 
writers know that enlisting in the army was forbidden 
weeks ago! How many realize the shift in the whole 
problem of morale created by the alarming shortage of 
man power for farming this year’s crops! The great 
hero of Roman wars was Cincinnatus who left his 
plow to fight; so also Israel Putnam in the Revolu- 
tion; so also Teddy Roosevelt in the Spanish war— 
and Sergeant York!—but will the final hero of the 
second world war be the guy who holds the old plow 
in the old furrow? 


Another example: how about the most melo- 
dramatic figures of the present war, the fighting fliers ? 
The sensational nature of their combat work has led 
the envious ground forces to dub them the ‘glamour 
boys.” Ever since the last world war they have been 
glamour boys. With fiction writers they are still this. 
As the war advances, however, the drama of fighter 
flying is training not fighting. I have on my desk the 
manuscript of a book written by such a fighter who 
has seen desperate action over northern Africa and he 
so far hasn’t written anything about the African fights! 
He says that the toughest assignments he has known 
yet were mastering “‘one-eighty landings’ on a small 
practice field at Pensacola and a practice carrier cruise 
when he did nothing but observe the veterans in fly- 
ing maneuvers. If the issue of the war hangs upon 
speed in training fliers, where is the original flying 
story now? 

Fiction writers should read newspapers and look 
sharp. It is fatally easy to assume, in planning a story, 
that what has always been true of war must be true 
now. Don’t write up World War I for readers breath- 
lessly following World War II. And the best source 
of information on the new trends is not the slicks 
themselves but literary and critical journals and books. 
The bulletins prepared by OWI on topics related to 
the war will be sent to any writer who is interested. 
Address Office of War Information, Washington. 

2. Don't write stories around specific war events. 
I mean by this that you shouldn’t attempt to base a 
story upon a news event. Stories written by you im- 
mediately after Pearl Harbor or the bombing of Tokyo 
or the landing of American troops in Africa, for ex- 
ample, which repeated the news in fictionized form, 
would be in trouble. Such stories related to the news 
are generally written by name authors or others deal- 
ing directly with the editors; they are rushed iinto 
print perhaps a few days after the event. It will take 
you a month to write such a story, another month to 
submit it, a month for editorial consideration—your 
story will be dated weeks before it could possibly ap- 
pear. Fiction, moreover, can’t compete with the arti- 
cles from war correspondents at the front. 


Your story based upon war events should reveal 
some angle that wasn’t in the headlines, feature some 
character, some significance. which the hot news-angle 
story writer didn’t or couldn't, capture. Your story, 
for example, especially if you are not familiar with 
modern military practices, should show the effect of 
Pearl Harbor, Tokyo, or Africa on the home front 
with which you are familiar; no one else can write 
that story. Analysis shows that the Satevépost today 
is printing only one military action story in four and 
other magazines about one in ten! Nothing is triter 
than the specific military events of this war. My mail 
even now brings me stories featuring merely the cour- 
age of the British people under bombing attacks. the 
taking of France, the pathos of refugees, divided loy- 
alties in America, the working of the draft (parting 
of loved ones), and all of them are hopeless. To edi- 
torial readers such stori€s indicate that their authors 
have just discovered-that a war is on! 

Remember this: first after a striking military event 
come the stories rewriting that event (a few only and 
written by arrangement), then follow more yarns 
showing the impact of that event upon the home 
front (good bets for the writers I at addressing), 
and lastly, still more stories produting the usual ef- 


“fects of romance, adventure, bumor, with the usual 


characters but with the war-in the background (these 
the best bets of all). Examples: A story of the first 
type tells about an American marine’s adventure with 
an Algerian native soldier who tried to kill him until 
the marine convinced him he was a friend. The sec- 
ond type would be the story told by a former Ameri- 
can consul in Algiers: he had a run-in with a Ger- 
man spy there ten years ago. The third type would be 
a humorous circus story featuring a “fighting camel” 
such as the French troops have been using in their 
drive across the desert to reach Algiers: this old 


TOWNEND, 


“Look at it from this angle, Johnson. As long as 
we don’t increase our word rates, you don’t have 
to worry about the $25,000 wage limit!” 
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camel's act is to encounter a modern tank and defeat 
it! You couldn't find this last story plot in the news; 
nobody but me would ever think of it—help yourself! 

3. In time of war prepare for peace! Editors to- 
day are haunted nights by the mischance of buying a 
binful of war stuff only to see the war end with a 
bang. You should think about this, too. My gypsy 
fortune teller hasn't told me yet when the war will 
end, but I know that profound urges toward peace 
are moving in the masses of our population. Such 
yearnings intensify present sufferings. These suffer- 
ings inspire need for spiritual comfort. I do not think 
this need will lead our masses to seek consolation in 


JUVENILE STORIES IN WARTIME 


ONE attractive fact about writing for children is 
that we never know when we are writing for all time 
instead of just a fevered present. Often juvenile sto- 
ries from little known magazines are snatched up by 
compilers and, with the consent of author and pub- 
lisher, are put into textbooks or “preferred reading” 
classics where long life is assured. For this reason 
the best writers in the juvenile field do not lose them- 
selves entirely in transient activities of the moment. 
They are not propagandists of the hour. They take 
the longer view and write what they can read them- 
selves with proper pride ten years hence as well as 
today. 

Every child who studies history knows that nations 
which hate each other in one generation often join 
arms against a third in the next. And so we deal with 
virtues which endure. 

A study of the needs of the juvenile market points 
out two things very clearly. We cannot ignore the 
war if writing present day stuff. Neither can we be 
so narrowly patriotic as to use vitriolic language 
against our enemies. For the younger readers, the 
world conflict need only be a back drop against which 
our action is played. Father may be away at camp so 
Billy must be ‘the man of the family.’ Girls may do 
Red Cross work and Mother may be concerned about 
saving the butter for visitors. 

However, these things must not be the main issues 
of the plots. The atmosphere is charged with the 
thunder of the present but story plots unfold in the 
happy realm of childhood just the same. Their games. 
their troubles, and their achievements are pretty much 
as they always were—with one exception—the des- 
perate imaginary fighting done by small boys in their 
modern play is frowned on by editors. They get plenty 
of that sort of thing by radio. If we merely give them 
more of that with which they are already surfeited, 
why should we write at all? 
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life-after-death rationalizations as they did in 1918-19. 
Not this time—in spite of Rickenbacker's sea gull 
which like Noah’s dove arrived, answering his prayer. 
We find comfort today in stories of moral courage. in 
humorous phantasies (not ghost stories), and bur- 
lesque characterizations. And as peace looms as a pos- 
sibility, editors will begin calling out the windows of 
their skyscrapers for stories of reconstruction. Please 
be ready! 

4. If you are informed about any of the foreign 
fields on which military campaigns are now being 
waged, write stories on those backgrounds. Obvious 
enough. 


By VIRGINIA GREENE MILLIKIN 


For older girls and boys to whom the war naturally 
is a vital part of their lives, we must come to bat with 
the real thing. But here again, the editors do not 
want blood, tears, and destruction. They prefer to 
dwell on the constructive side: the improvement in 
mechanism, the progress in science which saves the 
life of the hero; the daring rescue of shipwrecked 
men; the hazardous but safe landing of a parachutist 
on a mercy trip. 

The magazines are eager for good exciting stories 
which make for tolerance and friendliness for those of 
different races, although the fact is clear that most edi- 
tors prefer not to use Japanese children as characters 
while American-Germans are often featured. 

The war has brought many far places—islands 
never heard of before, mountains heretofore merely 
lines on a map—into our everyday talk. Stories about 
children in these places are welcome, what they do in 
their own countries, how they react to seeing white 
men, perhaps in soldier uniforms, for the first time in 
their lives, the kind of food and clothing they have. 


Well-done material about our early American his- 
tory is popular now, too, reminding the younger gen- 
eration of their heritage. Here the ground is safe 
under our feet and we can write with authority, we 
who tread softly en the present. One other welcome 
thought—for children’s ‘escape literature,’ the once 
despised fairy story is again coming into prominence. 
Not all magazines’ are using them so we had better 
query each editor before submitting one. But out of 
the eight periodicals I scanned today, three carried 
fairy stories, something on the order of the old alle- 
gory dressed in becoming modern plots. 

In short, 1943 wants for her children reading mat- 
ter that has the pungent flavor of today but which will 
be real literature tomorrow. 


TWENTIETH CENTURY AUTHORS. edited by Stanley J. 
Kuyitz and Howard Haycraft. The H. W. Wilson 
Co. 1577 pp. $8.50. 


For each author, there is a sketch (often in the 
subject’s own words), his photograph, his principal 
works and a list of books and articles relating to him. 
The editors have made happy escape from the monot- 
onous, dusty quality of most biographical dictionaries. 
There is life in these pages, exciting reading. One 
finds humor, too, for even writers sometimes take 
themselves too seriously, given an opportunity to in- 
dulge in self-appraisal. 

In their preface, the editors single out for special 
credit Miriam Allen de Ford, staff writer who pre- 
pared many of the sketches. 

Our only criticism is of a condition which, we are 


sure, the editors well realize. The book is not suff- 
ciently inclusive. It covers 1850 writers “who have, 
in a literary sense, flourished since 1900.” Of these, 
British authors and Europeans whose books have been 
published in English, account for over one-third. Add 
famous American authors now dead, and there just 
aren't pages left to cover all eligible American writ- 
ers. When a new edition is brought out, as it surely 
will be, we hope it will contain at least 2500 sketches. 
That won't be too many. 


Glass Digest, Ashlee Pub. Co., Inc., 225 Lafayette 
St., New York, has reduced its rate from 1 cent a 
word to 1, to 34 cent, probably for the duration. W. 
Arthur Lee, editor, is interested in securing cor- 
respondents in various sections of the country. 
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BETTER CONDITIONS FOR 
PULP WRITERS 


By ARTHUR LEO ZAGAT, 


Chairman, Pulp Writers’ Section 


I WANT to thank The Author & Journalist for 
offering us space in the ANNUAL FORECAST NUMBER 
and for all its fine cooperation in the past. 

The operations of the Pulp Writers’ Section this 
past year, like everything else, have been strongly 
tinctured by the war. Formal meetings of the execu- 
tive committee have been difficult to arrange, since 
Bob Carse has spent much of his time on the high 
seas, serving the great cause as an able seaman in 
United Nations’ convoys, Fred Painton is in Africa as 
correspondent for one of the great national magazines, 
Oscar Schisgall has been almost as much out of New 
York as in it, in search of color for his picturing of 
these historic times, and Chairman Arthur Zagat has 
been deeply engaged with his work as consultant on 
pulp magazines to the Office of War Information. The 
general office staff of the League, too, has been sadly 
depleted by war activities, so that even the mere me- 
chanics of the Section have been conducted under 
difficulties. 

Nevertheless, much has been accomplished and still 
more is under way. The Section’s survey of the eco- 
nomic condition of pulp writers was completed and 
the results published in the Authors’ League Bulletin. 
An arrangement was concluded with Metro-Goldwyn- 
Mayer that gave certain definite advantages to mem- 
bers of the Section submitting story-lines to the mo- 
tion picture corporation. The Section’s work in com- 
batting reprints, in cooperation with Harry Steeger 
and other farseeing publishers, bore fruit in the al- 
most total disappearance of these parasitic publications 
from the market. An outstanding detective anthology 
was induced to increase its rates for original material 
to three times what it had been paying when negotia- 
tions first started, and to increase its content of such 
original material to 50 per cent or more of its copy. 

The most marked evidence of the Section’s success, 
however, lies in the amazing reduction in the number 
of individual complaints reaching the officers’ desks. 
Whereas, in the first years of its existence, there was 
a steady flow of reports of exploitation of writers by 
payment-on-publication houses and fly-by-night chisel- 
ers, these are noteworthy now by their scarcity. Very 
often, too, prospective publishers not quite sure of 
their own bona fides have consulted the Section’s ex- 
ecutive committee before venturing to announce their 
projects, and if told that we could not approve their 
plans have either modified them in accordance with 
our suggestions or folded their tents like the Arabs. . . 

On the other hand, it was decided after careful 
study of conditions, that pressure for formal signature 
to our Code of Ethics should be postponed for a time. 
So uncertain and shifting is the economic environment 
that the Code itself will probably require re-formula- 
tion when the situation crystallizes, and neither pub- 
lishers nor the Section’s representatives are, in view of 
other demands, prepared to devote the time and at- 
tention such a re-formulation would necessitate. 

The Pulp Writers’ Section, through its war com- 
mittee has, in cooperation with the Writers’ War 
Board, set up a number of visits to military and quasi- 
military establishments for pulp writers, whether 
members of the Section or not. The response, also, 
of Section members to suggestions in the Action Maga- 
zine Supplement prepared by the Office of War Infor- 


mation’s Magazine Section and distributed by the 
Writers’ War Board has been most gratifying. Ip 
these patriotic labors, special credit is due to Fred 
Painton, to Oscar Schisgall who succeeded Painton as 
chairman of both the Section’s war committee and the 
Writers’ War Board’s pulp committee, and to Pauline 
Bloom. 

Miss Bloom has also initiated a new project of the 
Section, a committee that is especially concerned with 
the author-publisher relations of confession writers. 
This group of writers is especially difficult to reach, 
because of their professional anonymity, and I might 
well take this occasion to request those engaged in 
this field to communicate with Miss Bloom, at the 
Section’s office, 6 East 39th Street, New York, so that 
she may acquaint them with what the Section is doing 
in their behalf. 

For the coming year, the Pulp Writers’ Section’s 
plans cannot be definite, since there is no way of tell- 
ing what the next twelve months will bring. While 
it appears to be true that, because so many writers are 
in the armed forces or some other form of war work, 
those who are still engaged in the field are in an en- 
viable position, this picture may change overnight. 
The recent 10 per cent restriction in paper will most 
likely not reduce the amount of copy bought. Most 
publishers are meeting the situation by mechanical 
changes rather than by reducing their quota of maga- 
zines or the magazines’ content. There may, however, 
be other wartime restrictions that will diminish pos- 
sible markets and such problems as transportation, 
manpower, etc., may soon arise to plague us. 

In conjunction with the other components of the 
Authors’ Guild, the Section has made it clear that no 
application of necessary restrictions, whether in paper 
or otherwise, should be so regulated as to admit of 
even the remotest possibility of unofficial censorship. 
This aspect of the wartime picture, as well as all the 
other stresses and strains of the times, makes it im- 
perative that a strong, watchful and authoritative or- 
ganization be constantly on watch to safeguard the in- 
terests of the pulp writer. 

I firmly believe that the record of the Pulp Writers’ 
Section in the few years since it was created as a more 
or less autonomous part of the Authors’ Guild demon- 
strates its right to ask for the support of all pulp 
writers in its performance of this task. We have on 
our rolls a majority of the outstanding writers in this 
field, but if we are to be wholly effective we should 
count all of them among our members. I can end this 
short resame of our work in no more fitting manner, 
therefore, than with an invitation to everyone who 
makes his living from pulp writing to join with us in 
our effort to make that living a far better one. 

(Robert Carse is secretary, Frederick C. Painton 
treasurer, of the Pulp Writers’ Section. On the board 
are Erle Stanley Gardner, Oscar Schisgall, George Ar- 
min Shaftel, and Albert Richard Wetjen. Pulp writ- 
ers can obtain full membership details by writing the 
Section at 6 East 39th St., New York.) 

ooo0oo0 

Add this to your list of Greeting Card Publishers 
in February A. & J.: Grinnell Art Publishers, Inc., 
529 W. 42nd St., New York. 4-8 line general, rela- 
tive and humorous birthday and get well verses, and 
all other types. Robert Kelly. 50c line. 
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| FOUR MARKET FORECASTS 


THE FACT DETECTIVE 
OUTLOOK 


By HARLAN MENDENHALL 


KEENEST competition, best rates, are for new and 
unused stories. But old murder cases are welcomed if 
an unusual motive or shrewd detective work is pres- 
ent. Most editors are trinyning number of stories 
about 10 per cent—but new magazines are still being 
put on the stands. In total consumption of material, 
the market holds its own. 

The war has increased true-detective circulation. 
The who-done-its about actual people are escape lit- 
erature which helps war workers to relax and forget 
the strain of arduous life. Soldiers enjoy them for the 
same reason. 

Sex is toned down in all the magazines now. Some 
won't even touch it. Post office trouble. Characteriza- 
tion, interesting motive, good detective work—these 
are the most important elements in the salable fact- 
detective manuscript of 1943. 

Stick absolutely to the facts of the case, but arrange 
your material to get the most suspense possible. No 
suspense, no story! Remember that, before you waste 
time and money starting on a story. 

The rate situation is excellent. One book, True, 
pays 3 cents. (The catch is they use only about five 
stories a month.) Ten magazines, using eight to ten 
stories a month, pay 2 cents. Two other markets, lim- 
ited buyers, also pay 2 cents. You will find these re- 
ported in the Quarterly Market List in this issue, also 
other books paying lower rates. 

Many fact-detective writers, including myself, have 
entered the service. Verily, the market is the answer 
to a free-lance’s dream. You can make hay now, with 
the who-done-its ! 


FROM THE FARM FIELD 


By HUGH CURTIS, Associate Editor, 
Successful Farming 


WE DO not believe that we will have fewer sub- 
jects in Successful Farming, but we do know. that 
those subjects will have to be cut 10% or more. In 
connection with this cutting to varying lengths, we 
have developed a need for some verse material. For 
the past three or four years we have been unable to 
accommodate verse because of the tremendous pres- 
sure of material from Washington and the states on 
foods production. Now that all such material must 
be heroically handled for cutting and revision, we 
will have some filler space available. » 

We do not have the volume of unsolicited submis- 
sions to Successful Farming or to Better Homes and 
Gardens we once had. Malnutrition in an attic is 
definitely out of the writer’s life, now that “informa- 
tion bureaus’’ have been established in nearly every 
defense plant. Even the old standbys who really 
made a tremendous living free-lancing tend to a less 
exciting source of income. 

These are good times for writers and poor times 
for publications, not at all meaning to put the pub- 
lications in the Simon Legree category. There is sim- 
ply less urge to pick up an extra hundred dollars to 
pay for the wife’s new Bendix. Defense-plant income 
is good, and the supply of washing machines isn’t. 
There you have the situation in a nutshell. I should 


say that the opportunity for writers continues to exist 
if they will take the time to study the magazines for 
which they write. 


BOOK PROSPECTS ARE GOOD 


By THOMAS H. BENSON 


“THE TYPES of book that will grow,’ comments 
Frederic Melcher, editor of Publisher's Weekly. 
writing A. & J., “are those that have been growing 
the past year or so, books of personal experience, his 
tory, religion; technical books; and, of course, good 
fiction. Retail book prices are not likely to change. 
There are, of course, more inexpensive books now 
than ever there used to be. 

“I see no change in the interest of publishers in 
new writers. It is always hard for a new writer, o: 
a new minister, or a new teacher, to get a public, but 
every publisher must continue to find new people, and 
I see no change in that direction in the near future.” 

Of the 10% order, Bennett Cerf, of Random House, 
declares, ‘This order will accomplish something that 
publishers should have done for themselves long ago; 
make the format of books more compact and practical, 
and eliminate some of the more palpable trash from 
the current lists.’ Publishers are cutting their paper 
needs by using lighter stock, smalier page sizes and 
margins, and in other ways. Most publishers in 1943 
will be more conservative in issuing speculative titles. 
There will be a trend toward lower average wordage. 
If further paper cuts come, these trends will be ac- 
centuated. 

To one correspondent who saw Singapore fall or 
MacArthur conclude the Papuan campaign, there are 
hundreds qualified to write books on less dramatic 
subjects. The flood of journalistic war books will 
continue, but the fact should not obscure the large 
opportunities in fields which, in war and peace, make 
up the bulk of the nation’s annual 10,000—more or 
less—book titles. 

Even in war-time, new book publishers appear— 
for example, Murray and Gee, of Hollywood, whose 
first books of a planned-for large list are “Why Write 
a Novel?” by Jack Woodford, and “A Dozen and 
One,” by Jim Tully. 

Coward-McCann, New York, writes it is interested 
in “strengthening and, if conditions warrant, length- 
ening its juvenile list.” Rose Dobbs now heads a 
Children’s Books department. She will welcome pro- 
posals by mail or express, is available for personal 
interviews with authors any morning between 10 
o'clock and noon. Straw: This house recently per- 
suaded two of its best-seller authors on the adult list 
to do a juvenile book apiece, Elizabeth Goudge (“The 
Blue Hills’) and MacKinlay Kantor (““Angleworms 
on Toast’). 


GOVERNMENT CONTROL HITS 
BUSINESS WRITERS 


By MARGARET A. BARTLETT, 
Managing Editor, Bartlett Service 


SERVICE in the armed forces and high-paying de- 
fense jobs have drained off nearly all the old-time 
dependables in the trade journal field. Result is that 


= 


March, 1943 


magazines are badly in need of first-class representa- 
tives. 

Yet—it is becoming increasingly hard for a man 
or woman to make a worth-while living doing trade 
journal writing. Salable stories can no longer be 
picked up at every store up and down Main street. 
Competition that once gave birth to thousands of 
clever ideas is almost a forgotten word. Credit is 
largely government-regulated; service, as we have 
known it increasingly for years, is out for the dura- 
tion; little remodeling, almost no new building, can 
be done; merchandise in many lines is becoming 
scarce or is completely off the shelves; rationing and 
ceilings are changing merchants into selling robots, 
with the Four Corners store and the Fifth Avenue 
merchant having to merchandise much the same. 

There is still news—but paragraphs are becoming 
sentences (short ones!) with word rates remaining 
the same. There are occasional merchants who have 
found solutions to many of the problems of today 
(potential article material) but such merchants are 
few and far between, and the problems brought about 
by the war and government regulations, most of 
which can only be accepted, not solved, are much 
more important, take much more space, crowd out 
outside-of-Washington stuff. 


HOW ACTION WRITERS CAN HELP 


“THE Meaning of Lend-Lease” is one of the most 
exciting stories of United States participation in the 
war. The incidents of its operation; of the delivery 
of materials that they need to our Allies and the use 
to which these materials are put, of how our Allies 
supply our expeditionary forces with food, clothing, 
housing and equipment, should furnish inspiration 
for many stirring adventure stories. 

For background material on this topic, contact Mr. 
Wilder Foote, News Bureau, OWI, Washington. 
Also write the Magazine Section for a copy of the 
summary, ‘Story of Lend-Lease,” now being prepared 
by the Bureau of Publications and Graphics of the 
Office of War Information. 

In magazines circulating among younger readers, 
“Training to ‘Take’ It,” the whole subject of getting 
and staying fit in wartime is especially timely. For 
foundation material consult the booklet, ‘Physical 


IN WAR SERVICE 


This article, an excerpt from the current 
War Guide supplement for the men’s group 
of action magazines, illustrates the numerous 
ways in which magazine fiction can aid the war 
effort. No. 1 job of the action magazines is 
to entertain, relax. Simultaneously, they in- 
form and inspire. 

The current supplement runs to 6000 words. 
Other subjects: ‘Preparation for Peace,” ‘‘Ma- 
laria—a War Hazard,” ‘The Army Takes Care 
of Its Own,” “Army of the Maimed,” ‘Call 
for Izaak Walton,’ “Special from the Navy.” 
Action magazine writers can obtain this sup- 
plement regularly by writing Magazine Section, 
OWI, Washington. They should indicate 
whether they write for the men’s or women’s 
group, or both. 
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The paper cuts ordered by the government will in 
most cases mean less editorial space — yet just as 
much government material to be printed. In certain 
fields (confectionery, bottling, for instance) advertis- 
ing has fallen off heavily so that editorial appropria- 
tions have been drastically cut. 

True, there have been few casualties, and only a 
small number of publications report that they are 
buying nothing for the duration. Most of them are 
eager to buy the really valuable, helpful story, but 
such a story is hard for the person not well versed 
in business practices and current problems to find. 

Thus it would seem that trade journal writing as a 
full-time proposition is, except in the rare case, out 
for the duration. On a part-time basis, for one who 
knows his stuff, it can still be lucrative. There is 
greater opportunity for women correspondents. But 
the beginner will find the going tough, and the old- 
timer who built a big income on large production will 
find that large production of sure-fire articles is no 
longer possible. 

Yes, first-class articles are needed—we know edi- 
tors who are begging for them—but unless rates 
can be upped to compensate for limited buying and 
less productive interviewing, there will be little in- 
ducement for any writer to concentrate on this field. 


By The MAGAZINE SECTION, OWI 


Fitness and Physical Education,” obtainable by editors 
from Mr. William D. Boutwell, Information Director, 
Office of Education, Interior Building, Washington. 
Writers and others can obtain this book for 25 cents 
from the Superintendent of Documents, Washington. 

Further information on physical training in the 
Army and Navy, the methods and personalities of 
which should supply many interesting features for 
the sports books, can be obtained through the pub- 
licity offices of the armed services. For the Army, 
write to Capt. Frank P. Frazier, Publications Branch, 
Public Relations Bureau, War Department, Pentagon 
Building, Washington. For the Navy, write to Lt. 
Commander Walter Karig, Magazine Section, Office 
of Public Relations, Navy Building, Washington. 

The sports magazines, too, have opportunity for 
service in stimulating the “Renaissance of Walking.” 
These books might well conduct departments devoted 
to the most ancient of athletic pursuits, tying up 
perhaps with the older walking clubs like the Ameri- 
can Youth Hostel Association or the Appalachian 
Trail Assoctation, or helping to organize new, nation- 
wide associations and serving as their official organs. 
The change from wheels to feet in America’s habits 
of locomotion might be utilized in plotting action 
stories of various types. 

Under the caption, “A Date to Remember,” the 
April-May War Guide reminds us of the loyalty of 
the Filipinos during the epic struggle that culmin- 
ated on April 9, 1943, in the fall of Bataan. Re- 
cently, President Manuel Quezon of the Philippines 
told the story behind his people’s magnificent fight. 
The American flag, he said, meant to them a promise 
kept, a promise of protection and tutelage in the 
ways of self-government that would lead to com- 
plete independence. Because we kept the promise 
made by President McKinley, 92,000 of President 
Quezon’s people fought side by side with General 
MacArthur's soldiers against the invaders and their 
lying propaganda of ‘‘Asia for the Asiatics.”’ 

This tale of how America kept the faith, and 
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20,000 Filipinos died to keep their faith with Amer- 
ica, is one that can be told, over and over again, 
proudly. Stories of the years since the Aguinaldo 
insurrection, showing the growth of mutual respect 
and admiration, stories of those last bitter but heroic 
days in the winter and spring of ‘42, stories of what 
is happening now in the islands that some day we 
shall win back so that we may keep our promise to 
their rightful owners, should provide meaningful 
drama for the readers of the adventure and war books. 
For guidance, communicate with Mr. David Bernstein, 
Director, Office of Special Services, Commonwealth 
of the Philippines, 1617 Massachusetts Avenue, N. 
W., Washington. 

“Security of War Information’: Articles, editor- 
ials and stories hammering the importance of closed 
lips are nowhere more important than in the action 
magazines. Read by workers in war industry, by 
soldiers and sailors and the relatives and friends of 
soldiers and sailors, these books may effectively re- 
iterate this message. It is so easy to comprehend 
but seemingly, and sadly, also so easy to forget! The 
skill of the most skillful of writers is needed to im- 
press on everyone the cardinal rules of safety from 
the listening ears of the enemy: 

If you HEAR it from someone, don't repeat it. 

If you SEE it yourself, don’t tell about 11. 

If you READ it in the newspapers or magazines or 
hear it on the radio, it’s public property and you can 
talk about it. 


This subject is especially adapted to detective mag- 
azines, but ways can and should be found to em- 
phasize this warning in all types of action books. 
In this one instance, perhaps, it might even be justi- 
fiable to write and publish obviously propaganda fic- 
tion, to drive home vividly how loose talk loses lives, 
how from apparently inconsequential bits of infor- 
mation the enemy can piece together a panorama that 
points the way to disaster. It should not be assumed, 
however, that the United States is honeycombed with 
secret agents about whom the FBI knows nothing. 
Events thus far have shown how effective American 
anti-sabotage work has been. 

“Fighting Forest Fires,’ and prevention of fires, 
is an important phase of our all-out war program. 
The Forest Fire Fighters Services of the Office of 
Civilian Defense is in need of recruits. Stories in the 
action magazines would help in mobilizing these. 
Background material on the FFFS may be obtained 
from Mr. David Godwin, National Coordinator of 
FFFS, Forest Service, Department of Agriculture, 
Washington. 
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THE BIG FAWCETT MARKET 


By RALPH DAIGH. 
Editorial Director 


We have suspended until victory 36 titles that 
were published last year. Each of these publications 
was profitable. We found it necessary to suspend 
them in order to have sufficient paper for our stronger 
periodicals. We are hopeful that the suspension of 
these books will release enough paper for us to pub- 
lish magazines that compare in size to those we pub- 
lished in 1942. Our decision enables us to continue 
our better-known magazines without drastic print 
order curtailment—perhaps no curtailment at all. 

We have at present 19 regular periodicals, each one 
of them entirely dependent on free-lance writers for 
its material. 

For more than a year now we have lost writers 
regularly to the armed forces and to defense work. 
Our market for material was never better. We are 
not overstocked with manuscripts for any of our pub- 
lications. 

Of interest to writers is the fact that we have made 
substantial word-rate increases. True Confessions, Life 
Story and Romantic Story have a basic rate of 2% 
cents a word and we will pay up to 5 cents a word. 
The 5-cent rate is usually reserved for ‘‘fact’’ stories 
over the byline of a real person. There is a very 
real shortage of these fact stories for the confession 
field. Our editors are very receptive to suggestions. 

True Magazine, with a basic rate of 3c and paying 
up to 10 cents is an excellent market with a low in- 
ventory at this time. 

We are particularly anxious to contact successful 
pulp writers in the New York area and would like to 
talk to them about doing the type of story currently 
appearing in True Confessions, Life Story and Ro- 
mantic Story. Any pulp writer with preconceived 
notions of the type of story appearing in these 
three books is in for an awakening should he read 
current copies. The type of dramatic story appearing 
in these books as first person narratives is a far cry 
from the old confession formula and a wonderful 
opportunity for the pulp writer to get the high rates 
he privately thinks he is entitled to. 

Our 10 comic magazines also represent a good 
market for pulp writers in the New York area. It’s 
a job that can’t be done by correspondence. The 
editor must be able to talk personally to the writer. 

How 200d a market this is for a good pulp writer 
is indicated in the fact that we have several comic 
writers making upward of $200 weekly. 

It is my observation that the market represented by 
the needs of our magazines has never been better 


Kantor Replies 
A; 

Amazing charges have been hurled at me during my 
half century on this planet, but that label of ‘“‘Com- 
munist’”” from Barker is the first of its kind and the 


oddest so far. 
Omar Barker! Sounds like a mixed breed of Persian 


philosopher and doubtful canine. .. . 

Omar loses his bet, but my guess from careful study of 
his penned gem is that he will renig and usually does. 
. . . The old story! The lame-brain who can’t answer an 
argument falls back upon brilliant comebacks and 


“phooey” or downright abuse. 

JOSEPH KANTOR. 
Philadelphia, Pa. 
® Mr. Kantor wrote on the letterhead (which shows 
him to be Senior Vice-Commander), of Rudderow- 
Mammucari Chapter, No. 6, Disabled American Vet- 
erans of the World War. In our January issue he de- 
clared all writers are fakers because they cannot be 
themselves. “No artist can work under the whip.” 
This drew the fire of Mr. Barker, betting his “'best 
horse and saddle.” 


Hoosier Writers 

I write a column in the Indianapolis Star called “A 
Look About at Rural Life in Indiana,’”’ and would like 
to contact as many Hoosier writers as possible for mu- 
tual enjoyment and improvement. Letters will be ap- 


preciated. 
Richland, Ind. DAVID I. DAY. 


oooo 


The Insurance Salesman, 1142 N. Meridian St., 
Indianapolis, in returning a manuscript to a con- 
tributor, wrote: ‘We cannot run a story about any 
company’s advertising.” 


Oooo 


THAT MARRIAGE QUESTION 
In the April issue, A. & J. will publish the win- 
ning letter in the contest, “Does Marriage Help, or 
Hinder, a Writing Career?’’ Other interesting letters 
will be quoted. Willard E. Hawkins will be back 
with the Student Writer Department. 
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The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions, The magazines are grouped under classifications designed to 
assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.” 
indicates payment on acceptance or shortly after; ‘‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, ‘‘first-class rates’’ indicates a general average around 5 cents a word or better; ‘“‘good 
rates,”” around 1 cent a word; “‘fair rates,’’ around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of publishing house; “‘S. & S.” stands for Street & Smith. ‘‘Macfadden’’ for 
Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or ‘‘Unsatisfactory” is a warning that delays or non-payment for 


material have been reported by contributors. 


It should be obvious that The Author & Journalist can assume no respon- 


sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 


—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


STANDARD PERIODICALS 


America, 329 W. 108th St., New York. (W-15) Articles on 
topics of current social and _ political interest; short modern 
verse. Rev. Francis Talbot, S.J. $25 per 2-page article (about 
1%c) Pub. 

American Hebrew, The, 48 W. 48th St., New York. (W-15 
Articles on Jewish affairs, short stories, Jewish background, 
American scene 1200-1500. Florence Lindemann. “%c up, photos 
$1 up, after Pub. 

American Legion Magazine, 1 Park Ave., New York. (M) 
Short stories and articles, 2000-2500, with appeal to men of 
approximately American Legion age. Alexander Gardiner. Acc., 
no set rate. 

American Magazine. The, (Crowell) 250 Park Ave., New York. 
(M-20). Short stories 3000-5000; serials 30-50,000; short shorts 
1000-1500; mystery novelettes 20,000-25,000; ‘‘Vignettes’’ under 
500. Articles usually arranged for. Sumner N. Blossom; Henry 


la Cossitt, fiction Ed. First-class rates, Acc. 
American Mercury, The, 570 Lexington Ave., New York. 
(M-25) Serious, political debunking articles, short stories, up 


to 3000; verse. Eugene Lyons, 3c up, Acc. 

American Swedish Monthly, The, 630 Sth Ave., New York. 
(M-20) Illustrated articles dealing with Sweden, relations he- 
tween Sweden and U. S., or stories of Americans of Swedish 
stock who are prominent in the war effort. 1000-2000. Victor 
O. Freeburg. 1c, photos $3, Pub. 

Arcadian Life, P. O. Box 90, Cape Girardeau, Mo, (Q-25) Of- 
ficial organ American Folkways Assn. American folklore ma- 
terial. Garland Brickey. Verse, prizes only. 

Asia and The Americas, 40 E. 49th St. New York. (M-35) 
Interpretative articles on oriental life, pol itics, art, culture, ex- 
ploration and thought. Asiatic Russia included. 800-3400. Orien- 
tal fiction. Richard J. Walsh. $15 a printed page, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles sketches, short stories, verse; unusual 
personal experiences; high literary standard. Edward Weeks. 
Good rates, Acc. 

Beaver, The, Hudson’s Bay Co., Winni Canada. (Q-25) 
Articles on travel, exploration, trade, an thropology, natural 
history in the Canadian North, 3, to 2500, illustrations essen- 
tial. Clifford P. Wilson. l%sec, P 

Belgium, 6 E. 45th St., New el (M-35) Articles on Bel- 


gian personalities, customs, art, etc., 1000-2000. Rene His- 
laire. $15-$25 per article. Query before submission. 
California Highway Patrolman, The, 1213 H St., Sacra- 


mento, Calif. (M) Safety articles, short stories, appealing to 
men mostly; school or city safety drives; 1500-2500. Vernon 
Cordry. 1c, Acc. 

Canadian Forum, The, 28 Wellington St., W., Toronto, Can. 
(M-25) Short stories to 1500 words reflecting current Canadian 
soa scene; articles and ong 1800. Poems of high literary 
quality. Alan Creighton, Asst. . $5 a story, Pub.; poems paid 
in subscriptions. 

Canadian Geographical Journal, 49 Metcalfe St., Ottawa, Can- 
ada. (M-35) —o geographical articles 1500-3000. Gordon 
M. Dallyn. lic up, 

Christian Century, a 407 S. Dearborn St., Chicago. (W-15) 
Articles on religious, economic and social topics. Chas. Clayton 
Morrison. Indefinite rates. 

Christian Science Monitor, 1 Norway St., Boston. (D- 2 Ar- 
ticles, essays, for editorial and department pages, up to 800; 
forum to 1200; poems; — serials, not over 12 instalionats 
1200 each; verse. $7 column, Acc. or Pub. 

Civilian Defense, 4660 Ravenswood Ave., Chicago. (M) 
Constructive, well-illustrated articles on civilian defense work. 
Eugene Whitmore. G rates. 

Collier’s, (Crowell), 250 Park Ave., New York. (W-5) Short 
stories up to 5000; serials up to 60,000; articles on popular 
questions of the day 3500-5000. Chas. Colebaugh. (Max Wil- 
kinson, fiction editor.) First-class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) (Enighse 
of Columbus) Articles of general Catholic interest, 2500-3500; 
essays, short stories; verse. John Donahue. Ic to 3c, Ace. 


Common Ground, 222 4th Ave., New York. (Q-50) Articles, 
fiction, and poetry on the racial- cultural situation and folk ma- 
a in America, 1500-3000. Margaret Anderson, Ed. % to 2c, 

Commonweal, The, 386 4th Ave., New York. (W-10) Catholic 
review. Timely articles on literature, arts, public affairs, up to 
2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Je. 
%c, verse 40c line, 

Coronet, (Esquire, Inc.) 919 N. Michigan Ave., Chicago. 
(M-25) Articles on events, organizations and personalities of 
general interest, up to 2500; story-telling photos. Harris Shev- 
elson. $100 up per story or article. Fillers, 400 words or less, 
7c, Acc. 

Cos: itan Magazine, (Hearst) 959 8th Ave., New York. 
(M- 35). utstanding short stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels, non-fiction features. | Articles of cosmopolitan interest 
2000-4000. Frances Whiting. First-class rates, Acc. 

Country The, 70 E. 45th St., New York. (Q) Practical 
help to country people, especially to former city dwellers, who 
are adjusting themselves to rural life. Articles to 3500, humor- 
ous essays on country life and people, unusual short stories 
on country life and people, to 2500; short verse on rural and 
nature subjects. Alfred H. Sinks, Assoc. Ed. Verse, 25c a line; 
prose, according to value of particular feature, 

Current History, 225 Varick St., New York. (M-25) Articles 
on current political, industrial, economic, social and -interna- 
tional affairs written by authorities Spencer Brodney. Ic, Acc. 


Desert Magazine, The, El Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest, marked human in- 
terest slant. (Overstocked with poetry.) Randall Henderson. 
le prose. Photos $1 to $3, Acc. 


Digest and Review, 683 Broadway, New York. (M-15) Articles 


on politics, national defense, science, psychology, self-help, voca- 
tional guidance. Authentic, sparkling. No poetry, "Action, 
photos. Mc to 5c, 2 to 3 weeks after Acc. 


Short stories and documen- 


(Q-25) 
Tjader 


Direction, Darien, Conn. 
progressive viewpoint. M. 


tary material, 1000-2000, 
Harris. lc, Pub. 


Elks Magazine, 50 E. 42nd St., New York. (M-20) Adven- 
ture, romance, Western, mystery, historic short stories; articles 
on up-to-date subjects, 5000; cartoons. All material must touch 
on war. Coles Phillips. $100 to $500, Acc. 

Esquire (Esquire-Coronet), 919 N. Michigan Ave., Chicago. 
(M-50) Sophisticated unsentimental articles; masculine view- 


point; essays, sketches, short stories, especially action, 2000; 
cartoons, =< ideas. (No women writers.) Arnold Gingrich. 
3 to 10c, 


Every Week Magazine, W. 3rd and Lakeside, Cleveland, O. 
(W) Timely topical human interest articles to 2000; adventure, 
romance, short-stories, 3000-3600; illustrated factual articles. 
Tom Horner. Approx. Ic. 

Extension, 360 N. Michigan Ave., Chicago. (M-30) Short 
stories, 1500-5000; romance, adventure, detective, humorous; six 
installment serials, 5000; short-shorts; short articles; cartoons. 
Eileen O’Hayer. $25- $100 each, Acc. 


Far East, The, St. Columbans, Nebr. (M-10) Catholic mis- 
sion features largely staff-prepared; buys short (1800-2200) 
stories with authentic Catholic background; authentic travel and 
human-interest articles and photos on China, Japan, Burma, 
etc. Rev. Patrick O’Connor. Stories, $15, Acc.; articles and 
photos, proportionately. 

Fireside Chatter and Fiction, W. Albany, New York. (5  is- 
sues a year-25) Experimental magazine paying only in prizes 
and contests. Clean, wholesome material appealing to both men 
women. Ruth C. Dietz. (Overstocked on stories.) 

n Service, (V.F.W.) Broadway at 34th St., Kansas City, 
Me ( Short stories vite service background, "human angle, 
no love interest, to 2500; short stories, about 1000. Barney 
Yanofsky. 2c, Acc. 

Fortune, Time & Life Bldg, New York. (M-$1) Articles with 
industrial tie-up. 95% staff-written. Some source material pur- 
chased. Henry R. Luce. Pub. 

Fraud, La Crescenta, Calif. (Bi-M) Exposes of frauds perpe- 
trated on a gullible public, 500-1000; news items; jokes. Dan 
Paul, Assoc. Ed. % up, Pub. 
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Freedom, 1375 Oak Knoll Ave., Pasadena, Calif. (Q-25) Fea- 
ture articles and scientific contributions on freedom, condensed 
and factual, 1000-2500; some verse, 100-250. Pryns Hopkins. 
%c and up, Pub. 

Free World, 55 W. 42nd St., New York. (M-40) Articles, 
stories, and poetry on world affairs, with emphasis on post- 
war reconstruction. Serious, sophisticated, authentic material, 
2500-5000. Johan J. Smertenko. $30 per article. 

Future, 14 E. Jackson Blvd., Chicago. (M) National magazine 
of U. S. Junior C. of C. Articles on any subject of interest to 
young men (21-35) to 2000, with illustrations. (Staff-written.) 


Ghost Town News, 112 W. 9th St., Los Angeles. (Bi-M-10) 
Authentic tales of the old West; brief biographical sketches 
of old Westerners, 1000-1100, with one or two photos. Nichols 
Field Wilson. 1%, Pub. 

Gourmet, 330 W. 42nd St., New York. (M-25) Anecdotes, 
true experiences, informative articles to 2000; verse, cartoons, 
connected with gourmet eating and living, slanted to male 
readers. Rates vary. Pearl V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000-5000; serials. Odd, 
strange pictures, brief text; household articles; short illustrated 
oaaee for women’s and children’ & pages. oward R. Davis. 
$3.50 to $6 per short story, articles $2 to $3, photos $2, Acc. 


Harper’s Mag 49 E. 33rd St., New York. (M-40) Timely 
articles for intelligent readers; short stories; essays; verse. 


Frederick Lewis en. Acc. 


Jewish Mirror, 220 Sth Ave., New York. (M)_ Digest size 
magazine, using fiction, 1000-2000—preferably of the erican 
Jewish scene, ranging from light to tragic and authentically 
Jewish; articles on Jewish affairs, Jewish history, Jewish prob- 
lems; personality articles; articles of general human interest; 
humor and poetry. Chas. A. Cowen. ‘2-lc, Pub.; poetry, 25¢ 
a line; cartoons and pictures by arrangement. Higher rate for 
exceptional material. 


kk, Marine Barracks, 8th and I Sts., 
D. C. (M-25) Articles of military interest, to 3000. Col. 
C. T. Brooks. 4c ($50 maximum), Pub. 

205 E. 42nd St., New York. (W-10) Romantic, ad- 
venture, humorous short stories, youthful appeal, 1000-5000; 
serials about 50,000; timely human-interest articles. Jerome 
Ellison. First-class rates, Acc. 


Maclean's, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short stories, Canadian interest—love, romance, sea, 
mystery, adventure, outdoor, up to 5000; serials 30,000-65, 
Articles of Canadian interest. . Napier Moore. lic up, Acc. 

Magazine Antiques, The, 40 E. 49th St., New York. (M) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
glass, china, metalware, furniture, etc., 1000-2500. ‘Alico Win- 
chester. 1%c, Pub.; exclusive photos, paid for at cost. 

Male Home Companion, 330 W. 42nd St., New York. (M) Sa- 
tirical, witty, fiction and non-fiction, 3500- ; fillers and 
anecdotes, to 100. C. L. Richards. lc, Acc. 

McClure’s Digest, Camden, Ark. (M) Articles related to 
democratic and economic problems; fillers; shorts. > 


McClure. No payment at present. 

Menorah Journal, The, 63 Sth Ave., New York. Q-$1) — 
short stories, one-act plays, essays, poetry. 
Hurwitz. 1c up, Pub. 


Military Service News, The, Box 127, Fort Sam Houston, 
Tex. (W) Short stories, serials, for Army only. lc a line. 

Montrealer, The, 1111 Beaver Hall Hill, Montreal, Que., 
ae (M-10) Light, satiric, smart short short stories 1200. 
c, Pub. 


Nation, The, 55 Sth Avenue, New York. 


i Articles on 
politics, i literature, economics, up to 2400. 1%c, Pub. 


oneal Geographic azine, 1156 16th St., N. W., Wash- 
50) journal National Geographic 
Society. » on travel and geographic subjects up to 7 
photographs. Gilbert Grosvenor. First-class rates, Acc. 


National Jewish Monthly, The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories, articles, essays, Jewish inter- 
est, 1000-3000. Edward E. Grusd. Ic, b. 

New Masses, 461 4th Ave., New York. (W-15) Progressive, 
win-the-war sociological, economic articles, addressed particular- 
ly to the middle class; also short stories, reportage, sketches, 
poems, cartoons, photos. No payment. 

New Mexico azine, fonts Fe, N.M. (M-15) Illustrated 
articles on New Mexico. ge Fitzpatrick, $10 to $15 per 
article. Pub. Verse, no 3 

New Republic, The, 40 E. 49th St., New York. (W-15) Gen- 
eral articles, 1500-2500, dealing with economics, sociology, na- 
tional and international affairs. Thomas Sancton. 2c, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial - to 2500; cartoons, cartoon ideas; light verse. Good 
rates, Acc. 


Opinion, 122 E. 42nd St., New York. (M-25) Articles 2500- 
short stories 2500; verse; fillers; Jewish interest. Dr. 
Stephen lc, Pub. 
sets | A_ Journal of Negro Life, 1133 Broadway, New 
M- 15) Short stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 11 Park Place, New York, N. Y. (M-25) Stimu- 
lating controversial military articles; short stories 1000 to 1200 
(no World War fiction); jokes; cartoons; regular army back- 
ground. Carl Gardner. Payment based on piece, not number of 
words. Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. 
(M-10) S. P. C. A. organ. yy ae) welfare articles, short 
stories, prose up to 500; verse up to 24 lines, photos. Guy 
Richardson. %c up, poems $1.50 up, Acc. 

Our Navy, 1 Hanson Pl., Brooklyn, N. Y. (2M-25) Authentic 
articles on modern naval subjects 2000-4000; action naval short 
stories; cartoons; photos. Varying rates, Pub. 


114 E. 32nd St., New York. (Bi-M- 


Psychology Guide, 
25) Inspirational articles 1100-1200. %c, Pub. 
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Plus, 545 5th Ave., New York. (M) Morale building fea- 
tures for war industry workers. Orlin Tremaine. Good rates. 


Railroad Magazine, (Popular) 205 E. 42nd St., New York. 
(M-25) Technically accurate railroad material. Fact articles— 
query editor beforehand stating subject and qualifications for 
handling. Henry B. Comstock. Good rates, Acc. (Overstocked 
with poetry and fillers.) 

Reader’s Digest, Pleasantville, N.Y. 
lished articles; occasionally original articles. G rates, Acc. 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago, (M-25) Authori- 
tative articles on business and industry, social and economic 
a. travel sketches. humor, essays, 1500-2000. Little 
ction used. land D. Case. First-class rates, Acc. 


Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W-10) on topics 1000-4000; short 
stories 2500-5000; serials to 60,000 brie and humorous verse; 
skits, cartoons. Ben Hibbs. First- tess rates, Acc. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian ——- up to 2000; light, humorous 
articles, satire. B. K. Sandwell. % to lc, photos $2-$3, Pub. 

Saturday Review of Literature, 25 W. 45th St., New York. 
(W) Articles, essays, verse, fact-items, on literature. Norman 
Cousins. $5 column (10 inches); poems, $10; cartoons, $10. 

Sean Power, 76 Sth Ave., New York. Published by Navy 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; also first person stories of war 
adventures at sea. Roger Kafka. 2c, Pub. Query. 

Sir, 103 Park Ave., New York. (M) Quality controversial 
articles for the masculine mind; articles that pan the ladies. 
Abner J. Sundell. 1c up, 30 days after Acc. 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, ‘‘novellas.’’ Whit Burnett, Moderate rates, Pub. 

sful Living Magazine, 683 Broadway, New York. (Bi- 
M-15) First person health-regained stories with photos, cover- 
ing food, exercise, etc. Market wide open. L. Nelson. “%e- 
3c, 3 weeks after Acc. (Reported slow.) 


This Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, humorous _ short 
stories to 3500; short stcries under 1500; short articles on 
popular science, adventure, glamorous sonalities, sports, 
news, subjects makin) ay a hetter America, to 1500; inspira- 
tional editorials 800-1000; fillers, cartoons, short animal ma- 
terial; appealing animal photos. Mrs. William Brown Meloney. 

338 News, 152 W. 42nd St., New York. Articles on current 
events, domestic and foreign, _ sketches, theatre, 
movie and_ sports rsonali ities. Illustrations; cartoons. 
Schwartzman. lc, Pub.; $5 up for drawings. 

Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
psychology, creative arts, philosophy, 1500-3000; articles of the 
day, particularly with a strong background character; short sto- 
ries of unusual literary merit. Eileen J. Garrett. Articles, $50 
up, Acc. (Western Hemisphere rights.) 

Toronto Star Weekly, The, 80 King St.. W., Toronto, Canada. 
(W-10) Feature articles, Canadian appeal, to 2500. Novels and 
serials, 20,000 or over; short stories, 500- ; love-adventure, 
romantic, Western, mystery, detective, sport, etc., themes. No 
} sell material. Fred M. Payne, Article Ed. Varying rates, 

cc, 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos of personalities, sports, satire, unusual 
subjects and places, 1000-3000. Harry A. Bull. Varying rates. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, exploration, adventure articles 1500 to 5000; 
photos. Coburn Iman. lc, $3 to $5 per photo, Pub. 


U. S. Army Review, Box 1554, Atlanta, Ga. Business articles 
on army life. Ruel McDaniel. Yac up; gage, $2 up. 


View, 360 E. 55th St., New York. 
neo-romantic essays; irrational short stories; 
and fillers; ‘Americana fantastica’’ photos. 
Ford. Yc; verse, line. Pub. 

Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q-75) Exceptional literary, "scientific, political essays 3000-5000; 
short stories of high standard; verse. Charlotte Kohler, Mng. 
Ed. rates payable on publication. 


tor, The, 41 E. 42nd St., New York Pocket-size. 
Human interest side of military and naval medical practice; 
150-word eg verse; cartoons; photos. Frank W. Mur- 
phy. 6c word, 

War News cen 103 Park Ave., New York. (M-15) 
War articles with current and human interest slant; authentic 
first person stories of war experiences. Ana Maher. "2c, Pub. 

Welcome News, 404 W. 9th St., Los Angeles. (Bi-M-10) Ar- 
ticles on travel, history, biography, 200-1500; essays on Co- 
operatives, 1000-1200; varied verse. T. Mauritzen, Pay- 
ment as agreed, Pub. 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1300, photos of out-of- door California, natural science, 
history, biography. Phil Townsend Hanna. %c, payment by 
negotiation, Acc. 


Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current litera scientific, subjects 5000-6000. 
Helen MacAfee, Mng. rates, Pub 

Your Life, The Popular Guide t 0 Desirable Living, 354 4th 
Ave., New York. (M-25) Inspirational helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Personality, 354 4th Ave, New York. (Twice a year.) 
ee on all phases of personality, 700-2500. Good 
rates, Acc. 


(M-25) of pub- 


(Q-35) Surrealist articles, 
fantastic verse 
Charles Henri 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
15) For expectant mothers and mothers of babies under one 
year old. Mostly staff written. Uses in every issue articles 
by a baby specialist. No fiction. No payment for verse or pic- 
tures. Beulah France, R.N. %c, Pub. 


March, 1943 


American , 35 Fayette St., Boston, Mass. (10 issues 
yearly-15) Articles, "short stories and photos, all with a food 
slant. Imogene Wolcott, Pub. and Ed., Ella Shannon Bowles, 
Man. Ed. lc, Pub. 

The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q- 12) 
Religious, domestic, short stories and articles to 2500; edi- 
torials to 900. Elizabeth Denmark Meadow, Yc, Acc. Poetry 
slightly higher. 

Canadian Home Journal, 73 Richmond St., W., Toronto, Ont. 
(M-10) Short stories to ‘5000, 4 to 6-part serials; articles of 
interest to Canadian women, 2500, W. Dawson. rates, Acc. 

Charm Mag: (S. & S.) 79 7th Ave., New York. (M-15) 
Articles 1200, on fashion, beauty, charm, budgets, on assign- 
ment; short stories, 1200; cartoons. Elizabeth D. Adams. Gi 
rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta MacPherson, Acting Ed. Ic up, Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, Ill. (M-10) "Catholic family magazine using whole- 
some short stories, 1000-2500, and suitable verse. Frederic M 
Lynk, S.V.D. 1c, verse, 5-10c a line, 

Everywoman’s Magazine, 1790 Broadway, New York. (M-3) 
Love and domestic stories with housewife slant; light T= od 
how-to-do-it items. Joan Ranson. Approx. 2c, ce.; short- 
shorts, $25 up. 

Family Circle Magazine, The, 400 Madison Ave., New York. 
(W-gratis) Overbought; not in market. R. R. Endicott. Good 
rates. 

Fan Fare, 1321 Balfour Bldg., 351 California St., San Fran- 
cisco, Calif. (Semi-M). Fan (film and radio) material, almost 
entirely staff-written. 

Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-15) A fashion and beauty magazine for young career wom- 


en. Feature articles, 1500-2000; fillers. Pub. Jane Maxwell 
Smith, Feature Ed. 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. (M-25) Short stories up to 8000; short articles; verse. 


Herbert R. Mayes. Acc. 

Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Dis- 
tinguished short stories only; not popular magazine material. 
Prefers articles in outline form. Mary Louise Aswell. 


rates, Acc. 
Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 


1000-2000; love short stories, 1500-3500: serials, 10,000-30,000; 
verse. J. Tom Mann. 1%c up, photos $2 up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kans. 
(M-20) Household and general articles, short stories, 1000- 
3000; serials 15-25,000. Nelson Antrim Crawford. 2c up, verse 
50¢ line, Acc. 

Independent Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv- 
ing; women’s adventures; woman’s part in the war effort; light, 
humorous articles, woman’s angie, 1200-2000. Verse 2-5 stanzas. 
Winifred Willson. $10-$35 per article, verse $2-$3, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia. (M-10) Articles 1000-5000; short stories , serials, 
one-parters, short lyric verse. Bruce Gould, Beatrice Blackmar 
Gould First-class rates, Acc. 

Mademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short stories for smart young women, ages 18-30, 1500-3000; 
articles up to 2500; light, brisk personality sketches; acntrenoa 
sketches; cartoons. Betsy Talbot Blackwell. Acc. (Temporarily 
stocked.) 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian war-time urgency and interest J. 
Herbert Hodgins, 1c, Pub. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. 
(M-15) Serials, 60,000; complete novels, 25-30,000; short stories, 
5000; articles. Otis L. Wiese. First-class rates, “Acc. 

Miss America, (Rockley Publication), 215 4th Ave., New 
York. (M) Fiction to 3000, and articles around 1000, of interest 
to young women 15 to 22. Love stories should have a highly 
emotional, dramatic touch. No super-sophistication. Articles 
should cover activities in WAACS, WAVES, etc. Single = 
and photos in series. Harold Hershey, Ed.; Miss G. Hope A 
strom, Asst. Ed. 2c; photos $5, Acc. 

National Home Monthly, (Home_ Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man, Canada. (M-10) Illustrated 
feature articles; short stories, 5000; verse. L. E. Brownell 

rates, Acc. 

Parents’ Magaz: The, 52 Vanderbilt Ave., New York. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc., 2000-2500. Clara Savage Littledale. 
ee ag ; jokes, shorts on childhood and teen-age problems, $1 
eac 

She, (Transradio News Features, Inc.) 521 5th Ave., New 
York. (M-15) Articles covering women’s everyday problems— 
romance, sex, self-improvement, etc.—1000-3000; stories, either 
first or third-person, 2000 to 4000. Self evaluation quizzes and 
questionnaires; original test-yourself ideas and .other enter- 


taining features, to 1000. 1-3c, Pub. 
Vogue, I ting Vani Fair, (Conde Nast) 420 Lex- 
ington Ave., York. (2M-35) Articles on unusual travel, 


social activities, f fashionable women’s interests; essays on fads, 
foibles, etc., | aor No poetry, no fiction. 
Chase. Goon 

Western Family, 3224 Beverly Blvd., Los Angeles. (Bi-M) 
Domestic-problem, young-iove, home-mother type of fiction up 
to 4000 with an occasional mystery story, 7000-8000, suitable 
for publication as a 2-part serial; also, occasional timely articles 
to 1500. Marian Moore. 1%-3c, Pub. 

Ww The, 420 Lexington Ave., New York. (M-10) Non- 
fiction of interest to women, 1800. Lorna Farrell. Varying 
rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
5000 with human interest appeal to American housewives and 
mothers; art-of-living and humorous — 1000. C. A. An- 
thony, Mng. Ed.; Betty Finnin, Fiction Ed. Rates on arrange- 
ment. 
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Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New York. (M-10) Women’s and household interests. Articles, 
short stories, 2500-6000; serials to 60,000. Willa Roberts. First- 
class rates, Acc. 

Woman's Life, 354 4th Ave., New York. (Q) A companion 
publication to Your Life and Your Personality. Helpful, enter- 
taining articles, 400-2500, on all phases of a woman’s life. 


Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “‘PULP’”” MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 


Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth White. 
1%c up, fillers 1c, Acc. 

Argosy, (Popular) 205 E. 42nd St., New York. (M) Short 
stories of colorful, adventureful, dramatic living, to 5000; nov- 
elettes, 9000-18,000; 2- and 3-part serials, 20-40,000. Rogers 
Terrill. Varying rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M- 15) 
Mystery and adventure short stories, novelettes, serials; book 
length novels. JReal-experience contests. Donald Kennicott. 
Good rates, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Action adventure short stories about 4000, American 
heroes, any locale. John L. Nanovic. lc up, Acc. 

Exciting Navy Stories, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Aaventare stories of all branches of naval activity, 
1000-10,000. Leo Margulies. %c up, Acc. 

Five Novels, (Dell) 149 Madison Ave., New York. (Q-20) 
Western adventure, sport, novels, 15-18,000, love in- 
terest. F. A. McChesney, 1%c, Acc. 

Jungle Stories, (Fiction sicaeed 461 8th Ave., New York. (Bi- 
M-20) Adventure short stories, novelettes of the African jun- 
gles. Malcolm Reiss. lc, Acc. 

Sensation, 1476 Broadway, New York. (M-25) True, ittne- 
trated sensation stories, 5000-6000; principal’s 
line preferred, but not imperative. Tony Field. 2c; photos, $3. %, 

cc. 

Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, action short stories up to 6000; novelettes, 
10,000-12,000; complete novels; serials, 25,000-60,000; fillers 
50-500. True adventures to 1000. Dorothy MclIwraith. Good 
rates, Acc. 

Speed Adventure Stories, (Trojan) 125 E. 46th St., New York. 
Lively adventure stories. Little market for shorts; novelettes 
usually on order, Varying rates, Acc. 

Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Action short stories and novelettes, to 15,000. For- 
eign locales; American heroes; slight woman interest. Leo Mar- 
gulies. le up, 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., ve York. 
(Bi-M-10) Shorts stories, novelettes 9000, novels 15,000, in- 
volving activities of G-Men. Eljer Jacobson. Ic, Acc. 

Big Book Detective, (Fictioneers) 205 E. 42nd St., New York. 
(* Stories of crime action. Shorts, 4000-5000; novelettes, to 

0,000. Alden Norton. “ec up, Acc. 

Black Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Uses a 45,000-word lead novel featuring The Black 
Bat, written on assignment; several short fast-action detective- 
crime stories not over 6000. Leo Margulies. %c up, Acc. 

Black Mask, (Fictioneers) 205 E. 42nd St., New York. (M-15) 
(Bi-M-10) Detective short-stories and novels to 60,000. Ken- 
neth White. lc up, Acc. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-15) Fast-paced, lively detective stories, woman interest, 
strong menace, unusual conditions; short stories to 5000; nov- 
elettes 8-20,000. John L. Nanovic. lc up, Acc. 

Crack Detective, (Columbia Publications Inc.-Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Detective fiction- 
crime stressing plot and characterization; short stories and 
novelettes, 3000-10,000. Cliff Campbell. Ye to 1%c, Pub. 

Dan Turner-Hollywood Detective, (Trojan) 125 E. 46th St., 
New York. All material on contract. 

Detective Book Magazine, (Fiction House) 461 8th Ave, 
New York. (Bi-M-20) Short, straight detective stories, 2000- 
5000; quick twist at end desirable. Malcolm Reiss. lc, Acc. 

Detective Novels, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Two 20,000-word novelettes. Fast action detective 
short stories. Leo Margulies. %c, Acc. 

Detective Short Stories, (Red Circle) 330 W. 42nd St., New 
York (Bi-M-10) Detective short stories to 7000. Robert O. 
Erisman. Acc. 

Detective Story, (S. & S.) 79 7th Ave., New York. (M-15) 
Detective short stories to 8000; novelettes to 18,000; short nov- 
els to 25,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short stories, crime background, ‘es to 4000; detec- 
tive-mystery-menace novelettes 9000; novels 15,000; dramatic 
situations, glamorous ganve action, Harry Widmer. 1 Yc up 
to 3000, Ic up over 3000, Acc. 

Dime Detective Mag (Popular) 205 E. 42nd St., New 
York. (M-20) loeier, action short stories 5000, emphasizing 
menace and horror; novelettes 10-15,000. Kenneth White. lc up, 

ce. 

Double Detective, (Fictioneers) 205 E. 42nd St., ‘or bie 
(Q-15) Celene action stories of lengths up to 15,000. den 
Norton. %c, Acc. 


Ellery Queen’s Mystery Magazine, 570 Lexington Ave., —_ 
York. aida? M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 


mate mystery, crime, or detective short story has supernatural 
or horror elements, O. K. No taboos, no angles editorially. 
“Ellery Queen.’ $100-150, Acc. 

Exciting Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) A_30,000-word lead novelette and fast-moving short 
stories. Leo Margulies. %c up, 
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Freedom, 1375 Oak Knoll Ave., Pasadena, Calif. (Q-25) Fea- 
ture articles and scientific contributions on freedom, condensed 
and factual, 1000-2500; some verse, 100-250. Pryns Hopkins. 
Yc and up, Pub. 

Free World, 55 W. 42nd St., New York. (M-40) Articles, 
stories, and poetry on world affairs, with emphasis on post- 
war reconstruction. Serious, sophisticated, authentic material, 
2500-5000. Johan J. Smertenko. $30 per article. 

Future, 14 E. Jackson Blvd., Chicago. (M) National magazine 
of U. S. Junior C. of C. Articles on any subject of interest to 
young men (21-35) to 2000, with illustrations. (Staff-written.) 


Ghost Town News, 112 W. 9th St., Los Angeles. (Bi-M-10) 
Authentic tales of the old West; brief biographical sketches 
of old Westerners, 1000-1100, with one or two photos. Nichols 
Field Wilson. 1%, Pub. 

Gourmet, 330 W. 42nd St., New York. (M-25) Anecdotes, 
true experiences, informative articles to 2000; verse, cartoons, 
connected with gourmet eating and living, slanted to male 
readers. Rates vary. Pearl V. Metzelthin. 

Grit, Williamsport, Pa. (W-5) Clean short stories, adven- 
ture, mystery, love, Western, etc., 1000-5000; serials. Odd, 
strange pictures, brief text; household articles; Ra illustrated 
articles for women’s and children’ & pages. ard R. Davis. 
$3.50 to $6 per short story, articles $2 to $3, go $2, Acc. 


Harper’s ania, 49 E. 33rd St., New York. (M-40) Timely 
articles for intelligent readers; short stories; essays; verse. 
Frederick Lewis en. Acc. 

Jewish Mirror, 220 Sth Ave., New York. (M)_ Digest size 
magazine, using fiction, 1000-2000—preferably of the American 
Jewish scene, ranging from light to tragic and authentically 
Jewish; articles on Jewish affairs, Jewish history, Jewish prob- 
lems; personality articles; articles of general human interest ; 
humor and poetry. Chas. A. Cowen. ‘'2-Ic, Pub.; poetry, 25c 
a line; cartoons and pictures by arrangement. Higher rate for 
exceptional material. 


Leatherneck, Marine Barracks, 8th and I Sts., te roe 
D. C. (M-25) Articles of military interest, to Lt. Col 
C. T. Brooks. 4c ($50 maximum), Pub. 

Liberty, 205 E. 42nd St., New York. (W-10) Romantic, ad- 
venture, humorous short stories, youthful appeal, 1000-5000; 
serials about 50,000; timely human-interest articles. Jerome 
Ellison. First-class rates, Acc. 


Maclean's, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short stories, Canadian interest—love, romance, sea, 
mystery, adventure, outdoor, up to 5000; serials 30,000-65,000. 
Articles of Canadian interest. . Napier Moore. lc up, Acc. 

Magazine Antiques, The, 40 E. 49th St., New York. (M) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some aspect of 
glass, i. metalware, furniture, etc., 1000-2500. ‘ion Win- 
chester. 1%c, Pub.; exclusive photos, paid for at cost. 

Male Home Companion, 330 W. 42nd St., New York. (M) Sa- 
tirical, witty, fiction and non-fiction, 3500-4000; fillers and 
anecdotes, to 100. C. L. Richards. lc, Acc. 

McClure’s Digest, Camden, Ark. (M) Articles related to 
democratic and economic problems; fillers; shorts. W. C. 
McClure. No payment at present. 

Menorah Journal, The, 63 Sth Ave., New York. Q-$1) Jewish 
short stories, sketches, one-act plays, essays, poetry. Henry 
Hurwitz. lic up, Pub. 

Military Service News, The, Box 127, Fort Sam Houston, 
Tex. (W) Short stories, serials, for Army only. Ic a line. 

Montrealer, The, 1111 Beaver Hall Hill, Montreal, Que. 
(M-10) Light, satiric, smart short Short stories 
c, Pub. 


Nation, The, 55 Sth Avenue, New York. (W-15) Articles on 
politics, literature, economics, up to 2400. 1%c, Pub. 

National Cocerephic Singegtnn, 1156 16th St., N. W., Wash- 
ington, 50) fficial journal National Geographic 
Society. "hiitien on travel and geographic subjects up to 7 
photographs. Gilbert Grosvenor. First-class rates, Acc. 

National Jewish Monthly, The, 1003 K St., N. W., Washing- 
ton, D. C. (M-15) Short stories, articles, essays, Jewish inter- 
est, 1000-3000. Edward E. Grusd. Ic, Pub. 

New Masses, 461 4th Ave., New York. (W-15) Progressive, 
win-the-war sociological, economic articles, addressed particular- 
ly to the middle class; also short stories, reportage, sketches, 
poems, cartoons, photos. No payment. 

New Mexico azine, ne Fe, N.M. (M-15) Illustrated 
articles on New exico. ge Fitzpatrick, $10 to $15 per 
article. Pub. Verse, no “ae 

New Republic, The, 40 E. 49th St., New York. (W-15) Gen- 
eral articles, 1500-2500, dealing with economics, sociology, na- 
tional and international affairs. Thomas Sancton. 2c, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short 
stories and humor 400 to 2000; factual and biographical ma- 
terial 2 to 2500; cartoons, cartoon ideas; light verse. Good 
rates, Acc. 


Opinion, 122 E. 42nd St., New York. (M-25) Articles 2500- 
; short stories 2500; verse; fillers; Jewish interest. Dr. 
Stephen S. Wise. aa Pub. 
unity. A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short stories, articles, poetry; Negro life and 
pn Elmer Anderson Carter. No payment. 

Our Army, 11 Park Place, New York, N. Y. (M-25) Stimu- 
lating controversial military articles; short stories 1000 to 1200 
(no World War fiction); jokes; cartoons; regular army back- 

ground. Carl Gardner. Payment based on piece, not number of 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. 
(M-10) S. P. C. A. organ. Animal welfare articles, short 
stories, prose up to 500; verse up to 24 lines, photos. Guy 
Richardson. %c up, poems $1.50 up, Acc. 

Our Navy, 1 Hanson P1., Brooklyn, N. Y. (2M-25) Authentic 
articles on modern naval subjects 2000-4000; action naval short 
stories; cartoons; photos. Varying rates, Pub. 


P Psychology Guide, 114 E. 32nd St., New York. (Bi-M- 
25) Inspirational articles 1100-1200. %c, Pub. 


The Author &> Journalist 


Plus, 545 5th Ave., New York. (M) Morale building fea- 
tures for war industry workers. Orlin Tremaine. Good rates. 


Railroad Magazine, (Popular) 205 E. 42nd St., New York. 
(M-25) Technically accurate railroad material. Fact articles— 
query editor beforehand — subject and qualifications for 
handling. Henry B. Comstock. Good rates, Acc. (Overstocked 
with poetry and fillers.) 

Reader's Digest, Pleasantville, N.Y. (M-25) of pub- 
lished articles; occasionally original articles. G rates, Acc. 

Redbook. (McCall) 230 Park Ave., New York. (M-25) Short 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Authori- 
tative articles on business and industry, social and eccnomic 
travel humor, essays, 1500-2000. Little 
ction used. Leland D. Case. First-class rates, Acc. 


Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia. (W-10) gs on timely topics 1000-4000; short 
stories 2500-5000; serials to 60,000; lyric and humorous verse; 
skits, cartoons. Ben Hibbs. First-class rates, Acc. 

Sa Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. B. K. Sandwell. % to Ic, photos $2-$3, Pub. 

Saturday Review of Literature, 25 W. 45th St., New York. 
(W) Articles, essays, verse, fact-items, on literature. Norman 
Cousins. $5 column (10 inches); poems, $10; cartoons, $10. 

Sea Power, 76 Sth Ave., New York. Published by Navy 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; also first person stories of war 
adventures at sea. Roger Kafka. 2c, Pub. Query. 

Sir, 103 Park Ave., New York. (M) Quality controversial 
articles for the masculine mind; articles that pan the ladies. 
Abner J. Sundell. lc up, 30 days after Acc. 

Story, 432 4th Ave., New York. (Bi-M-40) Distinctive short 
stories, ‘‘novellas.’” Whit Burnett, Moderate rates, b. 

Successful Living Magazine, 683 Broadway, New York. (Bi- 
M-15) First person health-regained stories with photos, cover- 
ing food, exercise, etc. Market wide open. F. L. Nelson. “%c- 
3c, 3 weeks after Acc. (Reported slow.) 


This Week, 420 Lexington Ave., New York. (W-newspaper 
supplement) Romance, mystery, adventure, humorous short 
stories to 3500; short stcries under 1500; short articles on 
popular science, adventure, glamorous personalities, sports, 
news, subjects making for a hetter America, to 1500; inspira- 
tional editorials 800-1000; fillers, cartoons, short animal ma- 
terial; appealing animal photos. Mrs. William Brown Meloney. 

338 News, 152 W. 42nd St., New York. Articles on current 
events, domestic and foreign, biographical sketches, theatre, 
movie and_ sports iy ities. Illustrations; cartoons. 
Schwartzman. Ic, Pu $5 up for drawings. 

Tomorrow, 11 E. 44th St., New York. (M-25) Articles on 
psychology, creative arts, philosophy, 1500-3000; articles of the 
day, particularly with a strong background character: short sto- 
ries of unusual literary merit. Eileen J. Garrett. Articles, $50 
up, Acc. (Western Hemisphere rights.) 

Toronto Star Weekly, The, 80 King St.. W., Toronto, Canada. 
(W-10) Feature articles, Canadian appeal, to 2500. Novels and 
serials, 20,000 or over; short stories, 500-5000; love-adventure, 
romantic, Western, mystery, detective, sport, etc., themes. No 
“defeatist’’ material. Fred M. Payne, Article Ed. Varying rates, 

ce. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Articles with photos of personalities, sports, satire, unusual 
subjects and places, 1000-3000. Harry A. Bull. Varying rates. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, So. adventure articles 1500 to 5000; 
photos. Coburn Gilman. 1c, $3 to $5 per photo, Pub. 


. S. Army Review, Box 1554, Atlanta, Ga. Business articles 
on army life. Ruel McDaniel. Yc up; gage, $2 up. 


View, 360 E. 55th St., New York. (Q-35) Surrealist articles, 
neo-romantic essays; irrational short stories; fantastic verse 
and fillers; ‘‘Americana fantastica’’ photos. Charles Henri 
Ford, Yc; verse, line. Pub. 


Virginia Quarterly Review, 1 West Range, Charlottesville, Va. 
(Q-75) Exceptional literary, scientific, political essays 3000-5000; 
short stories of high standard; verse. Charlotte Kohler, Mng. 
Ed. Good rates payable on publication. 


War Doctor, The, 41 E. 42nd St., New York Pocket-size. 
Human interest side of military and naval medical practice; 
150-word anecdotes; verse; cartoons; photos. Frank W. Mur- 
phy. 6c word, b. 

War News Illustrated, 103 Park Ave., New York. (M-15) 
War articles with current and human interest slant; authentic 
first person stories of war experiences. Ana Maher. 2c, b. 

Welcome News, 404 W. 9th St., Los Angeles. (Bi-M-10) Ar- 
ticles on travel, history, biography, 200-1500; essays on Co- 
operatives, 1000-1200; varied verse. Mauritzen. Pay- 
ment as agreed, Pub. 

Westways, 2601 So. Figueroa St., Los Angeles, Calif. (M-20) 
Articles 1200, photos of out-of- door California, natural science, 
history, biography. Phil Townsend Hanna. %c, payment by 
negotiation, Acc. 

Yale Review, Box 1729, New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Helen MacAfee, Mng. Ed. Good rates, Pub. 

Your Life, The re Guide to Desirable Living, 354 4th 
Ave., New York. (M-25) inspirational. helpful articles on 
living, 1200-2500; fillers. Douglas Lurton. First-class rates, Acc. 

Your Personality, 354 4th Ave, New York. (Twice a year.) 
ee on all phases of personality, 700-2500. Good 
rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


American » Imc., 258 Riverside Drive, New York. (M- 
15) For expectant mothers and mothers of babies under one 
year old. Mostly staff written. Uses in every issue articles 
by a baby specialist. No fiction. No payment for verse or pic- 
tures. Beulah France, R.N. Xe, 
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American Cookery, 35 Fayette St., Boston, Mass. (10 issues 
yearly-15) Articles, short stories and photos, all with a fo 
slant. Imogene Wolcott, Pub. and Ed., Ella Shannon Bowles, 
Man. Ed. lc, Pub. 

The Better Home, 161 8th Ave., N., Nashville, Tenn. (Q- Pi 
Religious, domestic, short stories and articles to 2500; 
torials to 900. Elizabeth Denmark Meadow, '%c, Acc. ‘ae 
shghtly higher. 

Canadiar Home Journal, 73 Richmond St., W., Toronto, Ont. 
(M-10) Short stories to "5000, to 6-part serials; articles of 
interest to Canadian women, 2500, W. Dawson. rates, Acc. 

Charm Magazine, (S. & S.) 79 7th Ave., New York. (M-15) 
Articles 1200, on fashion, beauty, charm, budgets, on assign- 
ment; short stories, 1200; cartoons. Elizabeth D. Adams. Good 
rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta MacPherson, Acting Ed. lc up, Acc. 

The Christian Family and Our Missions, 365 Ridge Ave., 
Evanston, Ill. (M-10) Catholic family magazine using whole- 
some short stories, 1000-2500, and suitable verse. Frederic M 
Lynk, S.V.D. 1c, verse, 5-10c a line, 

Everywoman’s Mag. 1790 Broadway, New York. (M-3) 
eg 2 and domestic stories with housewife slant; light articles; 
how-to-do-it items. Joan Ranson. Approx. 2c, ce.; short- 
shorts, $25 up. 

Family Circle Magazine, The, 400 Madison Ave., New York. 
(W-gratis) Overbought; not in market. R. R. Endicott. Good 
rates, 

Fan Fare, 1321 Balfour Bldg., 351 California St., San Fran- 
cisco, Calif. (Semi-M). Fan (film and radio) material, almost 
entirely staff-written. 

Glamour, (Conde Nast) 420 Lexington Ave., New York. 
(M-15) A fashion and emg! magazine for young career wom- 
en. Feature articles, 1500-2000; fillers. Pub. Jane Maxwell 
Smith, 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York. ae 25) Short stories up to 8000; short articles; verse. 
Herbert R. Mayes. Acc. 

Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Dis- 
tinguished short stories only; not popular magazine martial. 
Prefers articles in outline form. Mary Louise Aswel 
rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 
1000-2000; love short stories, 1 -3500: serials, 10,000-30,000; 
verse. J. Tom Mann. 1%c up, photos $2 up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kans. 
(M-20) Household and general articles, short stories, 1000- 
3000; serials 15-25,000. Nelson Antrim Crawford. 2c up, verse 


50c line, Acc. 

I Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, | techniques for satisfying liv- 
ing; women’s adventures; woman’s part in the war effort; light, 
humorous articles, woman’s angle, 1206-2000. Verse 2-5 stanzas. 
Winifred Willson. $10-$35 per article, verse $2-$3, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia. (M-10) Articles 1000-5000; short stories -6000, serials, 
one-parters, short lyric verse. Bruce Gould, Beatrice Blackmar 
Gould First-class rates, Acc. 

Mademoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short stories for smart young women, ages 18-30, 1500-3000; 
articles up to 2500; light, brisk personality sketches; humorous 
sketches; cartoons. Betsy Talbot Blackwell. Acc. (Temporarily 
stocked.) 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Articles of Canadian war-time urgency and interest J. 
Herbert Hodgins, 1c, Pub. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. 
(M-15) Serials, 60,000; complete novels, 25-30,000; short stories, 
5000; articles. Otis L. Wiese. First-class rates, Acc. 

Miss America, (Rockley Publication), 215 4th Ave., New 
York. (M) Fiction to 3000, and articles around 1000, of interest 
to young women 15 to 22. Love stories should have a_ highly 
emotional, dramatic touch. No_ super-sophistication, Articles 
should cover activities in WAACS, WAVES, etc. Single photos 
and photos in series. Harold Hershey, Ed.; Miss G. Hope An- 
strom, Asst. Ed. 2c; photos $5, Acc. 

National Home Monthly, (Home_ Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) Illustrated 
feature articles; short stories, 5000; verse. L. E. Brownell. 
Good rates, Acc. 

Parents’ Magaz The, 52 Vanderbilt a. New York. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc., 2000-2500. Clara Savage Littledale. 
1%ec, Acc.; jokes, shorts on childhood and teen-age problems, $1 
each, Pub. 

She, (Transradio News Features, Inc.) 521 Sth Ave., New 
York. (M-15) Articles covering women’s everyday problems— 
romance, sex, self-improvement, etc.—1000-3000; stories, either 
first or third-person, 2000 to 4000. Self evaluation quizzes and 
questionnaires; original test-yourself ideas and .other enter- 
taining features, to 1000. 1-3c, Pub. 

Vogue, Inc ting Vani Fair, (Conde Nast) 420 Lex- 
ington Ave., York. (2M-35) Articles on unusual travel, 
social saison. niaghionable women’s interests; essays on fads, 
foibles, etc., | ane No poetry, no fiction. na 

Chase. Goon 

Western Family, 3224 Beverly Blvd., Los Angeles. (Bi-M) 
Domestic-problem, young-iove, home-mother type of fiction up 
to 4000 with an occasional mystery story, 7000-8000, suitable 
for publication as a 2-part serial; also, occasional timely articles 
to 1500. Marian Moore. 1%-3c, Pub. 

Woman, The, 420 Lexington Ave., New York. (M-10) Non- 
fiction of interest to women, 1800. Lorna Farrell. Varying 
rates, Acc. 

Woman’s Day, 19 W. 44th St., New York. (M) Fiction, 3000- 
5000 with human interest appeal to American housewives and 
mothers; art-of- living and humorous he > 1000. C. A. An- 
thony, Mng. Ed.; Betty Finnin, Fiction Ed. Rates on arrange- 

ment. 
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Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New York. (M-10) Wome” s and household interests. Articles, 
short stories, 2500-6000; serials to 60,000. Willa Roberts. First- 
class rates, Acc. 

Woman's Life, 354 4th Ave., New York. (Q) A companion 
publication to Your Life and Your Personality. Helpful, enter- 
taining articles, 400-2500, on all phases of a woman’s life. 
Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 

Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short stories, novelettes. Kenneth White. 
1%c up, fillers lc, Acc. 

Argosy, (Popular) 205 E. 42nd St., New York. (M) Short 
stories of colorful, adventureful, dramatic living, to 5000; nov- 
elettes, 9000-18,000; 2- and 3-part serials, 20-40,000. Rogers 
Terrill. Varying rates, Acc. 


Blue Book, (McCall) 230 Park Ave., New York. (M- 15) 
Mystery and adventure short stories, novelettes, serials; 
length novels. Real-experience contests. Donald Kennicott. 


Good rates, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Action adventure short stories about 4000, American 
heroes, any locale. John L. Nanovic. lc up, Acc. 

Exciting Navy Stories, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Adventure stories of all branches of naval activity, 
1000-10,000. Leo Margulies. %c up, Acc. 

Five Novels, (Dell) 149 Madison Ave., New York. (Q-20) 
Western adventure, sport, mystery novels, 15-18,000, love in- 
terest. F. A. McChesney, 1%c, Acc. 

Jungle Stories, (Fiction House) 461 8th Ave., New York. (Bi- 
M-20) Adventure short stories, novelettes of the African jun- 
gles. Malcolm Reiss. lc, Acc. 

Sensation, 1476 Broadway, New York. (M-25) True, illus- 
trated adventure, sensation stories, 5000-6000; principal’s by- 
line preferred, but not imperative. Tony Field. 2c; photos, $3.50, 


cc. 
Short Stories, 9 Rockefeller Plaza, New York. (2-M-25) Ad- 
venture, mystery, action short stories up to 6000; novelettes, 


10,000-12,000; complete ee serials, 25,000-60,000; fillers, 
50-500. | True adventures to 1000. Dorothy MclIwraith. Good 
rates, Acc. 


Speed Adventure Stories, (Trojan) 125 E. 46th St., New York. 
Lively adventure stories. Little market for shorts; novelettes 
usually on order. Varying rates, Acc. 

Thrilling Adventures, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Action short stories and novelettes, to 15,000. For- 
eign locales; American heroes; slight woman interest. Leo Mar- 
gulies. lc up, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-M-10) Short stories, novelettes 9000, novels 15,000, in- 
volving activities of G-Men. Eljer Jacobson. le, Ace 

Big Book Detective, (Fictioneers) 205 E. 42nd St., New York. 
(M) Stories of crime action. Shorts, 4000-5000; novelettes, to 
10,000. Alden Norton. “c up, Acc. 

Black Book Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Uses a 45,000-word lead novel featuring The Black 
Bat, written on assignment; several short fast-action detective- 
crime stories not over 6000. Leo Margulies. Y%c up, Acc. 


Black (Fictioneers) 205 E. 42nd St., New York. af 15) 
(Bi-M-10) Detective short-stories and novels to 60,000. Ken- 
neth White. 1c up, Acc. 


Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(Bi-M-15) Fast-paced, lively detective stories, woman interest, 
strong menace, unusual conditions; short stories to 5000; nov- 
elettes 8-20,000. John L. Nanovic. lc up, 5 

Crack Detective, (Columbia Publications Inc.-Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Detective fiction- 
crime stressing plot and characterization; short stories and 
novelettes, 3000-10,000. Cliff Campbell. Ye to 1%c, Pub. 

Dan Turner-Hollywood Detective, (Trojan) 125 E. 46th St., 
New York. All raat on contract. 

Detective Book azine, (Fiction House) 461 8th Ave., 
New York, (Bi-M- oe Short, straight detective stories, 

5000; quick twist at end desirable. Malcolm Reiss. lc, Acc. 

Detective Novels, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Two 20,000-word novelettes. Fast action detective 
short stories. Leo Margulies. Yc, Acc. 

Detective Short Stories, (Red Circle) 330 W. 42nd ne ee New 
York (Bi-M-10) Detective short stories to 7000. bert O. 
Erisman. Mec, Acc. 

Detective Story, (S. & S.) 79 7th Ave., New York. (M-15) 
Detective short stories to 8000; novelettes to 18,000; short nov- 
els to 25,000. Daisy Bacon. lc up, Acc. 

Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short stories, crime background, es to 4000; detec- 
tive-mystery-menace novelettes 9000; novels 15,000; dramatic 
situations, glamorous detective action. Harry Widmer. 14c up 
to 3000, le up over 3000, Acc. 

Dime Detective Magazine, (Popular) 205 E. 42nd St., New 
York. (M-20) Mystery. action short stories 5000, emphasizing 
anaes and horror; novelettes 10-15,000. Kenneth White. lc up, 

ce. 

Double Detective, (Fictioneers) 205 E. 42nd St., New York. 
(Q-15) Crime action stories of lengths up to 15,000, Alden H. 
Norton. %c, Acc. 

_ Ellery Queen’s Mystery Magazine, 570 Lexington Ave., New 
York. (Bi-M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 
mate mystery, crime, or detective short story has supernatural 
or horror elements, O. No taboos, no angles editorially. 

‘Ellery Queen.’’ $100-150, Acc. 

Exciting Detective, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) A_30,000-word lead novelette and fast-moving short 
stories. Leo Margulies. %c up, Acc. 
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Flynn’s Detective Fiction, (Popular) 205 E. 42nd St., New 
York. (M-10) Crime action stories, high quality, shorts 3000- 
6000; novelettes 10-15,000; serials up to 60,000. Alden H. Nor- 
ton. le up, Acc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York, (Bi- 
M-10) Glamorous, fast-action G-Men short stories 1000-6000; 
novelettes 7000-8000; 25,000-word G-Man novel by arrangement. 
Leo Margulies. lc up, Acc. 

Mammoth Detective, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (Bi-M-25) Fast-action detective fiction, with lots of dia- 
logue; also true-crime stories. Wide range in length-—2000- 50,- 
000. Raymond A, Palmer, Mng. Ed. Gates good, Acc. 

The Masked Detective, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Book-length novels arranged for. Fast- action detective 
short stories. Leo Margulies. %c up, Acc. 

New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
Detective action stories to 6500; novelettes to 12,000. Alden 
Norton. 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New 7. 
(Bi-M-10) Fast-action detective, crime short stories 1000-50( 
Book-length novels by arrangement. Leo Margulies. Ic oom 
Acc. 

P. Detectiv: (Thrilling) 10 E. 40th St., New York 
(Bi-M-10) Detective short ey 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. Y%c, A 

Private Detective, (Trojan) “125 E. 46th St., New York. 
Short stories to 6,000, with some girl interest. Fair rates, Pub. 
(Overstocked. ) 

Detective, (Trojan) 125 E. 46th St., New York. Fast- 
moving detective stories to 6000. Little market for shorts; nov- 
elettes usually on order. Varying rates, Acc. 

Mystery, (Trojan) 125 E. 46th St., New York. Fast- 
moving mystery stories to 6000. Little market for shorts; nov- 
elettes usually on order. Varying rates, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York, (2M-10) 
Action detective short stories, 1500-6000, detective or police 
heroes. John L. Nanovic. lc up, Acc. 

Spider, The, (Popular) 205 E. 42nd St., New York. (M-10) 
Short stories of volunteer crime fighters to 5000; novel ar- 
ranged for. Rogers Terrill, Ed, director. Harry Widmer, Ed, 
le up, Acc. 

Strange Detective Mysteries, (Popuiar) 205 E. 42nd St., New 
York. (Bi-M-10) Bizarre mystery-detective short stories up to 
6000, novelettes 9-10,000, novels 15,000. Rogers Terrill, Ed. 
Dir.; Eljer Jacobson, Ed. lc up, Acc. 

Street & Smith’s Mystery Magazine, (S. & S.) 79 7th Ave., 
New York. (Bi-M-15) Short stories, novelettes up to 15,060, 
dealing with crime, with a strong mystery background and 
menace. John L. Nanovic. lc up, Acc. 

Super Detective, (Trojan) 125 E. 46th St., New York. (Bi-M) 
Short stories, 3000-5000; novels, 20,000 by arrangement. K. W. 
Hutchinson and W. E. Matthews, joint editors. 

Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Dramatic detective, mystery short stories, 1000-5000; 
10-12,000; woman interest welcome. Maurice J. 
Phillips. lc, Acc. or shortly after. 

10 Story Detective, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-10) Short stories 1000-5000, novelettes 10-12,000. Ruth 
oo %c up, Acc. or shortly after. 

0 Story Mystery, (Fictioneers) 205 E. 42nd St., New York. 
aM) Off-trail crime stories, bizarre theme. Shorts, 3000-5000 ; 
novelettes, 10-15,000. Alden Norton. Mc, Acc. 

ic pe d Detective, (Thrilling) 10 E. 40th St., New York. 
ction-detective short stories, 1000-6000; novelettes, 

0,000; novels, 15-20,000. Margulies. le up, Acc. 

potent Mystery, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Detective-mystery stories, woman interest, 1000- 
10,000. Query on 20,000-word lead novels. Leo Margulies. 
le up, Acc. (Green Ghost novel in each issue.) 


WESTERN: MALE INTEREST 


Ace H (Fictioneers, Inc.) 205 E. 42nd St., New York. 
= estern short stories, novelettes. Willard Crosby. “ec, 
ce. 


Action Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast stories of the West with good woman interest, 
5-20,000. Reiss. lc, Acc. 

oy, Sak Western, (Popular) 205 E. 42nd St., New York. 
(Bi 15) A few short stories, Western novelettes, 
10,000; novels 20,000, Western fact articles 1500. Rogers Terrill, 
Ed. director; Willard Crosby, Ed. Up to %c, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Novels, 

40-50,000, rates by agreement, peying promptly, Pub. Short 
stories, 2000-5000. %c, Pub. Cliff Campbell. 

Complete Cowboy, Publications, Inc.—Double Ac- 
tion Group) 60 Hudson St., New York. (Bi-M-15) Short West- 
ern a 10-15,000, fast action. Cliff Campbell, Yc, Pub. 

Complete Western Book, (Red Circle) 330 W. 42nd St., New 
tn" rorete 15) Western short stories, 5000-7500; novels, 
30-40,000. Robert O. Erisman. %c up, Acc. 

Dime Western Magazine, (Popular) 205 E. 42nd St., New 
York. (M-10) Vigorous, human Western short stories, 2000- 
6000; novelettes, 10,000; novels, 18,000; emotional interest, 
realistic characterization. Rogers Terrill, Ed. director; Michael 
Tilden, Ed. lc up, Acc. 

Double Action Western, (Columbia Publications, Inc.—Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Western action-packed short stories, 1000-6000; 
novelettes, 7000-10,000. Leo Margulies. Yc up, Ace. 

Famous Western, (Columbia Publications, Inc.—Double Ac- 
tion Group) 60 Hudson St., New York (Q-10) Same require- 
as Complete Cow! 

ifteen Western Tales, iWictioaters) 205 E. 42nd St., New 
yak (Bi-M) Stories of the Old West, 4000- 6000; no novelettes. 
Occasional fact articles. Alden Norton. Yc, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York. (Bi-M-10) 
Western short stories, 4000-6000; novelettes, 9000-15,000. Willard 
Crosby. lc up, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York. 


The Author & Journalist 


(Bi-M-20) Western historical short stories, novelettes, of cov- 
ered-wagon days. Larabie Cunningham. Ic, Acc. 

Lariat Story Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colorful stories, ranch-and-range 
locale, good woman interest 10,000. Malcolm Reiss. 1c, Acc. 

Masked Rider Western, (Thrilling), 10 E. 40th St., New 
York. (Bi-M-10) Uses a 30,000-word lead novel featuring the 
Masked Rider, written by assignment; an 8000-word novelette, 
several short stories not over 6000. Distinctly Old West, with 
no modern touches. Leo Margulies. Y%c up, Acc. 

New Western, (Fictioneers, Inc.) 210 E. 43rd St., New York. 
(Bi-M) Western short stories, to 6000; novels 12,000-15,000; 
novelettes, 9000-12,000. Willard Crosby. %c, Acc. 

Popular Western, (Thrilling) 10 E. 40th St., New York. (Bi- 
M-10) Western short stories, 1000-7000; novelettes, 8000-10,600. 
Leo Margulies. “ec, Acc. 

Range Riders Western, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Book-length novels on assignment; short stories 1000- 
6000; novelettes 8000-10,000. Acc. 

Real Western, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-15) same _ require- 
ments as Blue Ribbon Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., New York. 
(Bi-M-10) Book-length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. “%c, Acc. 

Speed Western Stories, (Trojan) 125 E. 46th St., New York. 
Western action stories. Little market for shorts; novelettes 
usually written on order. Varying rates, Acc. 

Star Western Magazine, (Popular) 205 E. 42nd St., New 
York. (M-15) Dramatic, emctional, colorful stories of the old 
west, girl interest, to 14, Rogers Terrill, Ed. di-ector; 
Michael Tilden, Ed. 1c up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York. 
(M-10) Dramatic human-interest. Western short Stories up = 
5000; novelettes 9000; novels 15,000. Rogers Terrill, Ed. 
rector; Willard Crosby, Ed. lc up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York. (Bi-M- 
10) Fast-moving, action-packed short stories, Western law 
man’s viewpoint, 1000-6000. Book-length novel by arrangement. 
Leo Margulies. Ic up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New Yor 
(M-10) Action- J Western short stories, 1000-6 
novelettes 8000-10,000; novels, 15-20,000. Slight girl interest 
permissible. Leo Margulies. 1c up, Acc. 

Two-Gun Western Novels, (Red Circle) 330 W. 42nd St., New 
York. Western novelettes, short stories; novels up to 30,000. 
Robert O. Erisman. % to 1%c, Acc. 

West, (Thrilling) 10 E. 40th St., New York. (Bi-M-15) 
Book- length novels arranged for on assignment; short stories 
1000-6000, Leo Margulies. %c, Acc. 

Western Aces, (Ace Mags.) 67 W. 44th St., New York. (Bi- 
M) Emotional Western short stories up to 5000; novelettes 
10,000 and 12,000, with strong human interest—range, outlaw, 
1 aaa frontier, etc. Ruth Dreyer. %c up, Acc. or shortly 
atter. 

Western Action, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York (Bi-M-15). Same require- 
ments as Blue Ribbon Western. 

Western Adventures, (S. & S.) 79 7th Ave., New York. 
(Bi-M-15) Fast-action shorts up to 5000; novelettes, 10-12,060; 
condensed novels, 15,000. John Burr. 1c up, Acc. 

Western Novel and Short Stories, (Red Circle) 330 W. 42nd 
St., New York. (Bi-M-15) Western short stories, 5000-7000; 
novelettes, 10-20,000; novels to 40,000. Robert O. Erisman. ’%c 
up, Acc. 

Western Short Stories, (Red Circle) 330 W. 42nd St., New 
York. (Q-10) Needs Western short stories from 1500 to 8000. 
Robert O. Erisman. “%c up, Acc. 

Western Story, (S. & S.) 79 7th Ave., New York. (W-10) 
Western short stories up to 5000; complete novels 20,000, 
serials up to 65,000, 12,000-word installments. John Burr. 
Good rates, Acc. 

Wi Trails, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-10) Western action short stories up to 5000; novelettes 
10-12,000. Ruth Dreyer. “%c up, Acc. or shortly after. 

Western Yarns, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson ate New York. (Q-10) Same requirements 
as Complete Cowl 

Wild West, (S. & s.) 79 7th Ave., New York. (E O W-15) 
Western short stories, 3000-5000, novelettes 8000-10,000; novels 
15,000. John Burr. Good rates, Acc. 


SPORT 

Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (Bi-M- 
10) All sports, college and pro. Shorts 5000 or less, novelettes 
10-12,000; strong character conflict. Maurice J. Phillips. “ec up, 
Acc. or shortly after. 

All American Athlete, 922 Hoe Ave., New 7. (M) Factual 
sports articles, 375-1500. Michael Pawlyshyn. 1%c, Pub. 

All Sports, (Columbia Publications, Inc.—Double Action Group) 
60 A meg St. » New York. (Bi-M) Short stories and novelettes, 
2000-9000. Cliff Campbell. %c, Pub. 

Baseball Stories, (Fiction House) 461 8th Ave., New York. 
(Q-20) Short stories, to 4000, novelettes to 10,000, all with 
baseball theme. Linton Davies. lc, Acc 

Complete Sports, (Red Circle) 330 W. 42nd St., New York. 
(Bi- = mS) Sport short stories, novelettes. Robert O. Erisman. 
Yc, cc, 

Dime Sports, (Popular) 205 E, 42nd St., New York. (M-10) 
Sport short stories 4000-6000; novelettes 10-12,000, youthful 
collegiate or professional players, actual games featured. No 
woman interest. Submit 3 months ahead of season. Alden H. 
Norton. lc up, Ace. 

Exciting Sports, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Uses only baseball and football stories up to 6000 and novelettes 
to 10,000. Leo Margulies. “%c, Acc. 

Fight Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) short stories, novelettes. Jack O’Sulli- 
van, le, Acc. 

Popular Sports, (Thrilling) 10 E. 40th_ St., New York. 
{Bi-B- 10) Sport short stories 1000-6000. Book-length novels 
by arrangement. Mature angle, slight woman interest. Leo 
Margulies. %c, Acc. 
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Sports Action, (Red Circle) 330 W. 42nd St., New York. 
(Bi-M-10) Short stories up to 15,000. Robert O. Erisman. 
Yc, Acc. 

Sports Fiction, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (2-15) Same as All Sports. 

Sports Novels, (Popular) 205 E. 42nd St., New York. (Bi-M- 
10) Sport novelettes, 10-13,000; short stories, 5000-6000. Alden 
Norton. lc up, Acc. 

Sport Story Magazine, (S. & S.) 79 7th Ave., New York. 
(Bi-M-15) Competitive sport short stories up to 5000; novelettes 
10-12,000. (Query on articles.) Charles Moran. Good rates, Acc. 

Sports Winners, (Columbia Publications, Inc.—Double Action 
Group) 60 Hudson St., New York. (Bi-M-10) Same as All 

orts. 

Super Sports, (Columbia Publications, Inc.—Double Action 
deme 60 Hudson St., New York, (Bi-M-15) Same as All 
“< 


Thrilling Football, (Thrilling) 10 E. 40th St., New York. 
(Semi-An-15) Gridiron stories, woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-30,000. Leo 
Margulies. “%c up, Acc. 

Thrilling Sports, (Thrilling) 10 FE. 40th St., New York. 
(Bi-M-10) Sport short stories 1000-6000, novelettes 7500-10,000; 
mature angle, woman interest allowed. Leo Margulies. lc up, 

Cc. 

12 Sports Aces, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M-10) Sport short stories 1000-5000, novelettes 10,000. 
Maurice J. Phillips. “%c, Acc. or shortly after. 


WAR—AIR—AIR-WAR 


Air War, (Thrilling) 10 E. 40th St., New York. (Q-10) 
Stories of today’s war in the air. Shorts 1000-6000; novelettes 
7000-10,000. Leo Margulies. %c up, Acc. 

erican Eagle, (Thrilling) 10 F. 40th St., New York. 
(Bi-M-10) Thrilling old-war and today’s war-air and commercial 
air short stories 1000-6000; 25,000-word novel by arrangement. 
Leo Margulies. 1c up, Acc. 

American Sky Devils (Red Circle), 330 W. 42nd St., New 
York. War-air stories with American heroes a though set- 
ting may be anywhere in world. Shorts only to 10,000. Robert 
O. Erisman. “’%e up, Ace. 

Army-Navy Fly Stories, (Thrilling) 10 E. 40th St., New 
York. (Q) Flying adventures of both our armed services—action 
imperative; love, permissible. Leo Margulies. “%c up, Acc. 

Battle Birds, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
(Bi-M) Modern and First World War air-war short stories, 
4000-6500; novelettes, 10,000-15,000. Alden Norton. “%c, Acc. 

Complete War Novels, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Short novels, 20-25,000, American heroes only, 
on any war front, in plane, tank, ship, or infantry. Robert O. 
Erisman. “%c up, Acc. 

Dare-Devil Aces, (Popular) 205 E. 42nd St., New York. 
(M-10) Thrilling Western-front air short stories 3000-6000, 
novelettes 10-12,000. Alden Norton. lc up, Acc. 

a Aces, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
pt Modern and First World War air-war stories, 4000- 
6000; novelettes, 10,000. Alden Norton. %c, Acc. 

G-8 and His Battle Aces, ( E. 42nd St., New 
vo (M-10) Closed market. 

RAF Aces, (Thrilling) 10 E. 40th St., on York. (Q-10) 
Stories of Royal Air Force — British Empire. Shorts, 
1000-6000; novelettes, 7000-10 

Sky Fighters, _ (Thrilling) 10 E. 40th St., New York. (Bi-M-10) 
Stories of U. S, Army and Navy air forces and the RAF in 
action; of American soldiers-of-fortune in the air, all over the 
world; modern commercial flying; sabotage; Fifth Column ac- 
tivities in aviation industry, etc., 1100-6000; novels, 15,000, 
Leo Margulies. ic up, Acc. 

Sky Raiders (combined with Air Action), (Columbia) 60 Hud- 
son St., New York. Stories of present war in the air gry 
American or R.A.F. pilots, 1000-5000; novelettes, 7006-10,000. 
No photos; no poetry. “ec up, Acc. 

Wings, (Fiction House) 461 8th Ave., New York. (Bi-M-20) 
Modern, up-to-date war air novelettes, 15,000. Linton Davies, 
le, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E, 42nd St., New York. (M-10) 
Thrills, detective-mystery in novels 17,000; 
novelettes 9000-10,000; short stories up to 5000; love interest. 
Rogers Terrill, Ed. director; Eljer eon, Ed. le up, Acc. 

Weird Tales, 9 Rockefeller Plaza, New York. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. MclIlwraith. 
'c, verse 25c line, Pub. 


SCIENCE FICTION—FANTASY 


Amazing Stories, (Ziff-Davis) 540 N. Michigan Ave., Chicago. 
(M-25) Science, fiction, short stories 2000- : novelettes 10- 
12,000; novels, 15-30,000. B. G. Davis, Ed.; Raymond A. Pal- 
mer, Rane: Ed. Ic to 2c, Acc. 

Stories, (Fictioneers, Inc.) 205 E. 42nd St., New 
var (Bi one Science a stories to 6000; novelettes, 8000- 
10,000. Alden Norton. %c, Acc. 

Astounding Science Fiction, (S. & S.) 79 7th Ave, New 
York. (M-25) Science short stories up to 6000, novelettes 10- 
25,000; serials 40-60,000. John W. Campbell, Jr. 1c up, Acc. 

Captain Future, (Thrilling) 10 E. 40th St., New York. (Q-15) 
Book- length novel on assignment. Short pseudo-science stories 
1-6000. Leo Margulies. %c, Acc. 

Famous Fantastic Mysteries, (Popular) 205 E. 42nd St., New 
York. (Q-25) Fantastic nevelettes, short stories and verse of 
exceptional quality. Mary Gnaedinger. 1c, Acc. 

Fantastic Adventures, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (M-25) Pseudo-scientific short stories 2500-6000, novel- 
ettes to 12,000, 15-30,000. Definite air of fantasy, not satan 
science. B. G. Davis, Ed.; Raymond A. Palmer, Mng. 
to Acc. 

Stories, (Fiction House) 461 8th Ave., New York. (Bi- 
M- Thniling short stories, novelettes, of future worlds. 
Good adventure feel. W. Peacock. 1c, Acc. 
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Science Fiction Stories, (Columbia Inc.—Double 
Action Group) 60 Hudson St., New York. (Bi-M-15) Pseudo- 
science, fantasy short stories, novelettes. Robert Lowndes. Ic, 

Startling Stories. (Thrilling) 10 E. 40th St., New York. 
(Bi-M-15) _Book-length science-fiction novels, short stories. 
Leo Margulies. %c up, Acc. 

Super Science Stories, (Fictioneers, Inc.) 210 E. 43rd St., 
aie York. (Bi-M) Science-fiction short shorts, to 2000; shorts, 
2,500 to 6,000; novelettes, 10-15,000. Alden Norton. ‘%c, Acc. 

Thrilling Wonder Stories, (Thrilling) 10 FE. 40th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories to 10,000; 
short pseudo-science novels, 15-20,000. Leo Margulies. Ic up, 
Acc. 

Unknown Worlds, (S. & S.) 79 7th Ave., New York. (Bi-M- 
25) Short stories, Pan Bh novels, of pure fantasy. Off-trail 
verse to 16 lines. John W. Campbell, Jr. lc up, Acc. 


WESTERN LOVE FICTION 


North West Romances, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Northwest novelettes, romantic flavor, 10,000. 
Malcolm Reiss. 1c, Acc. 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-M-15) Western love short stories 4000-6000; novelettes 10,- 
000; novels 25,000; serials under 55,000; fillers to 500; verse. 
Fannie Ellsworth. lc, Acc. 

Rangeland Romances, (Popular) 205 E. 42nd St., New York. 
(M-10) Emotional love short stories, old West, woman's 
viewpoint 5000, novelettes 9000, novels 15, Rogers Terrill, 
Ed. director; Willard Crosby, Ed. 1c up, Acc. 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York. 
(Q-10) Romantic Western stories, cowgirl or cowboy viewpoint 
love yarns with rodeo background, 1000-10,000. Leo Margulies. 
up, Acc. 

Romantic Range, (S. & S.) 79 7th Ave., New York. (M-15) 
Stories of the modern West; 3000-3500; novelettes to 12,000, 
Daisy Bacon. lc up, Acc. 

Thrilling Ranch Stories, (Thrilling) 10 E. 40th St., New York. 
if M-15) Romantic action Western short stories, novelettes 

000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
Ye up, Acc. 


ROMANTIC LOVE 


All Story Love Magazine, (Popular) 205 E. 42nd St., New 
York. Publishes one strong, dramatic serial, which must be 
motivated by love, but can combine elements of mystery with 
the love story; one novelette to 10,000, and six short stories 
of not more than 6000. Some verse. Short stories in especial 
demand, Jane Littell. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York. 
(M- $0) Love short stories, novelettes, up to 10,000; courtship 
and marriage articles, to 15,000. Rose Wyn. %c up, "Ace. 

Exciting Love, (Thrilling) 10 E. 40th St., New York. (Q-10) 
rage novel, 30,000; short stories 1000-6000. Leo Margulies. 
Yac, Acc. 

Gay Love, (Columbia Publications, Inc. — Double Action 
Group)—60 Hudson St., New York. (Bi-M) Third person 
love short stories; novelettes to 10,000. Lois Allen. “%c-le, Acc. 


Ideal Love, (Columbia Publications, Inc., Double Action 
Group), 60 Hudson St., New York. (Bi-M) Third person love 
short stories, novelettes up to 10,000. Lois Allen. “%c-lc, Acc. 


Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Giaeseveen young love short stories, novelettes, 3000- 
10,000; little verse. Jane Littell. 1 to 2c, m 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New 
York. (M-10) Plausible, well-written love short stories 2000- 
7000; strongly dramatic novelettes §000-12,000. Romantic verse. 
Rose Wyn. lc up, verse 25c¢ line. Acc. 

Love Novels, (Fictioneers) 205 E. 42nd St., New York. (Bi- 
M-10) Glamorous modern love stories; shorts up to 5000; nov- 
elettes to 18,000. Mary Gnaedinger. lc, Acc. 

Love Short Stories, (Fictioneers, a) 205 E. — St., New 
York. Romantic fiction, 3000-10,000. Acc. 

Lov ory Magazine, (S. & S.) 79 7th Ave., New York. 
(EO W- in 5 Meare love short stories, to 5500; novelettes 6500; 
2 to 4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 

New Love, (Fictioneers, Inc.) 205 E. 42nd St., New York. 
Realistic love shorts 2000-5000; stories stressing women in 
war effort; novelettes 7-12,000. Peggy Graves. Ic up. 

Popular Love, (Thrilling) 10 E. 40th St., New York. (Q-15) 
Book- — girl angle love novels; will look at detailed synop- 
oe. Around 25,000; shorts, 1000-6000. Leo Margulies. %c up, 

Ce. 

Romance, (Fictioneers) 205 E. 42nd St., New York. (M) Mod- 
ern stories with exotic or unusual backgrounds, 3500-10,000. 
Peggy Graves. le up, Acc. 

Stocking Parade, (Arrow Pub.) 125 E. 46th St., New York. 
(M) Fast-moving shorts in light love vein, 1800-2000. Gloria 
Gray. lc, Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. 
(Q-10) Modern young-love short stories, strong conflict, 4500- 
7500. No short shorts or serials. Novelettes 10-12,000. A, 
McChesney. 1 to 1%c, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) lowe short stories, novelettes, up to 10,000. Rose 
Wyn. lc up, Acc. 

Thrilling Love Magazine, (Thrilling) 10 E. 40th St., New 
York. (M-10) Love short stories 1000-6000; novelettes, 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies. 1c up, 

ce. 

Variety Love, (Ace Mags.) 67 W. 44th St., New York. (M-10) 
—_ short stories, novelettes, up to 10,000. Rose Wyn. %c up, 

cc, 


TRUE CONFESSION 


Life Story Magazine, (Country Press) 1501 Broadway, New 
York. (M-25) First person confession stories from life, based 
on real problems. Short stories, 5000-7000; novelettes, 12,000; 
novels, 22,000. Fact stories, first person, with by-line and 
photos. Geraldine Rhoads. 2%c, Acc. 
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Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short stories to 7500; novelettes 
to 12,000; short shorts under 3000; book lengths 15- = fre- 
quent contests for cash prizes. Hazel Berge. 2%c, A 

Personal Romances, (Ideal) 122 E. 42nd St., New York. 
(M-10) First-person romances, strong emotional problem; de- 
velopment of character through experience, 2000-5000, light 
romantic verse. Ethel M. Pomeroy. lc, Acc. 

Romantic Story, (Fawcett) 1501 Broadway, New York. (M-25) 
First-person, confession short stories, strong romantic angles, 

000-7000; articles 3000-4000; novelettes, 12,000. Erma Lewis. 
2%e, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person stories from real life. Shorts 3000-6000, 
novelettes 15,000. Rose Wyn. Up to 2c, Acc. 

True Confessions, (Fawcett) 1501 Broadway, New York. 
(M-10) First person, confession short stories 5000-7000, based 
on romance problems; serials to 25,000; articles covering social 
problems, love, marriage, newsworthy people. Miss Beatrice 
Lubitz. 2%c up, Acc. 

True Ex (Macfadden) 205 E. 42nd St., New York. 
(M-10)_ True first-person short stories 3-8000; serials 15-20,000. 
Henry Lieferant. Based on 2c, Acc. 

_ True Love and Romance, (Macfadden) 205 E. 42nd St., New 
York. (M-10) True first-person short stories 3-8000; serials 
14-20,000. Henry Lieferant. Based on 2c, Acc. 

True Romances, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories 3-8000; true-story se- 
rials 14-20,000. Henry Lieferant. Based on 2c, Acc. 

True Story Magazine, (Macfadden) 205 E. 42nd St., New York. 
(M-10) True first-person short stories to 7500; serials 14-20,- 
000. Henry Lieferant. Based on 2c, Acc. 

Whispers, 280 Madison Ave., New York. (M) Confession ma- 
terial to 4000. Cornelia Makarius. 2c, Pub. 


TRUE DETECTIVE 


Actual Detective, 731 Plymouth Ct., Chicago, M-15) na 
detective stories of crimes involving women. H. A. Keller 
2c, Acc. 

All-Fact Detective, (Dell) 149 Madison Ave., New York. (M- 
10) True stories from police records, with emphasis on detec- 
tive work. Preference for bylines, either of officials or of peo- 
ple involved in cases. Actual photos. West F. Peter- 
son. 2c, photos $3, Acc. 

Agneains | Detective Cases, (Red Circle) 330 W, 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horror, 
and gore elements. 1 to 5000. Official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Complete Detective Cases, (Red Circle) 330 W. 42nd St., New 
York. (Bi-M) Fact articles on crime cases with sex, horror, 
and gore elements. Official by-lines preferred. 
Robert Levee. lc up, photos $3, Acc. 

Confidential Detective, (Close-Up, Inc.) 60 Hulson St., New 
York. (Bi-M) Fact detective cases. lc up, Acc.; photos, $3-$5. 

Crime Confessions, 1476 Broadway, New York. (M- 15) First- 
person stories by persons involved in current crimes, 4500-5000, 
particularly convicted women criminals. Query. Hugh Layne. 
1%c and up, photos $3.50, Acc. 

Crime Detective, 1476 Broadway, New York. (M-25) Fact de- 
tective stories, current, human emotion, sex angle, 4500-5000 
pe dealing with crime. Hugh Layne. 1%c up, photos $3. 50. 


ce. 

Dy ic Detective combined with Daring Detective, (Country 
Press) 1501 Broadway, New York. (M-10) Solved murder mys- 
teries with accent on detective work. Official by-lines preferred. 
Outstanding first-person material. All fact stories. Must sup- 
ply photographs. Always query editor. Fred Dickenson. 2c up, 
photos $3, Acc. (Merger effective April, 1943.) 

Exclusive Detective, 330 W. 42nd St., New York. (M) Fact 
detective jeuvien with considerable mystery and action; good 
characterizations; photos of both killers and victim. FE. B. 
Sherman. Good rates, Acc. Photos, ib. 

Expose Detective, 330 W. 42nd St., New York. (M) Lively 
fact Saedive stories, occurring anywhere from coast to coast, 
under 5000. E. B. Sherman. Ic, Acc.; $2-$3, photos. 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 

6000. West F. Peterson. 2c, photos $3, Acc. 

Headline Detective, (Dell) 149 Madison Ave., New York. 
(M-10) True stories with pictures involving detective cases, 
to 5000. Good mystery angle necessary. West F. Peterson. 2c, 
photos $3, Acc. Bonuses paid in addition to word rate. 

Human Detective Cases, (Close-Up, Inc.) 60 Hudson St., New 
York, (Bi-M) Fact detective cases. lc up, Acc.; photos, ‘$3- $5. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 
True stories of crime investigation under official by-line, if pos- 
sible, 1000-6000, stressing mystery, detective work. W. A. Swan- 
berg. 2c-3c up, photos $3 up, Acc. 

Master Detective, The, (Macfadden) 205 E. 42nd St., New 
York. (M-15) True crime stories 4000-7000. John Shuttleworth. 


2c, photos $1 to $5, Acc 

National Detective Coses, (Red Circle) 330 West 42nd St., 
New York. (Bi-M) Fact articles on crime cases, with sex, 
horror, and gore elements. 1500-5000, official by-lines preferred. 
Robert Levee. Ic up, photos $3, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. (M) True de- 
— crime-detection stories 5000- 7000; photos. H. A. Keller, 
c, Acc. 

Rare Detective Cases, (Creston Pubs.) 33 Union Sq., New 
York. (M) Fact detective cases, 3000-6000. Jerry Albert. %c, 
Acc. to known. Pub. to unknown writers. 

Real Detective, 1476 Broadway, New York. (M-25) True illus- 
trated crime stories, 5000-6000; official by-lines preferred but 
not imperative. Hugh Layne. 1%c up, photos $3.50, Acc. 

Revealing Detective, (Close-Up, Inc.) 60 Hudson St., New 
York. (Bi-M) Fact detective cases. lc up, Acc.; photos, $3-$5. 

Scoop Detective Cases, Suite 903, 114 E. 32nd St., New York. 
(Bi- MD Short detective stories under 30600; regular length de- 
tective stories, 4 New cases seolarted. but old cases 


The Author & Journalist 


will be considered. Must contain plenty of color, action, and 
suspense. New cases, $100, Acc. ; old cases, $75, Acc; photos, $5. 
Special Detective Cases, Suite 903, 114 E. 32nd St., New 
York. Same requirements as Scoop Detective Cases. 

Spotlight Detective Cases, (Creston Pubs) 33 Union Square 
West, New York. (M) Fact detective cases. Jerry Albert. “sc. 
_Startling Detective, (Country Press) 1501 Broadway, New 
York. (M-15) Dramatic fact stories of crime, chiefly solved 
murders. Must supply photographs. Query editor. Lenwood H. 
Bowman. 2c up, $3 for every photograph used, Acc. 


True, (Country Press) 1501 Broadway, New York. (M-25) 
Unusual, exciting and sensational true stories of war, crime, 
adventure and mystery, with accent on action, 5000-6000; book- 
lengths, 20,000. Photographs ag oe supplied. Query editor. 
Horace Brown. 3c up, photos $3, 

_True Detective, (Macfadden) 205 ry “42nd St., New York. (M- 
25) True detective, crime stories with actual photos, under offi- 
cial by-line, 4000-7000; serials, installments of 6000-7000. Send 
for detailed instructions and case cards. John Shuttleworth. 
Basic rate 2c, photos $2 to $5, Acc. 


RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


American Agriculturist, Savin Bank Ithaca, N. Y. 
(Bi-W) Poems $2 apiece, Pub. Cartoons. Eastman. 


Better Farms, Pulaski, N. Y. (Semi-M) Agricultural features 
(success type) 1000-1250; stories about successful farmers and 
farm operators, illustrated. Louis Kosoff. lc, Pub. 


Canedian Countryman, 204 Richmond St., W., Toronto, Can- 
ada. —? Short stories to 3000. Daniel McKee. Varying 
rates, Pub. 


per’s Farmer, Topeka, Kan. (M) Authenticated farm ex- 
perience articles 300-800; material of interest to farm women 
and girls; jokes. Ray Yarnell. 1c up, jokes $1, Acc. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short stories 2500-5000; 3-part serials; general articles 
of interest to farm and farm-town people 1500-3000; articles for 
women; humorous sketches; jokes. Robert H. Reed. First-class 
rates, Acc. 

Country Guide, Winnipeg, Manitoba, Canada. (M-5) First or 
second rights to serials 50-80,000, short stories 2500-4500, rural 
appeal. Girls’ page items, household photos; verse. Amy J. Roe. 
Yc up, Acc. 

Family Herald and ey Star, P.O. Box 4005, Place 
D’Armes Postal Sta., Montreal, Que., Canada. (W-5) Farm and 
rural home magazine. Short stories 2500-3500; featurettes on 
live or curious topics, 600-1500, photos; agricultural articles of 
— st to Canadian farmers. R. S. Kennedy. $3.15 column, 
’ub. 

Farm J and Farmer’s Wife, Phila- 
delphia. (M-5) oe articles with photos 300-600; 
(query before sendin woman-interest short stories, 3000; 
cartoons. Arthur H. 2c up, fiction 5c up, Acc. 

Michigan Farmer, 1632 W. Lafayette Blvd., Detroit, Mich. 
(Bi-M-5) Short articles of special interest to Michigan farmers, 
cartoons, photos, artwork. Milon Grinnell. $3 column, Pub. 

Progressive Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M) Short stories, 1500-4000; short- shorts, 1200-1 
(submit to Dallas, Tex., office, 1105 Insurance Bldg.) Eugene 
Butler. 2c, 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles; 
western, detective, mystery short stories, 800-3000; miscellan 
of Southern rural interest; photos, cartoons, cartoon ideas, chil- 
dren’s stories, cover designs. B. Kirk Rankin, Jr. Fair rates, 
Ace. for fiction, cartoons; Pub. for articles. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri 
cultural articles, jokes, news items, photos, cartoons. Kirk 
Articles, etc., 3c; verse, 25c line, Acc. 


HORTICULTURAL—LIVE STOCK—ETC. 


American Fruit ag ae 1370 Ontario P+, , Cleveland, Ohio. 
American Poultry Journal, 536 S. Clark St., Chicago. 
Breeders’ Gazette, Spencer, Ind. 

— Farm & Poultry Journal, 110 7th Ave., N., Nashville, 
enn 
on_ the 24 W. 40th St., New York. 
Everybod: Bairy s Poultry M Hanover, Pa. 

Fort Atkinson, Wis. 

Producer, 160 N. LaSalle St., Chicago. 


M-5) 
Poultry Item, Sellersville, Pa. 


MISCELLANEOUS 


ART-PHOTOGRAPHY 


American Photography, 353 Newbury St., Boston. (M) Illus- 
trated technical articles—no free-lance material at present. 

Art News, 136 E. 57th St., New York. (Semi-M) Articles by 
competent authorities on art subjects. Alfred M. Frankfurter. 
Low rates. 

Camera, Baltimore Life Bldg., Baltimore, Md. (M-25) 
Practical illustrated articles on photography and amateur cine- 
matography 500 to 1800; illustrations extra. E. V. Wenzell. 
Mec up, Acc. 

Home Movies, 6060 Sunset Blvd., Relirword, Calif. (M-25) 
Illustrated articles on amateur movie making, 100-2000; sketches 
and descriptions of movie making gadgets, Ic, photos $1, Pub. 

Minicam Photography Magazine, 22 E. 12th St., Cincinnati. 
(M-25) Entertaining, Lactractive, inspiring articles on amateur 
photography, with illustrations; also helpful gadget ideas for 
wartime methods and techniques brought about by shortages of 
materials. Query. Fred Knoop, Mng. Ed. Articles to $75, pho- 
tos $3 up, Acc. 

Pictures, The Snapshot Magazine, 343 State te Rochester, 
N. Y. (M-free) Amateur snaps, all — no “‘candid”’ shots; 
no enlargements. Wyatt Brummitt. $3, 
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Popular Photography, (Ziff-Davis) 540 N. Michigan Ave., Chi- 
cago. (M-25) Articles of general reader interest on still photog- 
raphy and amateur movie making, 1000-2500, semi-technical 
features, photographic success stories, how-to-make-it articles, 
filler items 100-750, striking photos. B. G. Davis, Ed.; Frank 
oe Jr., Tech. Ed. le to 2c up, photos $3-$5, Ace. 

S. Camera Magazine, 122 E. 42nd St., New York, (M-15) 
PR rR on photography from viewpoint of picture-taking fan— 
must contain technical data; photos. Edna R. Bennett, Mng. 
Ed. $25 to $100 per feature, Pub. 


AVIATION 

Air Age (Columbia Pubs.) 60 Hudson St., 
Fact aviation material. Ind., Pub. 

Air Progress, (S. & S.) 79 7th Ave., New York. (M-25) Ac- 
curate, authentic articles on aviation subjects, around 2000. 
Illustrations highly desirable. C. B. Colby. lc up, Acc. Query. 

Air Tech, 545 5th Ave., New York. (M-25) Directed toward 


New York. (M) 


men in the Army Air Corps Technical Command. Technical 
articles on assignment. C. B. Macauley. Pub. 
Air Trails, (S. & S.) 79 7th Ave., New York. (M-20) Air 


= 1500-2500. C. B. Colby. Flat rate, usually $50 up, Acc. 
uery 

Flying (Ziff-Davis) 540 N. Michigan Ave., Chicago. (M-25) 
Popularized, accurate non-fiction aviation feature articles, any 
hase of present- -day, aviation; must have good photos, 2000- 
500. Also seeking ‘‘scoop’’ photos. B. G. Davis, Ed. Max 
Karant, Mng. Ed. 2c, Acc. 

Flying Aces, (Ace Magazines) 67 W. 44th St., New York. 
(M-15) Dramatic aviation articles with photos, particularly 
military and personal experiences; semi-technical articles, 1600- 
3000; articles on unusual angles of flying, written in popular 
style. Pertinent photographs. A. A. Wyn. Ic up, Acc. or 
shortly after. 

Flying Cadet, 420 Lexington Ave., New York. (M) Educa- 
tional material, informative articles, covering military aviation 
and aviation instruction, 800-2500, for young men 14-19. Archer 

St. John. 2c-3c. 

Skyways, (Henry Pub. Co.) 30 Rockefeller Plaza, New York. 
Technically correct topics on aviation explained for an intelli- 
gent amateur adult audience. Hendry Bart. 3c, Pub. 

Sportsman Pilot, The, 515 Madison Ave., New York. (M-35) 
Articles on all phases of aviation from the pilot’s point of view, 
1000-2500. Wm. D. Strohmeier. 1c, Pub. 


DANCING 


American Dancer, 250 W. 57th St., New York. (M-25) Fea- 
ture articles on the dance, interviews with famous people in 
the dance field, 1000-1500; crossword puzzles in some way con- 
nected with dancing or dancers. Ruth Eleanor Howard. Ic, Pub. 

Dance, 30 Rockefeller Plaza, New York. (M-25) Articles on 
ons stage, 1200; news items. Prefers query. S 

or 


CARTOONS—HUMOR 


Army Laughs, (Crestwood) 1790 Broadway, New York. (M- 
15) ph rey jokes, storiettes, 100-150, cartoons, all pointed to 
— service. M. R. Reese. rates, Acc. 

nny Bone, (Anthony Pub. Co.) 11 W. 42nd St., New York. 
(M. 28) Short, humorous pieces with medical, also dental, slant. 
Cartoons. Norman Anthony. Ind. rates, Acc. 

Gags, (M.L.A. Pubs.) 731 Plymouth Court, Chicago. (M-15) 
Cartcons and general humor. Good rates for gags and draw- 
ings, Acc. Del Poore. 

Judge, Ambler, Pa. (M-15) 
W. Newbold Ely. Ind., Pub. 

Nifty, (Par Pub. Co.), 14 E. Jackson Blvd., Chicago. Car- 
toons with or without gags. Charles E. Rubino, Cartoons, $7. 

Pack O” Fun, 489 5th Ave., New York. Short skits, poems, 
gags, cartoons, for  soldier-fun. Red Kirby. lec minimum, 
12%c line, poetry. 

Puck, The Comic Weekly, 959 8th Ave., New York. Jokes, 
cartoons, humorous stories. Rates not at hand. 


HEALTH—HYGIENE—PHYSICAL 


Baby Talk, 424 Madison Ave., New York. (M) Articles on 
young babies and prenatal subjects 1000-2000. Irene Parrott. 
le ($15 min., $20 max.), Pub. 

For_ Married People Only, (Your Guide Pubs.) 114 E. 32d St., 
New York. 25) Articles solvin problems, 1200- 
1500, by medical doctor-writers. %c, 

Hospitals, E. Division St., Chicago. ab All articles con- 
tributed gratis by le in the hospital field or authorities in- 
terested in hospital operation. Bert W. Caldwell, M.D 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M-25) Authentic articles on nutrition, mental hygiene, men- 
tal health, posture, sports, athletics, child training, disease, etc., 
verse. Dr. Morris Fishbein. lc up, Acc. 

Industrial Medicine, 540 N. Michigan Ave., Chicago. (M-50) 
Material on occupational diseases, traumatic surgery. A. D. 
Cloud. 1c, Pub. 

Outwitting Handicaps, 15327 Welland Ave., Detroit, Mich. 
(Bi-M-25) Personal recovery articles, 1500-2000, stressing 
how and why slant to reestablishment of health and economic 
independence, with advice based on personal experience or 
observation rather than inspirational phase alone; articles 
of help to boys returning wounded from battle fronts, or per- 
sons maimed in industrial plants; interviews with prominent 
people on health philosophies. Harry E. Smithson, %ec, Acc. 

Physical Culture, 535 Sth Ave., New York. (M-25) Bernarr 
Macfadden’s new magazine of health. Uses articles by physi- 
cians or non-professionals on some phase of health or self-bet- 
terment, to 3000. Originality, unique presentation, essential. Joe 
Wiegers, Man. Ed. 1-5c. 

R. N., A Journal for Nurses, Rutherford, N. J. (M-controlled) 
Articles, factual or human-interest, pertaining to nursing, 
1000-1500. Dorothy Sutherland, Mng. Mec up, Pub. 

Sex Facts, (Your Guide Pubs.) 114 E. 32nd St., New York. 
Inspirational articles dealing with personality problems or mar- 
ital relations, %c-le, 


Humorous material, under 1000. 
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Sex Guide, (Your Guide Pubs.) 114 E. 32nd St., New York. 
(Bi-M-25) Informative, scientific articles on sex and life con- 
duct, 1000-1500, generally by medical doctor-writers. %c, Pub. 

Sexology, (Gernsback) 25 W. Broadway, New York. (M-25); 
(Q-50) Medical, psychological articles, preferably by phy- 
sicians. Dr. M. D. Jacoby. % to Ic, Pub. 

Trained Nnrse and Hospital Review, 468 4th Ave., New York. 
(M-20) Articles mostly written on order by doctors and 
nurses. Will consider essays or articles by non-professionals if 
not longer than 1000. Occasional verse, cartoons, pertinent fill- 
ers. Janet M. Geister. R.N. $5 page (700 words), Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations eas to home, interior 
ae building, gardening, food, 800 to 1000. Mrs. Jean 
Austin. arying rates, Pub. 

Arts and Decoration Combined with The 
Inc.) 116 E. 16th St., New York. (M-35) 
distinctive homes, the arts, decorating, furniture, 
equipment, sports, travel. Henry S. Adams, editor. 
rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, Ia. (M-15) Practical garden, building, foods, furnish- 
ings, home-improvement articles, 2000. Frank McDonough. 2c 
up to $5, Acc. 

Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Toronto, Canada. (M-25) Home and garden articles to 2090, 
photos. Canadian interest only. J. Herbert Hodgins. ic, Pub. 

Home Desirable, The, 836 S. Michigan Ave., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing and 
heating, 850; homemaking material, well illustrated. Human 
interest features for family. L. R. Varney. 2c, Pub. 

Home Gardening, 610 Bienville St., New Orleans, La. 
Articles on flowers. Camille Brodley. %c, Pub. 

House and Garden, (Conde Nast) Lexington Ave., New York. 
(M-35) Home decoration, # ardening, landscape, unusual travel 
and architectural articles. Richardson Wright. Good rates, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 
572 Madison Ave., New York. (M-35) Illustrated articles. on 
home-building, planning, decorating, furnishing, gardening, 1500- 
ieee; fillers, art work, photos. Elizabeth Gordon. rates, 
Acc. 

Sunset, 576 Sacramento St., San Francisco. (M-10) News 
items, phctos, about Pacific Coast gardens, foods, home build- 
ing, modernization, travel, outdoors, to 500; personalities; how- 
to-do and how-to-make Western out-door material, From West- 
erners only. Walter Doty. Moderate rates, Pub. 


ur, (Artspur Pubs., 
rticles dealing with 
household 

Varying 


(M-10) 


OUTDOOR—HUNTING—FISHING—FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000-5000; outdoor fact articles; Alaska 
sports cartoons, photos. Emery ee Tobin. Yc, Pub. 
American Forests, 919 17th St., N.W., Washington, D. C. 
(M-35) Articles on trees, forests, lumbering, outdoor recreation, 


eon exploration, 2500; outdoor photos. Ovid Butler. 1c up, 
cc 

an Rifleman, The, 1600 Rhode Island Ave., Washington, 
D. 25) Authentic illustrated gunsmithing, am- 


munition, ballistic articles, hunting stories, preferably 
W. F. Shadel. About Ic, Pub. 

Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-20) Illustrated camping, fishing, hunting articles, 1500-3000, 
David M. Newell. lc up, Acc. 

Fur-Fish-Game, 174 E. Long St., Columbus, O. (M-15) Fish- 
ing, travel, dog, hunting, fur-raising articles by authorities; 
true Indian and frontier stories 2000-2500. A. V. Harding. Ke 
up, Acc. 

Outdoor Life, 353 4th Ave., New York. (M-20) Articles relat- 
ing to fishing and hunting. sportsmen’s interests, to 
kinks, shorts, etc. Raymond J. Brown. Up to 10c, photos $3 
up, Acc. 

Outdoors Magazine, 729 Boylston St., Boston. (M-15) Articles, 
stories and cartoons on outdoor life, hunting and fishing. H. G. 
Tapply. Payment by agreement. 

Outdoorsman, 919 N. Michigan Ave., Chicago. (6 times 
a year.) Illustrated articles on fishing, hunting, sportsmen in- 
W. L. Rarey. 

mage trated, 110 E. 42nd St.. New York. (Nov., Dec., Jan., 
Font 5) lustrated articles on skiing and snow sports to 2000; 
short-shorts. E. D. Woolsey, Mng. Ed. Good rates, Pub. 

Southern Sportsman, Austin, Tex. (Q for duration) Illustrated 
Southern hunting and fishing articles, 1000-2500; cartoons; 
short kinks; brief human-interest, believe-it-or-not material; 
short short stories on hunting and fishing, O. Henry ending, $5. 
Cover photos $5, Pub. 

Sports Afield, 700 Phoenix Bldg., 
of actual fishing, hunting trips 1500-2000, 
K. Whipple. 1c to 2c, Acc. or Pub. 


Minneapolis. 20) Stories 
good photos. Paul 


PICTURE MAGAZINES 


Air News, 545 5th Ave., New York. (M-15) Covers pictorially 
aviation progress and student pilot training. Phillip Andrews. 


Pub. 
Army Pictorial News, Haddington, —— Va. (Q-10) Il- 
ae Army and Military stories. Fred L. Jack Robinson, 


Click, 535 5th Ave., New York. 
Photo series; noteworthy persons. Wade H 
ture, Acc. 

College Life, 22 W. 48th St., New York. (Q) Lieve mye = of 
all phases of college life and _ activities, uffi- 
cient text to explain the specific pictures. $5 up, A 

Collegiate Digest, 1645 Hennepin Ave., aang: Minn, 
(W-5) Photos of college activities, complete captions; no ar- 
ticles. $3 Acc. Norman Lea. 

Jest, 330 W. 42nd St., New York. (Bi-M-10) Photos of pretty 
girls tae tell a story. Robert Solomon. $5 each photo, Pub. 


(M- Photos, cartoons, 
. Nichols. $5 per pic- 
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Life, Time and Life Bldg., New York. (W-10) Photos of na- 
tional and world news events, human-interest picture series, 
cecver photos, photo fillers. $5 up, Acc. 

Look, 511 5th Ave., New York. (Bi-W-10) Articles and pho- 
tos of intense human interest and action. Harlan Logan, Good 
rates, Ace, 3 

Movie Life, (Ideal) 295 Madison Ave., New York. (M-15) 
Pictures of motion picture interest. Llewellyn Miller. Rea- 
sonable rates, Acc. 

Movie Stars Parade, (Ideal) 295 Madison Ave., New York. 
(M-15) Pictures and short articles of motion picture interest. 
Pat Murphy. Reasonable rates, Acc. 

Navy Pictorial News, Haddington Bldg., Norfolk, Va. (M-10) 
Illustrated Naval and sea stories. Fred L. Jack Robinson. Pub. 

Parade, 405 Lexington Ave., New York. (W-Sunday news- 
paper supplement. ) C. A. Kraft, Mng. Ed. Picture stories. 

Peek, (Bilbara) 295 Madison Ave., New York. (M-10) Hu- 
morous photos. 

“Pic,”? 79 7th Ave., New York. (Bi-W-10) Photos on all sub- 
jects. Helene M. Walsh. $25 per page, pub. 

Pictorial Thrill, (Crestwood) 1790 aad New York. (M) 
All-picture magazine. 

Scholastic Roto, 1645 Hennepin een Minneapolis. Photos of 
High School activities, complete with captions; no articles. 
Norman Lea. Pub. 

See, (Better Pub.) 10 E. 40th St., New York. Photos young, 
glamorous girls, with authentic story background. Candid action 
type preferred. All photos must be in good taste. Timely, hu- 
morous cartoons also desired, Marjorie Allen. $5 up, photos; 
good prices, cartoons. 

Spot, (Fawcett) 1501 Broadway, New York. (M-10) Unusua) 
pictures on entertainment, sports, armed forces, Americana 
hobbies, night clubs, fairs, Broadway, Hollywood, etc. Frank 
Hall Fraysur, $5 up, Pub. 


THEATRICAL—MOTION PICTURE—RADIO 
“FAN” MAGAZINES 


Billboard, The, 1564 Broadway, New York; 25 Opera Pl., Cin- 
cinnati, O. (W-15) Amusement articles on assignment only. 
Claude R. Ellis. Space rates, Pub. 

Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short stories, novelettes, fillers, on show people, 
theatrical business. Johnny J. Kline. Yc, Pub. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. A. Delacorte and H. Malmgreen. Good rates, Acc. 

Motion Picture combined with Hollywood (Fawcett), 1501 
Broadway, New York. (M-10) Sharply-angled stories on estab- 
lished stars, introductory shorts on outstanding newcomers, 1000- 
2000. Joan Votsis Curtis. Liberal rates, Acc. 

Movies, (Ideal) 295 Madison Ave., New York. 
cles of motion-picture interest. Frances’ Kish. 
rates, Acc, 


(M-15) Arti- 
Reasonable 


Story Magazine, (Fawcett) 1501 Broadway, New York. 
Fistinaications of current motion pictures on assign- 
Hosking. 

National Tat The, 73 Adelaide St., W., Toronto, Ont., 
Canada (Bi-M- — "Theatrical articles; articles on love, exposes 
of rackets, 600; theatrical news items, girl and theatrical 
Al Palmer. Yc, Pub. 

wi <r Mirror, (Macfadden) 205 E. 42nd St., New 
vor 10) Motion picture articles and smash news stories. 
Helen Gilmore. Good rates, Acc. 

Radio Mirror, (Macfadden) 205 E. 42nd St., New York. (M-10) 
Radio fan features on stars and programs. P. H. Senseney. $50 
up, according to merit, Acc. 


205 E. 42nd St., New York. 
ture feature articles. Miss Delight Evans. Fair rates, Pub. 
Screen Romances, (Dell) 149 Madison Ave., New York. 
(M-10) Fictionization of picture plays, by assignment. A. P. 
Delacorte, E. Van Horne. Rates by arrangement, Acc. 


Movie 
(M-10) 
ment only. 


(M-15) Motion-pic- 


Silver Screen, (Screenland Mag., Inc.) 205 E. 42nd St., New 
York. (M-10) Fan material about movie stars and pictures; 
photos. Lester C. Grady. First-class rates, Pub. 


Theatre Arts, 40 E. 49th St., New York; 2 Ladbroke Rd., 
London, W. 11, England. (M-35) Articles on theatrical and 
seperated arts 1800-2 2500; news items. Edith J. R. Isaacs. 2c, 
ul, 

Variety, 154 W. 46th St., New York. (W-25) Theatrical 
articles, news, staff-written. Sidne Silverman. Space rates. 


RELIGIOUS—ETHICAL—HUMANITARIAN 


Adult Bible Class, (David C. Cook Pub. Co.) Elgin, Ill. (M) 
Forceful articles, 500-800, on making adult class a dynamic 
force in life of every member; plans for timely social and serv- 
ice activities; longer class methods articles, 700-1000; articles 
on advancement of Christianity in the home, church, commun- 
ity, to 1200, and articles on Christianity in its relationship to 
life outside, 1000-1200. 

Ave Maria, The, Notre Dame, Ind. (W-10) Short stories 
2800-3000; serials 15-20 3000-word chapters; articles on Catholic 
and other themes, 2000 to 3000; poems under 24 lines. Whole- 
some juvenile adventure short stories, serials. Rev. Patrick J. 


Carroll, C.S.C. $5 page (700 wds.), poems $5 and $3. 
Canadian Messenger, The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short stories, Cath holic atmosphere, 


bright, pointed, but not preachy, 3000; no love stories; articles, 
spans. Catholic interest, 1000-3000. Rev. J. I. Bergin, S.J. 

c, Acc. 

Catholic Home Journal, The, Salisbury, Pa. (M-10) Domestic 
and pedagogical articles on home, child training, as are sea- 
sonal from a religious and patriotic standpoint; essays of a re- 
ligious nature and general interest; short stories that impli- 
citly point a moral, 1800-2000. Verse about home, children, 
etc., 12-16 lines. Photos of children. Rev. Urban Adelman. $10 
a story, $2-$3 verse, 


The Author & Journalist 


Christian Advocate, The, (Methodist Pub. House) 740 Rush 
St., Chicago. (W-10) Religious, outdoor, rural, missionary short 
stories, articles, essays, 1200; verse. Roy ee Smith. Mc-le, 
Acc. 

Christian Family, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
A Christian home publication, providing help for building and 
maintaining Christian homes, 1000. Acc. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
religious, sociological articles 2500, on assignment 
only; short stories 2500; serials 50,000; verse. Pub. at no speci- 
fied rate. 

Cradle Roll Home, The, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville, Tenn. (Q) Articles for parents of 
pre-school age children, 150-700, fact items; toys parents can 
make, with diagrams. No MSS. purchased during July, Aug. 
Agnes Kennedy Holmes. '%c, Acc. (Overstocked until Septem- 
her, 1943.) 

Crosier Missionary, The, Box 176, Hastings, Nebr. (M) Short 
stories to 3000; verse. Rev. Richard Klaver. $1.50, Acc. No 
payment for verse. 

His, 20 N. Wacker Dr., Chicago. (M-October through May) 
Pictorial magazine for Christian students on university cam- 
puses. Action photos of student activities. Articles, 500-1000, 
dealing with Christian student activities, mature devotional ma- 
terial, etc., short-short stories, to 2000. Robert Walker. lc, 
photos $1, Pub. 


Improvement Era, The, 50 N. Main St., 
Utah. (M-20) Stories of high moral character, 1500-30L0; 
short shorts, 600-1000. General article material on_ social 
conditions, vocational problems, material of particular interest 
to youth and to Mormon Church, 300-3000. Photos of striking 
and dramatic simphcity for frontispiece and cover use. Poetry 
to 30 lines. “ec, Pub., poetry, 12%c line. 


Junior Scholar, (David C. Cook Pub. Co.) Elgin, Ill. (Q) 
Material of interest to boys and girls, 9- 12, to use in connec- 
tion with Sunday School classes. Much “‘how’’ material in con- 
nection with class operation and growth, 300-800. Acc. 

Junior Teacher, (David C. Cook Pub, Co.) Elgin, Ill. (Q) 
Stimulating ideas for teachers of junior Sunday School students, 
300-800. Acc. 


Salt Lake City, 


Lamp, The, Ringgold St., Peekskill, N. Y. (M-10) Articles 
on religious (Catholic) t ics, to 2000; short — with Cath- 
dlic slant, same length. . J. O'Connell. Ye, A 

Living Church, The, 744 N. Fourth St., Sianaine (W-10) 
Short illustrated articles on religious and social subjects. 
Episcopal viewpoint, 1000-2000. $1.50 column, Acc. Religious 
verse, no payment. Porter Day, Acting Ed. 


Lookout, The, (Standard Pub. Co.) 8th and Cutter Sts., Cin- 
sinnati, (W-5) Articles on Christian education, adult Sunday 
school work 1750-2000; wholesome short stories 1750-2000, 
serials to 10 chapters, 1750-2000 each. gre upright, 8x10, 
scenic, human interest. No poetry. Guy P. Leavitt. Yc, photos 
63 to $5, within 1 month after Acc. 


Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Cath- 
ylic articles, short stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic short stories, articles, about 2000; verse. Father Chas. 
f. Davitt, C.PP.S. %ec, verse 25c lire, Acc. 

Messenger of the Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short stories to 4000; religious verse. 
Rev. Stephen L. J. O’Beirne, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., Philadelphia. (Q) 
articles 1500-2500, short stcries 1200-2400. Joseph A. 
Skelly, C.M. %c, Pub. (Overstocked. ) 

Mother’s Magazine, (David C. Cook) Elgin, Ill (Q) In- 
spiration material for mothers of children trom birth to 11 
years to help in development of Christian character in their 
children. Articles, 700-1000; department material, 100-300; fic- 
tion, 1500-2500. lc, Acc. 


Leader, (David C. Cook Pub. Co.) Elgin, Ill. 
(M) Challenging suggestions on how to become a_better Sun- 
day School teacher, 1000; plans for building an effectively-or- 
ganized Sunday School from the superintendent’s point of view, 
1200, and many articles on a variety of topics for religious 
gaa and all adults desiring a general religious publication. 
ce. 


Poise, 25 Groveland Terr., Minneapolis, Minn. (M) Formerly 
Catholic Women’s World. Writers are advised to contact the 
Rev. F. E. Benz, Ed., before submitting material. 

Primary Teacher, and Beginners Teacher, (David C. Cook Pub. 
Co.) Elgin, Ill. Magazines for Sunday School teachers of chil- 
dren 6-8 and 4-6, 400-850 words. Acc. 


s Work, The, 3742 West Pine Blvd., St. Louis, Mo. 

‘aeons June-10) Pays $20 for authentic true stories 
Such stories in outline at same rate. $5 for short- 
short stories of authentic true happenings. Cartoons. Photos 
for covers, $4. Rev. Daniel A. Lord, S.J., Editor. 


St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M-25) Catholic family magazine. Human-in- 
terest articles on prominent or unusual Catholics, especially in 
some defense capacity; short stories with mature wholesome- 
ness, 2000-3000, extra payment for photos retained. Rev. Hy 
Blocker, O.F.M. 1%c up, Acc. Occasional poetry, 25c line, 
Write for sample copy. 

Sign, The, Union City, N.J. (M-20) Catholic articles, essays, 
seg segue to 4000, verse. Rev. Theophane Maguire, C. P. 
c 


Queen’ 
(M- = 
to 2000. 


13th St., Philadelphia. (W) 


School Times, 325 N. 
i c up, Acc. 


Sunday 
Religious articles, verse. Philip E. Howard, Jr. 
Sunday World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles with devout and spiritual tone od teachers in one- 
room rural Sunday Schools, to 1200. “ec, Acc. 


Union Signal, The, Evanston, Ill. (W-5) Short stories 1000- 
1500; short serials, on value of total abstinence, also on peace. 
About %e, Acc. 


oung People’s Teacher, (David C. Cook Pub. Co.) Elgin, Ill. 
@ “Editorials, 200-250, from point of view of teacher of young 
people, 17-23; feature articles 800-1000, 1500-1800, which chal- 
lenge Wh hl with necessity of reaching youth with Christian 
teaching in the home, church, community. Acc. 
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3CIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Fauna, Zoological Society of Philadelphia, 34th and Girard 

Ave., Philadelphia. (Q-35) Scientifically accurate manuscripts 
written for the layman, dealing with the natural history of 
wild animals, 1500-2500. Roger Conant. Ic, Pub.; photos, $2. 

Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 
‘‘How-to-make-it’”’ articles of interest to home craftsmen, 300 
to 1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, Pub. 

Mechanix Illustrated, (Fawcett) 1501 Broadway, New York. 
(M-15) New, lively features and shorts on all scientific and 
mechanical subjects, also how-to-build projects for the home 
workshop and tips for photographers. Bill Williams and Roland 
Cueva. Good rates, Acc. 

_Model Airplane News, 551 5th Ave., New York. 
airplane construction articles, 1500. 

Natural “—, Magaz' 79th St. and Central Park W., 
New York. 0 except July and August) Popular articles to 
5000 on natural science, exploration, wild life; photo series. 
Edward M. Weyer, Jr. 1%c, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1000-2000; fillers with pictures 100 
to 400, short verse. R. W. Westwood. 1 to 3c, Acc. (Query.) 

Popular Homecraft, 919 N. Michigan Ave., Chicago. (Bi-M) 
How to build articles of wood, metal, leather, etc., with de- 
tailed drawings, or at least 1 photo. R. S. Davis. Indef. rates. 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, 300-1500; fillers to 250. 

W. Magee. Ic to 10c; photos $5 up, Acc 


(M-20) Mcdel 
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Popular Science Monthly, 353 4th Ave., New York. (M-20) 
Non-technical articles on _ scientific, mechanical, 
labor-saving devices, discoveries, under 2000. Chas. McLendon. 
ic to 10c, photos $3 up, Acc. 

Radio News, (Ziff-Davis) 540 N. Michigan Ave., Chicago 
(M-25) Technical and semi-technical articles dealing with ama- 
teur radio operators and servicemen. Constructional —r. for 
amateur radiomen and servicemen. Diagram need onl be in 
pencil. Good photos. No fiction or poetry; no publicity “puffs.”’ 
Any unusual ey articles on electronics, 1000-3500, also 
considered. % to 2c, photos $1 to $5. ni cartoons, $3 to $5. 
B. G. Davis, Ed.; Oliver Read, Mng. 

Science & Mechanics, 154 E. Erie ie ani (Q) All depts. 
handled by staff specialists. V. D. Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) 
Humanized articles on science, industry, engineering. O. D. 
Munn. Varying rates, Acc. 


TRADE JOURNAL LIST 
NEXT MONTH! 


The A. & J. Trade Journal List, revised to date, 
will appear in the April issue. So, too, will 
other Quarterly List features crowded out of this 
ANNUAL FORECAST NUMBER. 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Farm Youth agazine, Jackson at Van Buren, 
Danville, Ill. (M-10) a oe rural, modern agricultural ar- 
ticles 100-1000, adventure, mystery, action short stories 1000- 
4000, adventure novelettes 6000-12,000, jokes; short stories 100- 
350. Robert Romack. %c up, photos 50c to $2, Pub. 

Boys’ Life, 2 Park Ave., New York. (M-20) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short stories 2000-4000; serials 2 to 4 instalments of 5000. Irv- 
ing Crump, Mng. Ed. 1%c up, Ace. (Overstocked on articles 
and fillers of general nature.) 

Open Road for Boys, 729 Boylston St., Boston. (M-15 except 
Jan. and Aug.) Exciting, adventurous action stories on avi- 
ation, radio, science, sports, sea, army-navy, national or local 
war and defense efforts, about boys or young men 15 years or 
older, to 3000; also short-shorts and synopses for strip adven- 
ture drawings. N. B. Lincoln, Mng. Ed. “ec up, Pub. or Ace. 


GIRLS 
American Girl, (Girl Scouts, Inc.) 155 E. 44th St., New York. 
(M-15) Girls, ages 10 to 18. Action short stories 2500-3700; 
articles 1500-3000. Anne Stoddard. le up, Acc. 
Calling All Girls, (Parents’ Magazine Press) 52 Vanderbilt 
Ave., New York. (M) Short stories to 2500 for girls 9-14, 
built around characters of girls the same age; dramatic, vivid, 


natural. Also, nonfiction, 1000-1500, on subjects of interest to 
girls of this age. Few poems. Frances Ullmann, Mng. Ed. 
Prose, 3c; poetry, 50c a line. 


BOYS AND GIRLS 


Child Life, (Clayton Ernst, Boston) 536 S, Clark St., , a. 
(M-25) Ages up to 12. Short stories, articles, s. usually 


planned with editor, to — Wilma McFarland. lc up, Acc. 
(Overstocked. ) 
Children’s Activities, 1018 So, Wabash, Chicago. (10 issues 


yearly) All types of articles and stories of interest to children 
from 3 to 10, up to 1800. F. Marks. lc, Pub. (Overstocked 
except on serials and stories for very young children.) 


Children’s Play Mate _ Cleveland, Ohio. (M-15) 
Mystery, foreign short stories for boys 


and girls 10 to 14, 1800 wds. ; nursery stories for children 
a , 500-1000; cartoons. Esther ooper. Fiction usually lc, 
‘ub. 


Funny Book (Parents Magazine Press), 53 Vanderbitl Ave 


New York. (M) Short stories to 1500 for boys and girls 4 473 
fantasy; animal stories; folk tales. Frances Ullmann. $35 
story, 

Jack and Jill, (Curtis) 546 Ledger Bldg., Philadelphia. (M-25) 


Juvenile short stories, 1800; serials (installments not over 1600) ; 
articles 600, verse. Ada C. Rose. Rates not stated, Acc, 

St. Nicholas Magazine, 545 Sth Ave., New York. (M-25) 
High-type stories, serials, short plays to be acted in school or 
at home, up to the minute articles and verse; arts, science and 
invention; hobbies, sports, games and pets departments. 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York. 
(W-5) Woaur people, 10 to 16. Short stories 1200, broadly edu- 
cational background. Julie Neal. $25 per story, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Compies, King Comics, Magic Comi (David Co.) 
S. Washington Sq., Philadelphia. a. (M-10) Cartoon 
strips obtained from King Features some 
original wor Feature pages; juvenile serial stories, 6 parts, 
2500 words each, and one-part stories, 2500; excitement; ad- 
venture; varied subjects. Florence Cooke. 2c, Acc. 
America’s Best Comics (Q-10), Best Comics (Q-10), Startling 
Comics (Bi-M-10), Real Life Comics (Bi-M-10), Thrilling Com- 
ics (M-10), The Fighting Yank (Q-10), Exciting Comics and 
Coo-Coo Comics, Real Funnies, Funny Funnies, Major Hoople 
Comics and The Black Terror (Bi-M-10) (Thrilling) 10 E. 40th 
Purchase continuities for strips. Write giving 
State price desired. Acc. 
Comics, (Whitman Pub. Co.) 
10) Cartoons. comics, principally from 


St., New York. 


Funnies, 
icates, adventure 6. 


Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 
strips obtained cS regular sources; considers original cartoon 
ax. Harold A. Moore. Action short stories, 1500. $25 each, 
ub, 

Feature Comics, (Comic Favorites), 322 Main St., Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 

Popular Comics, New Funnies, (Dell) 149 Madison Ave., New 
York. (M-10) Comic-strip material, chiefly furnished by syn- 
dicate or staff artists. Chas. Saxon. 

Real H . (Parents’ Magazine Press) 52 Vanderbilt Ave., 
New York. (Bi-M) Famous and unsung heroes, past and pres- 
ent. Not necessarily heroes on account of physical strength. 
Full color ‘‘comics.’’ Sources must accompany all scripts, Par- 
ticulars on request. 

Silver Streak Comics, 114 E. 42nd St., New York. (M-10) Car- 
tcons, comics, etc. Rates not at hand. 

Street and Smith Comics, 79 7th Ave., New York. Shadow 
Comics, featuring detective-adventure stories (M); True Sport 
Picture Stories, true sport stories (Bi-M); Super-Magician 
Comics, magic in comics (M); Doc Savage Comics, comics of 
adventure (M); Bill Barnes Comics, comics with aviation inter- 
est (Q); Supersnipe Comics, humorous material (Bi-M); Red 
Dragon Comics, featuring action stories (Q). W. J. de Grouchy, 
Ed. Ind. Acc. 

arkler Comics, (United Features Synd.) 
220 42nd (M-10) Comics on Parade (Q-10). 
All staff work or by special assignment. 

True Comics, (Parents’ Magazine Press) 52 Vanderbilt Ave., 
New York. (M) True illustrated stories from history and con- 
temporary affairs. Full color. Sources must accompany all 
scripts. Particulars on request. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 

Challenge, The, (lresbyterian Pubs.) 165 Elizabeth, Toronto, 
Canada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short stories 2500-3000, articles 500-1000, fact items, 
tillers. N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Pub. House) 810 Brosduay, Nashville, 


Tenn. (W-5) Young people 18 and over. Seasonal short stories 
(5 months ahead), 2500-3600. Features, 1c, Acc. A. D. Moore. 
Forward, -(Presbyterian Bd. of Christian Education) With- 


erspoon Bldg., Philadelphia. (W) Young people, 18 to 23 years, 
Short stories 3000; serials 6 to 10 chapters, 3000 each; relig- 
ious poetry; authoritative travel, nature, biographical, histori- 
cal, scientific and general articles, 1000, with 8x10 in, glossy 
prints; editorials about 500; young viewpoint, interesting style. 
Park Hays Miller, 50c per 100 words, Acc. 

Front Rank, The, (Christian Bd. of Pub.) 2700 Pine St., St. 
Louis, Mo. (W) Young people and adults. Moral short stories 
2500-3500; illustrated articles; poems; fillers; photos. Herbert 
L. Minard. $3.50 per M, Acc. 

Onward, (United Church Pubs.) 229 Queen St., W., Toronto. 
(W) Young people. Short stories, articles, serials, verse, na- 
ture and science material. Archer Wallace. %4c, Acc. (Over- 
stocked. ) 

Onward, Box_ 1176, Richmond, Va. (W-3) Presbyterian 
young people. Character building short stories, serials, articles, 
editorials. Miss Clarabel Williams. Rates not stated. (Over- 


stocked. ) 
Our Young le, (Brethren Pub. House) 16-24 S. State St., 
Risin, int on oung people 13 to 20 and older. Low rates, 


Watchword, 
St., Dayton, O. ( 
serials, miscellany. 


(United Brethren Pub. House) 240 W. 5th 
) people. Short stories 1800-2800; 
E. arris. $1.50 to $2 per M, Acc. 
Young People, (Am. w). You Pub. Soc.) 1701-1703 Chestnut 
St., Philadelphia, i (W nae people over 15. Clean, whole- 
some short stories 2000-3000; serials 4-8 chapters, 2500-3000 
each; fact, hobby, how- ae articles, preferably illustrated,- 
100-500; news articles about youn people; verse, high liter- 
ary standard. $4.50 and up per M, according to nature and 
quality of material, Acc. 
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oung People’s Journal, (David C. Cook Pub. Co.) Elgin, III. 
wo Brief, striking, thought-provoking editorials, 200-250, for 
young people, 17-23; longer articles, 1500-1800, on relationship 
of Christian youth to war. Acc. (Off the market.) 

Young P e’s Paper, (Am. Sunday School Union) 1816 
Chestnut St., Philadelphia. (W) Late teen ages, Interde- 
nominational feature and inspirational articles, short stories up 
to 2500; serials 13,000; fillers 200-800. All articles and_ stories 
must present some phase of Bible truth. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(W) Ages 18-25. Entirely staff-written. 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young people 
16 to 25 yrs. 700. F. A. Fink, Paul Manoski. %c up, Pub. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 

Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincinnati, 
Ohio. (W) Boys 13 to 17. Wholesome short stories 1800-2400, 
serials, articles, miscellany. Wm. Folprecht. %-'%c, Acc. 

Boys Today, (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Boys 12-17. Alfred D. Moore. 

Boys’ World, (D. C. Cook Pub. €o0.) Elgin, Ill. 
13-18. Entirely staff-written. 

Canadian Boy, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age boys. Short stories, 
serials, verse, photos. Archer Wallace. %c, Acc. (Over- 
stocked.) 

Catholic Boy, The, 25 Groveland Terrace, eeaeoete. Minn, 
(M-10) Wholesome ‘action short stories 2500-2 educational 
and general interest articles. J. S. Gibbons. a ~ lc, Pub. 

Pioneer, (Presbyterian Bd. of Christian Education Wither- 
spoon Bldg., Philadelphia. (W) Boys 11 to 15. Short stories 
2500-3000; serials 4 to 10 chapters, 2500-3000 each; illustrated 
articles 700-1200; non-preachy editorials; cartoons; occasional 
$5 per M., photos 50c up, Acc. 


(W) Boys 


verse. Park Hays Miller. 
(Girl) 
Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, anada. (W) Teen-age girls. Short stories, 
serials, verse, photos. Agnes Swinarton. %c, Acc. 


Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., 
Croctuanti. Ohio. (W) Girls 13 to 17._ Wholesome short stories 

; serials; miscellany. Maud V. Rouse. %c up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 14 to 17. Navirely staff-written. 

Girls mnt (Methodist Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Girls 12-17, Short stories 1500-3000. Rowena 
Ferguson. 

(Presbyterian Bd. of Christian Education) 
Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. Short 
stories 2500-3000; serials 4-8 chapters, 3000 each; illustrated 
articles, 700-1200, editorials, occasional verse, cartoons, Park 
Hays Miller. $5 M, photos 50c up, Acc. 

(Boy and Girl) 

Christian Youth, 325 N. 13th St., Philadelphia. (W) Teen- 
ages; interdenominational. Wholesome short stories with Chris- 
tian teaching and uplift 1500-2000; serials 5000-10,000; fillers; 
nature, fact, how-to-make-it articles, 200-500. Bible puzzles. 
John W. Lane. $8 a story, fillers $1 to $4, puzzles 50c to $1, 


ce. 

Friend, The, (United Brethren Pub. House) Dayton, Ohio. 
(W) Boys’ and girls’ moral, educational short stories 1200-2500; 
serials 2 to & chapters; informational, inspirational articles 
100-800; short verse. J. Gordon Howard. $1 to $3 per story, 
poems 50c to $1, Acc. 

Highway, (Christian Bd. of Pub.) 2700 Pine St., St. Louis, 
Mo. (W) Boys and girls, 12-18. Short stories not over 2500; 
serials, 8-12 2500-word chapters; poems up to 20 lines; illus- 
trated articles 100-1000. Frances Woolery. $3.50 per M, Acc. 

Our Young People, [Augsbers Pub. House) 425 S. 4th St., 
Minneapolis, Minn. Articles, stories, photos for illustra- 
tion, to interest young folks 12 to 15. John Peterson. $2.50-$3 
per 1000, 10th of month after Acc. 
(Lutheran Pub. House) 

Boys and girls 12-17. Illustrated —- 
pad AL, 2500; serials 6-12 chapters. Linda 

. Fair rates, Acc. 


School Mes: 
Reily Sts., 


1228 Spruce St., Philadelphia. 
ive articles; short 
Albert, Assistant 


senger, (Evangelical Pub. House) 3rd and 

Harrisburg, Pa. (W) Young poomie. 12 to 17. 
Short stories 1800; science, re 
verse, editorials 300. . E. Peffley. $1.25 per M, A 


(Am. Pub. Soc.) 1701 Chestnut St., 


phia. (W) Boys and girls, high school age. Clean, wholesome 
short stories 1500-3000, boy and girl characters; serials 4-10 
chapters, 2000 each; inspirational, fact, hobby, how-to-do 


articles, preferably illustrated, 100-1500; news articles abount 
qpuns people; verse, high literary standard. $4.50 and up, per 


Young (Presbyterian Publications) 165 Elizabeth, 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and girls, 
Short stories 2000; short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500, N. A. Mac- 
Eachern, M.A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls, junior high age. Short stories, 1200-2000 
with shorter lengths preferred; serials up to 1000 words per in- 
stallment; plays 1200. Cartoon ideas; short stories, $25. lc up, 
non-fiction. “aed Sharkey. Acc. 

ip, The, (Augustana Book Concern) Rock Island, 
mm W) are Articles short stories, serials, Christian ideals for 
children 11 to 16; 


‘ Low rates; quarterly. 
Submit Mss. to Rev. Broadway, Little 
Falls, Minn. 


Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut “Sts. Anderson, = (W) Moral, character-building, re- 
ligious short stories 000-2500: serials 8 to 15 chapters; verse 
3 to 8 stanzas. Ida Beet Rowe. $3 per M, Pub. (Sample copy, 


hotos. 
meroy Johnson, 317 


Young Peop People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave. ansas City, Mo. (W-5) Short stories up to 2500, ar- 
ticles up to 1200; verse up to 16 —_ fillers. Margaret R. 


Cutting. $2.50 per M, verse 10c line, Acc. (Over: 


The Author & Journalist 


(Nazarene Pub. House) 2923 Troost 
(W-5) Boys and girls. teen ages. 
serials, verse, art work, re- 
Miss Edith Lantz. $2.50 per 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 

s’ and Girls’ C (Bosse Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M, 
photos 50 to a Pub. (Sample copy, 3c.) 

Children’s The, (Augsburg Pub. House—Lutheran) 
425 S. 4th Pe Minneapolis, inn. (W) Articles, stories for 


Youth’s Comrade, The, 
Ave., Kansas City, Mo. 
Short stories 2500, also 800-1000; 
ligious and out-of-door subjects. 


M, Acc. 


ages 9-12, religious note liked; photos to illustrate. John 
Peterson. $2.50-$3 per M, 10th of Mo. after Acc. 
Explorer, (United Church Publications) 209 Queen St., 


W.,. Toronto, Canada. (W) Boys and girls A to 11. Short 
stories, serials, verse. Agnes Swinarton. “%c, Acc. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St., Phila- 
delphia. (W) Boys and girls 9-12. Short stories, Christian 
point of view, boy and girl character, 900-2500; serials 6-10 
chapters, under 2500 words each. Educational atticles 100 to 
1000. Some poetry. Approx. $4.50 per M, Acc. 

Junior Catholic M 124 E. 3rd St., Dayton, Ohio. 
(W) Boys and girls 3rd, 4th’ and 5th grade age. Short stories, 
simple vocabulary 800-1000; articles 600, serials up to 4500; 
short fillers, “es verse, 12 lines. James J. Pflaum. “ec min., 
photos $3 to $5, c. 

Junior Life, Co.) 8th and Cutter Sts., Cin- 
cinnati, Ohio. (W) Children 9 to 12. olesome short stories 
1200-1500; shorter articles. Maud V. Rouse. 

Junior World, (Christian Bd. of Pub.) 2700 Pine St., St. 
Louis. (W) Children 9 to 12. Short stories up to 2000; serials 
8 to 12 2000-word chapters; poems up to 20 lines; illustrated 
ei articles 100 to 1800. Hazel A. Lewis. $3 to $4 per 
M, Acc. 


Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short stories 600; 
articles 500; — 8 to 12 lines. Submit MSS to Baa J. Hel- 
mer Olsen, 1004 S. 4th St., St. Peter, Minn. %c, Pu 

Our Boys and Girls, (Evangelical Pub. House) in and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Poems, articles. Low 
rates, Acc. 

Our Boys and Gat, (Brethren Pub. House) 16-24 S, State 
St., Elgin, Ill. (W) Boys and girls 9 to 12. Stories; verse; 
photos. Low rates, Acc. 

Picture World, (Am. Sunday School Union) 1816 Chestnut St., 
Philadelphia. (W) Children under 12. Short stories and inci- 
_—" impressing moral and spiritual truths 400-800, verse. $5 

M, verse 50c stanza, Acc. All Mss. must contain some 
Bible teaching or inspiration. 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Ages 9 to 12. Short stories, articles. Low rates, Acc. 

Sentinel, (Baptist Sunday --y Board) 161 8th Ave., 
N., Nashville, Tenn. Boys and girls 9 to 14. Mystery, camp- 
ing, adventure, humorous short stories 1500-2000; articles on 
birds, animals, gardening, games, things to make ‘and do, 500- 
1000; verse. Novella Dillard Preston. %c, Acc. 

Trails for Juniors, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 8 to 12. Marion 
Armstrong. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 
and ~My % to 12. Entirely staff-written. 

Young Crusader, The, 1730 Chicago Ave., Evanston, II. 
(M-35) W.C.T.U. children’s paper. Temperance short stories 
up to 1000. A. M. Langill. %c, Acc. Verse, no payment 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Caliéres 
6 to 9. Short stories under 1000; puzzle games, poems, and 
very short articles. le up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. %c, Acc. 

Little Folks, (Augsburg Pub. House—Lutheran) 425 S, 4th 
St., Minneapolis, Minn, (W) Stories to 400-450, moral, re- 
ligious note, for ages 5-6; verse, 4, 6, lines. John Peterson. 
Yc to — 10th of month after Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., 
Elgin, it eg Children 6 to 8. Low rates, Acc. 

Our Little Folks, a. Brethren Pub. House) Dayton, 
Ohio. ate Children 4 to years. Short stories 300-600. 
J. Gordon Howard. Up to en Acc. 

Pictures and Stories, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. Material to interest children 6 to 8 Mary 
P. Ferguson. 

Shining Light, (Gospel Trumpet Co.) 5th and Crestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character- 
building, religious short stories 300-500; nature, religious verse; 
photos of nature, children. Ida Byrd Rowe. $3 per M, Pub. 
(Sample copy, 3c.) 

Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) Witherspoon Bldg., Philadelphia. (W) Children, 6 to 8. 
Character-building short stories 500-800. Stories of world friend- 
ships and religious appreciation. Things to make and do, Park 
Hays Miller, %c, poems under 16 lines, 10c a line, Acc. 

Storyland, (Christian Bd. of Pub.) 2700 Pine St., St. Louis, 
Mo. (W) Children under 9. Short stories 300-1000; poems up 
to 20 lines; handicraft articles 300-500; ee or photos, 
child or animal subjects; simple puzzles. Hazel A. Lewis. 
to $4 per M, Acc. 

Storyti (Baptist id School Bd.) 161 8th Ave., N., 
Nashville, Tenn. (W) Children 6 o 8. Short stories 400-700 
articles and pla — can make, 

300; verse. Agnes K y alen No. MSS. purchased 
during July, August. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadelphia, (W-2) Children under 9; short stories 500-700; 
simple illustrated story articles up to 400; short verse. Approx. 
$4.50 per M, Acc. 
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FIRST AID 


FOR THE WRITER WHO IS TIRED OF 


GUESSING 

Sentence Patterns -.......... 1.00 
Patterns for 1.00 


THE PATTERN IS TO THE WRITER WHAT 
THE BLUEPRINT IS TO THE BUILDER. 


Anne Burns 
B 3 UNIVERSITY WAY STATION 
ox SEATTLE, WASHINGTON 


25 


WRITERS!! ATTENTION!! 


We specialize in the criticism, re-writing and ghost- 
writing of sermons, lectures, speeches, theses, club 
papers, articles, novels and various types of book- 
length manuscripts. 

Distinctive service—-prompt, scholarly, individual 


ing advice. Circular FREE on request. 
CONTINENTAL WRITERS’ & SPEAKERS’ BUREAU 
Dept. AJ 705 Railway Exchange Bldg., Montreal, Can. 


and confidential. Testimonials galore. Free market- 


50 ARTICLE MARKETS 
JUVENILE AND TEEN-AGE 


Their types, slants, lengths, rates, number per issue, 
taboos, photo requirements, demands for source ma- 
terial together with other valuable information, $1.00. 


KENDALL AND HUMES 
2934 Walnut Ave. Seattle, Washington 


DON’T HOLD THAT MS 


any longer. Editing and suggestions no doubt will 


make it marketable. 
Try 


FLORENCE GRAY WEBSTER 
328 North 53rd St., Philadelphia, Pa. 
In editorial department of Country Gentleman 6 years 


a 


book reviewer for Sidney Williams of Philadelphia ‘he. 
quirer for 5 years; social and club reporter, writer and 


critic. (All fields except Radio). 


Criticism fee, $2.00 for first 1500 words; then 40 cents 


per 1000. Enclose fee and return postage please. 


BEGINNING WRITERS 


find my help a guide to eventual success. I am 
helping others—I can help YOU! I am constantly 
receiving voluntary testimonials of benefit re- 
ceived from my help. VERY LOW RATES for 
beginners. FREE criticism of one story if you 
mention The Author & Journalist. 
MAITLAND LEROY OSBORNE 
(Former Managing Editor, National Magazine) 

23 Green Street Wollaston, Mass. 


BE YOUR OWN BEST CRITIC 
With the New Booklet 
Self-Criticism Guide for Short-Short Writers 
Simple—Systematic—Sensible 
Send 25c in COIN (NO STAMPS) to the author. 


PROF. LYNN CLARK 
English Dept., University of Southern California 
University Park, Los Angeles, Calif. 


CRITICISM, GHOSTING, REVISION 


War work necessitates discontinuing my sales service, 
but latest market information will be furnished for all 
salable material. $1.00 per short story under 6,000 words 
covers consideration reading; brief criticism if unsalable, 
or detailed treatment suggested at a separate charge. 
Reading fee for short-shorts under 2,000 words, 2 for 
$1.00, plus return postage. No folder; no free readings. 
Personal calls by appointment only. 


RICHARD TOOKER birch Ariz. 


Own work sold to nearly 100 publications from top slicks 
through pulps. Clients have made the Post, Esquire, etc. 


ATTENTION, PLEASE 


For information on a most remarkable of- 
fer, send a card or letter to me asking for 
details on my article writing course. In a few 
short weeks you may be selling your entire 
article output if you follow my methods. 


WALTER N. DES MARAIS STATION E 
CINCINNATI, OHIO 


WISE PROGRESSIVE POETS 


Eagerly study my widely used Supreme Texts. Versi- 
fication Course, $2.50. History of Versification, $1. Class- 
ical and Modern Meters, $1. Poetry Patterns, $1. Sonnet 
Origins and Variations, 75c. Experimental Verse Forms, 
75c. Eccentric Verse Forms, 75c. Refrains, Tail-Rhymes 
Envois, 50c. Figures of Speech, 50c. Calligraphs Anthol- 
ogy, 50c. Money with Poetry, $1.25. All Poetic Forms 
constructively corrected. Forty years writing, teaching, 


publishing. A thousand pleased clients. 
Anton Romatka, 25 West 3rd St., New York, N. Y. 


SEND FOR FREE CATALOG 


High standards of maintained 
year in and year out, ——- the long life of 
OLDEST WRITERS RVICE (established 
1893). A complete service for short stories, 
BOOKS, articles, essays, verse—we criticize, re- 
vise, type, market. Catalog Free of Dept. J. 


Agnes M. Reeve, Director Franklin, Ohio 


VERSATILE ROUNDTRIP ENVELOPES 
(patent pending) 


Reduce your postage and container costs almost one-half. 
Order a trial group, postpaid ; for only $1.00—remember—one 


equals two envelopes in service. 


Group No. 1—30 envelopes for short once-folded manuscripts. 


Group No. 2—20 envelopes for book-length flat manuscripts. 


Group No. 3-18 fold-size and 8 flat-size envelopes. 
A dime brings trial Mss. envelope and full particulars. 
VERSATILITY IS NOT HYPOTHETICAL 
“IT’S IN THE FOLD.” 
G. E. POWELL, ENVELOPES 


2032 E. 74th St., — Los Angeles, Calif. 


NO Ifs And Buts! 


Whether you are a beginner or an advanced 
writer, 1943 can be a year of definite progress for 
you. Whatever your difficulty, eliminate costly, 
discouraging uncertainties. When you want con- 
crete results, you must have concrete help. With 
Writers’ World you get it, because we aim directly 
at you; your ability and what it will do for you at 
the Editor’s Desk. For full information, address 


WRITERS’ WORLD 


It’s Personalized! 


Typing, Editing Criticism 
Box 345 West New York, N. J. 
Revisional Work Marketing 


HAS YOUR STORY A FILM FUTURE? 


There is an active market NOW for original 
ideas, books, plays and magazine stories. | offer 
complete literary assistance in critical and sell- 
ing service in the fields of publication as well as 
screen and radio. 

Send in your material and let me show you 
how to put a picture into your stories. My rates 
are reasonable. 

Write today for free information. If you can 
turn out stories for Hollywood markets, | CAN 
SELL THEM. 


ADELINE M. ALVORD 


Established 1919) 
6605 Bivd., Hollywood, Calif. 


26 


The Author & Journalist 


MARKE 


Flying, 540 N. Michigan Ave., Chicago, has a nor- 
mal maximum article length of 2500. ‘We can use 
longer manuscripts,” writes Max Karant, managing 
editor, “but only on special subjects that have been 
arranged for in advance. Present standard payment 
is 2 cents a word, on acceptance. We cover all phases 
of aviation, including semi-technical subjects. Our 
main problem is getting complete, factual articles 
written by reporters who know the elements of cov- 
ering any story; some of our best correspondents 
have never been in a plane. Our plans for 1943 are 
to step up even more our coverage of the field— 
photographically and editorially—and do it a bit more 
briefly, yet thoroughly.” 

Modern Romances (Dell Publishing Co.), 149 
Madison Ave., New York, announces a basic rate 
of 214 cents a word, with an additional bonus 
for book length and novelette length of excep- 
tional merit. Word limit for book lengths is 
20,000 words; for novelettes, 12,000; short stories 
8,000; and short-shorts, 3500. At the moment, short 
stories of 7500 words are in particular demand. How- 
ever, the market for book length and novelettes is 
wide open. Hazel L. Berg, editor, writes, “Regional 
stories are wanted. Build up background color, empha- 
size character portrayal. Whether you base your story 
on a situation of emotional conflict or an everyday prob- 
lem situation of wide appeal, be sure it is truly rep- 
resentative of real people. The war, at home and 
abroad; defense, as it affects you and your home life; 
interesting variations of the new problems induced 
by wartime economy, are acceptable. For instance, the 
problems of young working mothers and the care of 
their children, housing, and so forth, are always of 
interest if they are realistically told. I cannot over- 
emphasize this fact: When you are writing a story 
aimed at this market, ask yourself repeatedly: “How 
are changed conditions affecting the lives and emo- 
tions of boys and girls, husbands and wives, fathers 
and mothers, in my community? Viewpoints af- 
fected by the particular region in which you live 
make good reading.” Miss Berge warns against sub- 
mitting stories based on censorable sex motives. Un- 
suitable manuscripts will be placed in the mail with- 
in one week from the date of their arrival in the 


Good luck in 1943 to you scribes who’ve 
joined up—and a wide-open welcome to you 
newcomers taking over on the fiction home 
front! 

RED CIRCLE MAGAZINES 
330 W. 42nd St., New York, N. Y. 


LITERARY AGENTS 
FOR 23 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism. ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 


service. ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York City 


" 
office. If a report is not received within this limit 
of time, the writer may assume that his manuscript 
is receiving serious consideration. 

Radio News, 540 N. Michigan Ave., Chicago, re- 
ports, “We are devoting much of our monthly issues 
to the dissemination of war news and other impor- 
tant military data from a radio viewpoint. We have 
raised our standards considerably, and are featuring 
more and more material on electronic subjects. Fur- 
thermore, we are devoting considerable space to basic 
radio information for the student. Our plans for 1943 
include a continuation of our present type of reading 
matter, and improvements as dictated by the present 
emergency.” O. Read is managing editor. 


View, 360 E. 55th St., New York, published four 
times a year, with Charles Henri Ford as editor, uses 
surrealist articles, neo-romantic essays, irrational short 
stories, anti-realist, fantastic verse, short curiosa, fan- 
tastic happenings, and illustrations best described as 
“Americana fantastica.” Writes Mr. Ford: “We 
want no conventional writing. If you think you have 
a chance elsewhere, don’t submit to us.’” Word rates 
are 1/4 cent for prose, 25 cents a line for verse, on 
publication. No payment is made for photos, and 
no rights are released to authors except by arrange- 
ment. 

Ghost Town News, 112 W. 9th St., Los Angeles, 
Calif., a bi-monthly edited by Nichols Field Wilson, 
uses authentic tales of the Old West and brief bio- 
graphical sketches of old Westerners, 1000 to 1100 
words, with one or two photos. Payment is 11/4, cents 
a word on publication. 


Plastic and Resins Industry, 250 Park Ave., New 
York, a new monthly trade journal, pays from 1 cent 
to 2 cents a word, on publication, $3 for photos, de- 
pending on value of material, for articles on manu- 
facturing methods used for plastic items, both tech- 
nical and non-technical material. Writes George 
Herrick, editor, ‘‘Production procedure should be 
stressed with emphasis on production innovations, 
especially innovations made by employees, and on 
short cuts.’” News of molding and fabricating plants, 
— removals, executive changes, etc., is also 
used. 


MANUSCRIPTS TYPED 


Neatly and Accurately 


Forty cents a thousand words. Scripts longer than 10,000 
words, thirty-five cents a thousand. Poet try one cent a 
line. One carbon copy, extra first page and minor cor- 
rections in grammar, spelling and punctuation, free. 


ELIZABETH CALLANAN 


107 Ashland Ave., Buffalo, N. Y. 


TRADEPAPER WRITERS! 


We are interested in brief items on what 
and how independent hardware dealers 
are selling during the war. Rates: Ic 
and 2c per word. 


HARDWARE RETAILER 
333 No. Pennsylvania St., Indianapolis 
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American Family, 141 W. Jackson Blvd., Chicago, 
is a new monthly magazine for home living, edited 
by John W. Mullen. It covers all aspects of family 
life, using nearly every type of material except fiction. 
Exact needs from writers have not as yet been for- 
mulated; prospective contributors should therefore 
query on proposed material. 


World at War, the W. C. Publishing Co., 19 W. 
44th St., New York, is a new monthly covering both 
the home and the war front. Lionel White, formerly 
with Fawcett and Hillman, and Hy Chesler are pub- 
lishers. The magazine will be about 40 per cent 
pictorial, using personality features in both. prose and 
pictures, dealing with people on the war and home 
fronts. Articles should be from 1500 to 7000 words, 
written in the first person, third person, or in ‘‘as 
told to” form, and should be freely illustrated. Pay- 
ment is up to 5 cents a word on acceptance, with $5 
each for photos. 

Correct English and Better English have been 
merged under the title, Correct English combined 
with Better English. Address is 15 E. 40th St., 
New York. Dagobert D. Runes is editor. Only a 
limited amount of material on the subject of better 
English is purchased. 

Plays, with which has been merged One Act Play 
Magazine, 8 Arlington St., Boston, is in need of stage 
plays for school children from primary grades to 
high school ages. These should be historical, geo- 
graphical, scientific, holiday, or straight entertain- 
ment plays, with simple settings, and one act only. 
Material should be addressed to Sylvia E. Kamerman. 
Payment, depending on length of material, is $10 to 
$25 each. 

The American Weekly, 235 E. 45th St., New York, 
the Hearst Newspaper Magazine, pays from $50 to 
$75—occasionally higher—for full page features of 
between 1800 and 2000 words, with six or eight good 
photographs to illustrate. Pictures are a must. No 
material should be submitted unless accompanied by 
pictures or unless pictures are available. In addition 
to the page features, there is need for short illus- 
trated articles which run four or five to a page. Pay- 
ment for these varies from $10 to $25, according to 
the value of the article and pictures. Each issue uses 
a double-page feature, of from 4000 to 5000 words, 
amply illustrated, for which anywhere from $75 to 
$300, or possibly more, is paid. For the “Woodcut” 
page, odd, unusual, or amusing stories, 850 to 1250 
words, unillustrated, are used, paid for at from $20 
to $30 a story. Editor is Abraham Merritt. 


Your Mind, 103 Park Ave., New York, a new pub- 
lication dealing with psychic sciences for the lay- 
man, uses reprints for about three-fourths of the 
book, with the balance original material between 750 
and 2000 words in length: Thomas L. Garrett, who 
edited the former Psychology Digest, is editor-in-chief. 
Payment rate is indefinite, depending on worth of 
material. 


Wm. L. Chenery, former editor, is now publisher 
of Collier's, and Edward Anthony, previously pub- 
licity director of Crowell-Collier Publishing Co., i 
now publisher of Woman’s Home Companion. Ad- 
dress of these publications is 250 Park Ave., New 
York. 

Pan Hellenic American Foreign Press Syndicate, 
1215-1217 Park Row Bldg., New York, reports that 
it is in the market for feature articles, cartoons, poems, 
news features, news pictures, and columns on Greek, 
Near East, and Egyptian interests, making outright 
purchase, and paying on publication. The Greek 
News Syndicate at the same address, uses similar 
material covering underground Greek news and i 
terests. 
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NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
; editorial revision of their scripts. 
Twenty years of editorial experience 
qualifies me to render that assist- 
ance. I am helping others—I can 
help YOU! Agents welcome stories 
“‘doctored’”’ by me. Editors and 
clients freely commend my work, 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 
on one story if you mention 
The Author & Journalist. 


Special Beginner’s Courses in 
Short Story Writing and writing 
for the Juvenile Magazines. 


MAITLAND LEROY OSBORNE 


23 Green Street Literary Consultant Wollaston, Mass. 


? 2? NEED PLOTS ? ? 


Twenty-five cents cash will bring you individually 
prepared plot according to required formula. Specify 
your prospective market. Enclose return postage. 


WRITER’S CONGRESS 
P. O. Box 41 St. Louis, Mo. 


P20MPT SERVICE PHONE TABOR 2701 


COLLEGE #n¢ HIGH SCHOOL ANNUALS 

COPPER ems ZINC HAL F-TONES 


Denver, Colo. Prompt Service for Publishers and Authors. 


ED BODIN 


545 Fifth Avenue, New York City, agent 
for past eleven years, sells to slick, pulp 
and book markets for few clients now 
making more than 100 sales a month. He 
has three classifications of authors, depend- 
ing on their records. He sells no course, 
handling only natural writers. Write before 
submitting, outlining your record or aspira- 
tions. Personal service assured. 


FOR STORY WRITERS 


MILLIONS OF PLOTS! No two alike! The Plot Genie 
series! Used internationally by professional writers. 
ALL STORY TYPES! There’s a Plot Genie for Roman- 
tic Melodrama, Romance Without Melodrama, Action-Ad- 
venture, Detective-Mystery, Short-Short Story, Comedy, 
Detective Action, Character-Atmosphere, Weird Terror 
Tale, Western Story, and Science-Fiction. Thousands of 
successful writers have testified to the invaluable aid 
given them by the Plot Genie. Write for information 


and prices. 
For Article Writers 
ARTICLE WRITING MADE EASY. Complete text for 
our former $25.00 Course in Article Writing. With Assign- 
ments to be sent in for correction. It has started mariy 
non-fiction writers on the road to success. Supplies thou- 
sands of sources for article ideas. Write for information. 


Big Dime’s Worth! 
Take your choice of any of these twelve new brochures 
by Wycliffe A. Hill—for a dime each—all twelve for $1.00. 
Radio or Stage Play Plot, Article Writing Formula, 
How To Syndicate What You Write, How To Criticize 
Your Own Story, How To Protect Your Story Idea, How 
To Write a Book In Six Days, Plot Ideas From The 
Subconscious Mind, Story Writing Self Taught, How To 
Write Your Life Story, How To Choose a Success Pen 
Name, How to Market Your Story, Interesting Story 
Openings. 
Descriptive literature on the Plot Genie System and on 
“Article Writing Made Easy’’ sent free upon request. 
ENIE PLOT CARDS—10c. Supply innumerable plot 
synopses. Demonstrates Plot Genie System. Enclose 
dime or stamps. 
THE GAGNON COMPANY, INC. 
Dept. 56, 8749 Sunset Blvd. Hollywood, Calif. 
(Please state if you own Plot Genie) 


oOLELEMAN-EHRET. 
a PHOTO ENGRAVING COMPANY 
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The Author & Journalist 


Adele Halli 


We made Adele Hall’s 
first sale on July 29, 1942, 
and followed with seven 
more to Love Fiction, New 
Love. and Sweetheart 
Stories by Christmas. And 
in the first six weeks of 
1943, she _ received six 
more checks. almost 
acting like one of my hero- 
ines!’’ she says. ‘““Thanks 
again for your invaluable 
criticism and guidance from 
which all these sales re- 
sulted.’’ 


Says Felix Flammonde, 
on January 19, 1943: 
“After foyr years of 
floundering by myself, 1 
decided to send you a 
story and see if you could 
help me. 

“You certainly did help! 
In less than sixty days 
you started me selling to 
the best westerns in the 
field, plugging vigorously 
with your long list of per- 
sonal acquaintances among 
editors, and opening up 
markets that I, working 


Let's Crack the Ice for You! 


Month after month we are pushing cur clients into markets they 
had never previously reached, as well as making first sales for be- 
ginners. The January 30 and February 6 issues of Collier’s each 
have a first contribution by one of our clients; the March 20 issue 
of Saturday Evening Post and the April issue of Redbook carry two 
more. Everywoman’s for February has the beginning of a first 
serial by another writer we developed; the February, March, and 
April issues of the new slick Fiction Magazine contain first short 
stories or novelets by Lenniger clients. 

We get results like these because we have specialized in selling 
stories—and writers—for 20 years. 

If you have talent, are willing to work and follow practical sug- 
gestions, we can also help you. We have no ‘‘courses’’ to sell. But 
we will honestly —— your work and recommend salable scripts 
to editors who need such copy. If your story is weak, we tell you 
why; if revision can improve it, how. We analyze your ability and 
suggest markets for which you should work. 

If you have sold $1,000 worth of magazine copy within the last 
year, our help costs_you nothing except the regular commission of 
10% on American, 15% on Canadian, 20% on foreign sales. If you 
have sold $500 worth to magazines within the last year, we will 
work with you at one-half reading rates to beginners. If you are a 
beginner or have sold only one or two items, we have to charge you 
reading fees until we have sold $1,000 worth of your work. These 
fees are $1.00 per thousand words on manuscripts up to 5,000; on 


and AUGUST LENNIGER 


e 
rate is $5.00 for the first 
Literary Agent 


5,000 words and 75c for 
each additional thousand. 

56 West 45th St. New York, N. Y. 
Booklet, ‘‘Practical Literary Help,’’ and 


Special rates on longer 
novelets and novels. 


alone, would never have 
cracked at all.’ 


latest market news letter on request. 


PLAN FOR A NOVEL! — 


Write your testimonial of faith in The American Way of 
life of yesterday, today, tomorrow. A novel may carry 
it better than a short story. My NOVEL WRITING 
PLAN is a day-by-day guidance through preliminary note- 
taking, organization and expanding the idea, assembling 
the characters, plotting, making up the chapters, bal- 
ancing for dramatic emphasis, first draft, and revision. 
Easy to follow, assures a soundly written book, the only 
kind that will sell; and the book must sell! Your written 
faith will help others who cannot write theirs. 


Write for free particulars. 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novels, Poetry, Short Stories 
745 So. Plymouth Blvd. Los Angeles, Calif. 


THE OLDEST WRITERS’ SERVICE 


Short stories, books, articles, essays, verse, criti- 
cized, revised, typed, marketed. Juvenile work 
skillfully handled. 


Write for catalogue. 
Dept. J. 


Agnes M. Reeve Franklin, Ohio 


Your Critic 


; 
REI 


213142 
Ridge, 
Evanston, 
Illinois. 


Y Inspirational and helpful Loop 
CHICAGO WRITERS! 


d Evanston classes and club. 


OTHER WRITERS! | promise you personal guidance. 


jriters: elp Yourselves! $1.25 
MY TEXTBOOKS! Writers: Let’s Plot! _.. $2.00 


Close-Up, 60 Hudson St., New York, has been dis- 
continued. 


Short-Short Story Magazine, 5617 Hollywood 
Blvd., Hollywood, Calif., informs the A. & J. that 
it wants stories of all kinds, from 800 to 2000 words. 
Subject bounds are unlimited. States Jack Patrick. 
editor-in-chief, “During Short-Short's inceptive stages, 
or for the first three or four issues, syndicate rates 
only can be paid for accepted material upon publica- 
tion. . . . Los Angeles and surrounding cities will be 
used as testing grounds for the first two issues, which 
will carry, among those of others, stories by Jim Tully, 
Jack Woodford, Steve Fisher, Adela Rogers St. John, 
and Eric Howard. The cover and art make-up will be 
in the hands of Irving Phillips, Esgure cartoonist and 
designer for Coronet.” 


Clark R. Gilbert, Principal, Baxter Springs High 
School, Baxter Springs, Kans., is interested in seeing 
material on the business side of presenting plays, espe- 
cially in high schools—“In Front of the Foot Lights.” 
Material should deal with actual methods used in con- 
ducting novel and clever ticket-selling ideas, illus- 
trated if possible. Pictures need not be enlarged, but 
must be of excellent quality. They should include 
such things as original posters, outstanding display 
windows and planned but unposed pictures, stunts, 
etc., in actual action. Payment will be satisfactory, 
but not high. 


St. Nicholas Magazine, 545 Fifth Ave., New York, 
appeared again with the March issue, edited for the 
young people who will make the post-war world. 
Readers, say the publishers, will never be patronized, 
talked down to, or preached to just because they may 
not be entirely grown up. There will be stories, seri- 
als, short plays that may be acted in school or home, 
up-to-the-minute articles and verse by outstanding au- 
thors, illustrated by eminent artists, and departments 
devoted to arts, science and invention, hobbies, sports, 
games and pets. Among the hobbies are stamp col- 
lecting, the making and collecting of model ships, 
planes and trains, various forms of handicraft and 
photography. New departments will be added to meet 
demands. The announced purpose is to inspire a 
higher type of writing in the juvenile field. Contri- 
butions will be encouraged from girls and boys, to the 
best of which, conscientious awards of merit will be 
given. 

Capper's Farmer, Topeka, Kans., in addition to 
using authenticated farm experience articles, is inter- 
ested in material of interest to farm women and girls. 


| 
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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


WHEN Ben Hibbs took over as 
Saturday Evening Post editor a 
year ago, he began a major re- 
modelling operation. Almost 
everything about the Post was 
changed, or so it seemed. Now 
comes the Curtis division of pub- 
lic opinion to report on results. 
They are remarkable. Reading 
time of women readers has gone 
up 32%, of men 28%. Reading 
intensity—defined as the percent- 
age of an issue’s main editorial wordage which is 
read—has increased 19% among women, 15% among 
men, despite an 11% increase in words. 

Reading time of articles has increased 47%; of 
short stories, 7%; of serials and novelettes, 45%. In 
terest in war subjects doubtless helps the article 
showing, but there is no question of the superior 
appeal of the new type of articles. 

On our cover this month you see Ben Hibbs, wear- 
ing glasses and with a cigarette in his mouth, sur- 
rounded by his staff. This is called a “make up” 
meeting. One is held every Monday morning at 
10:30. Good stories are told—perhaps. The real 
business is scheduling articles and fiction for forth- 


John T. Bartlett 


coming issues. Members of the staff who visit . 


authors’ agents report, editorial plans are discussed, 
and Mr. Hibbs passes along any information which 
he thinks would be of interest to the staff 

Inquiry into writers’ conference plans has brought 
notes from three directors. Edward Davison, of the 
University of Colorado conference, Boulder, writes 
that his dates are July 26 to August 13. Evelyn 
G. Haynes reports that the Huckleberry Mountain 
Artists Colony, Hendersonville, N. C.. will open 
July 1 for two months. Dr. Alan Swallow is the 
new director of the Workshop at Western State Col- 
lege, Gunnison, Colo., which will meet for 10 days 
in July. 

The plural of opus, a work, is opera, and Miriam 
Allen deFord used it correctly in her article in our 
February issue. A typographical error made it operas. 
We're sorry. 

St. Nicholas is revived. In that connection, a 
sidelight from F. N. Litten on the decline of The 
American Boy is interesting. Breakfast food and 
other advertisers discovered through tests that radio 
programs for boys were apparently more productive, 
on a dollar basis, than advertising in juvenile pub- 
lications. That was one more tough break for a fine 
magazine. Once on The American Boy staff, Mr. Lit- 
ten now is a lecturer at the Medill School of Journal- 
ism, Northwestern University, and continues profes- 
sional writing of fiction. He dropped in on us when 
returning from the Pacific Coast, where he had visited 
a son now in service. 

FORECAST NUMBER summary in 24 words: 
The war may have torpedoed your markets. If it 
has, try new ones; it was never easier to become 
established in the active fields. 


FRANCIS ARTHUR JONES 


63 Fifth Avenue, New York, N. Y. 
LITERARY AGENT 


25 Years Experience 


SERIALS, SHORT STORIES, BOOKS 


eading Fee 
Short Stories with Expert Advice One Dollar 
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PRIZE CONTESTS 


Once again Harper & Brothers, 49 E. 33rd St., 
New York, is offering $10,000—$2000 as a prize, 
$8000 as minimum guarantee of royalties within six 
months, for the best book-length work of fiction by 
any author who is a citizen of the United States or 
Canada and who has not had a novel published in 
book form prior to January 1, 1924. There are no 
restrictions on themes or settings, but manuscripts to 
be considered must not be shorter than 30,000 words. 
The right is reserved to make no award. Preference 
will be given to full novel lengths, ranging from 
60,000 to 100,000 words. Each manuscript must be 
accompanied by a statement by the author or his rep- 
resentative that it is submitted in competition for the 
award. Judges this year will be Stephen Vincent 
Benet, author and critic; Irita Wan Doren, literary 
editor of the New York Herald Tribune, and Clifton 
Fadiman, literary critic of The New Yorker. Closing 
date is July 1. 


The Chicago Jewish Forum, 188 West Randolph 
St., Chicago, IIl., is offering $150 for articles or short 
stories treating of Jewish subjects. Manuscripts must 
not exceed 5000 words in length, and each manuscript 
must be signed by a pseudonym and accompanied by 
a sealed envelope containing both the pseudonym and 
the real name and address of the author. All manu- 
scripts must be submitted in English, but translations 
of original, unpublished material, will be accepted if 
the name of the translator, as well as that of the 
author, is enclosed in the sealed envelope. First prize 
will be $75, second prize, $50, third prize, $25. The 
contest, originally scheduled to close January 28, 
1943, has been extended to July 20, 1943. All manu- 
scripts should be addressed to contest editor. 


CONSTRUCTIVE HELP 


The established service for unpublished or selling 
writers who want the best criticism or revision. Mail 
script(s) and $1 for each 3000 words, plus postage, 
(book-lengths quoted on request) for unique ap- 
praisal and recommendations. 


RALPH W. WHITE Critic-Agent 


21 Langdon Ave., Watertown, Mass. Phone WAT 7620 
The help you've always wanted. Try it! 


$$ SLANT $$ 


$ 
$ 

y own fiction and non-fiction, rave-reviewed 
flashed my news over the wire services. 
And I can teach you the secrets paying big money for 
$ talent and ability. For who knows them better than a 
selling writer and experienced publisher? 
$ 
$ 


If you need help—I’'ll give you practical ie ge 
useful criticism, sales help when warranted, $i 
plus return postage per short story. Send now red 


Barry Storm Box 92-A Aguila, Ariz. 


POETS: ¢ Send self-addressed stamped enve- 
lope for 1943 PRIZE PROGRAM; 
Quarterly prizes, $25; Poetry Book Contest, etc. 
You will receive also description of HELP 
YOURSELF HANDBOOKS ($1 > contain- 
ing 999 PLACES TO SEND POEMS 
KALEIDOGRAPH, A National Magazine - Poetry 
(Published monthly since 1929; 25c a copy; $2 a year) 
624 N. Vernon Ave. Dallas, Texas 


Typing @ Revision @ Verse Criticism 
“Your is beautifully done.’’ 

Careful typing, 30c 1,000 words. Revision (rear- 

rangement of ineffective ie correction of gram- 

matical errors, unintentional repetition, —~ — 

ation and unclimactic paragraphi ng). per 

Both, 60c. Verse: typing, “%c per line; ~ 


One carbon. 
AGNES C. HOLM 


1711-J Spring Street Racine, Wisconsin 


30 


THE A. & J. 
MARKET PLACE 


(Personals) 


PLOTS THAT SELL. Thirty-five cents each, three 
for dollar. PLOTTIST (Box 45), Grand Central 
Annex, New York, N. Y. 


SHORT STORY PLOTS, 35c each, three for dollar. 
NOVEL PLOTS, $3. Midge Willner, 328 Marl- 
borough Rd.. Brooklyn. N. Y. 


“EARN AS YOU LEARN WRITING!” $1 brings 
you this book full of timely, practical tips for 
writing fiction and articles. Order it direct 
from the author, Dorothy. Banker, Box 36. Po- 
mona, Calif. ze 


SELL PHOTOGRAPHS. AMATEURS! Freelance 
methods, markets, $1.00, Writers Service, Box 
155-A, Randolph, Wis. 


100 EACH—THREE FOR 25c. Short-Item Selling 
Secrets and Markets. Writer’s Quickest Success 
Formula and Slant-Chart. How to Write Hu- 
mor. with markets. How to Outline a SALABLE 
STORY PLOT. How to Set Up a Manuscript. 
with Sample Page and Easiest Quick Word- 
Counter System. WILL HEIDEMAN, South Val- 
ley. New Ulm, Minn. Dept. A.J. 


25 MARKETS FOR JOKES, opinions, etc., for 25c 
and stamped envelope. Paragraphs have brought 
up to $100. Lucille Everly, Lancaster, Mo. 


SELL YOUR POEMS. Necessary information and 
50 buying markets sent for 25c. Charles Olive, 
ar, 


$5 A DAY WRITING news and features. Exper- 
ience unnecessary. Stamp brings particulars. 
Writers’ Service, Box 155-A, Randolph, Wis. 


SOMEONE TO CARE—That Universal Need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay. Box 670. Seattle. Wash. Enclose postage. 


2500 NEW and USED Correspondence Course 
beoks, writers’ aids a specialty. Large bargain 
list, 10c. Wanted—books, courses. Thomas R. 
Reed, Plymouth. Penna. 


GHOSTWRITER — Fifteen years experience in 
mending writing for marketing. I do not tell 
what to do. Ido it for you. Reference Women’s 
Who’s Who. Correspondence requires return 
postage. Natalie Newell, Coconut Grove. Fla. 


YOUR PLOTS AND IDEAS developed into stories 
or articles. $2 per thousand words. Special 
rates on lengthy scripts. Patillo Agency, Clan- 
ton, Alabama. 


SURPRISE FRIENDS with Kansas City post- 
mark. Mail forwarded, 20c each, or $1 monthly, 
stamps. Souvenirs from Kansas City. 50c each. 
tags reliable. R. Newman, Box 2154, Kansas 

y, Mo. 


FROM ONE BEGINNING WRITER TO AN- 
OTHER: I'll share my successful “pot-boiler” 
with you! While you’re learning to write, you’ll 
have unlimited opportunity to make money with 
fascinating spare-time mail order plan. Cash 
orders pouring in give same thrills as story 
acceptances! Small investment. Experience un- 
necessary. Send $1.00 for Commercial Reporter 
Plan, with money-back guarantee, or write im- 
mediately for further particulars. Floyd Martin, 
2417-Q Jefferson Ave., St. Albans, W. Va. 


MEET YOUR IDEAL —Pen-pal or life-mate, 
through my personalized service. Sealed par- 
ticulars free. Ask for folder, “Friendships by 
Mail.” F. Thigpen, Box 97, Bolton, Ga. 

FOLKLORE—Hills, Hollers and Hickory Flats. 
One dollar. 316 N, Denver, Dallas, Texas. 


HOW TO GET INSPIRATION (successful brain 
stimulator systems used by professional writers. 
You'll never run short of story ideas using this 
system.) ACQUIRING PROFESSIONAL WRIT- 
ING STYLE (overcoming amateur faults, achiev- 
ing literary polish.) PROFESSIONAL TRADE 
TRICKS (used by name writers successfully). 
QUARTER each, all three 50c. Will Heideman, 
Dept. A, New Ulm, Minn. 


The Author & Journalist 


Q. and A. Department 


For personal reply, accompany your inquiry with a self- 
addressed, stamped envelope. This department does not 
criticize manuscripts. Questions and replies below have 
been condensed. 


I have heard that fiction writers must get certain 
stories approved at Washington. What is the pro- 
cedure?—T. R. K., Calif. 

Censorship “rule-book” is the “Code of Wartime 
Practices for the American Press.’ Editors do their 
own censoring, following the code, and appeal to the 
Office of Censorship only when in doubt about some 
question. Ordinarily fiction has no censorship re- 
quirement. If a story should contain factual data 
of possible military significance—relating, for ex- 
ample, to embarkation of troops, secret formulae, or 
materiel—editors will judge it carefully. 

OWI advises, “If you got your story through the 
Army or Navy, let them see it before you put it into 
print, and they will interpret the code; if you didn’t 
make any agreement to submit copy, you need not do 
so unless you wish to be sure your story is safe from 
the viewpoint of military security.” While this refers 
primarily to non-fiction manuscripts, it applies equal- 
ly to factual data gathered for fiction use. 


THE QUESTION MAN. 
oo0oo 


The Queen’s Work, 3742 W. Pine Blvd., St. Louis, 
Mo., will purchase good photos for covers. 


ONE POEM CRITICIZED FREE with each order 
for SLANT IT AND SELL IT, clothbound book 
telling exactly how to write and sell verse, by 
former editor of magazine, who sells her own 
verse. Send $1 to author, Bess Samuel Ayres, 
305 S. Willomet, Dallas. Texas. 


CATHOLIC WRITER 1943 YEARBOOK. Second 
annual edition, $1.00. Marolla Press, Pence, Wis. 


LEARN WRITE-O-WAY. Methods that have made 


me $100,000. Road map to Checkville. Two 
dimes for “HOW?” Fisher Features, South 
Gate, Calif. 


TWENTY BACK NUMBERS, The Author & Jour- 
nalist, our selection, $1, express collect. A. & J., 
Box 600, Denver, Colo. 


WRITING FOR THE JUVENILES 


is easy, profitable and pleasant. The largest market 
open to beginning writers, and the only one where you 
can EARN AS YOU LEARN! One of my clients has sold 
70 stories and articles—another one received $30 for his 
first published story. My special course of instruction in 
WRITING FOR THE JUVENILE MAGAZINES teaches 
everything it is necessary to know. Write for terms. 


MAITLAND LEROY OSBORNE 
23 GREEN STREET WOLLASTON, MASS. 


NEW WRITERS NEEDED 


profitable writing field. May bring you up Details 
to $5.00 per hour spare time writing in your 

home. A.H.L. of New York writes: ‘I’ve made $5.00 
an hour and more writing.’’ Here are others: J.A.M., 
Mass. had never made a sale. Now he writes, “I 
have placed an article with Everybody’s Weekly and 
have a $25 check for it.” G.G. Munising, Mich. “I’ve 
sold four trade journal articles to the topnotchers in 
the field.” How about YOU! Due to War, money- 
making possibilities in this field are better than ever 
for men and women of all ages. Experience unneces- 
sary. Write for FREE details. NO OBLIGATION. 
Postcard will do. 


Comfort Writer’s Service Dept., F-181, St. Louis, Mo. 


New writers needed to re-write ideas in 
newspapers, magazines and books. Splen- 
did opportunity to ‘‘break into’’ fascinating, 
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eACWrite to Sell 


IN WRITING 


Success in writing may be largely 

a matter of psychological condition- 
are The Author & Journalist way, through 
David Raffelock’s personal course, PRAC- 
TICAL FICTION WRITING, enables you to 
progress steadily and definitely to your goal 
of writing salable stories. You learn to rec- 
ognize story material, to construct it solidly 
so that it will be entertaining and market- 


able. 
OUTSTANDING RECORD. 


A. & J. training is responsible for students’ 
sales to almost every magazine published. 
A. & J. students sell their work, for they are 
trained to sell. Learn today about this pro- 
fessional training that is highly recommend- 
ed by leading editors and authors. 


FREE STORY REPORT 


We will gladly send you complete informa- 
tion about the course and our’ important 
booklet, “The Way Past the Editor,” free. 
Write us promptly and we will send you a 
free coupon for a manuscript report. o ob- 
ligation to you. 


A. & J. SIMPLIFIED TRAINING COURSE 
1839 Champa Street, Denver, Colo. 


Please send me your booklet and all informa- 
tion about your course. And include the free 


q We are established general Book 
Publishers. We offer you friendly 
editors and MS readers; able ar- 
tists; punctual printers; agents for 
Great Britain and the Continent; 
distribution at home and abroad. 


¢q If you have a typewritten book MS 
—on any subject, prose (30,000 
words and up) or poetry (book-size 
collections for Contemporary Poets 
Series)—you are cordially invited 
to submit it, with the complete cer- 
tainty on your part that it will be 
read without delay, and of course 
free. Write first if you prefer. 


q If unavailable, your MS will be re- 
turned promptly and carefully. If 
accepted, your book will be pub- 
lished promptly and adequately. 


DORRANCE & COMPANY 


Coupon, A.J.—Mar. (Incorporated 1920) 
NAME.......... Dept. A 
370-374 DREXEL BUILDING = 
ADDRESS 
PHILADELPHIA, PA. 
HAVE YOU SEEN THESE IMPOR- 
TANT BOOKS FOR WRITERS? E CAN HELP YOU : 
THE STORY WRITER Twenty years’ experience in the judging of a 
By Edith R. Mirrielees.................... $2.00 manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
int of view is re 
text, The author discusses Substance, time, points ditions, gathered in the heart of the publishing ; 
fiction writer "is told. why. be world; a personal acquaintance with practically 
considered and how they may be achieved. every editor of importance in the United States 
— —these should be of service to our clients, : 
WRITING THE SHORT SHORT STORY shouldn't they? We will give you intelligent < 
Edited by Sylvia E. Kamerman........ $2.00 sympathetic help and guidance, and you can ee 
Twelve writers of short short stories analyze the count on us for absolute, straight-from-the- ca 
essentials of writing the short short. With the ee 


we demand for short fiction material, the 
short ort story is becoming an increasingly im- 
portant fiction form. The practical help and in- 
struction in this book will enable you to write the 
kind of short shorts that ediitors are buying. 


THE CRAFT OF NOVEL WRITING 
Edited by A.. S; Burack. $2.50 


This book contains meaty chapters by leading nov- 
elists, teachers, and critics on the general tech- 
nique of novel writing; the writing of special types 
of novels such as the historical novel, the mystery 
novel, the western novel. These competent au- 
thorities offer the aspiring novelist sound tech- 
nical advice, inspiration, and guidance. 


Copies of these books will be sent post-paid 
on receipt of remittance, or they may be 
ordered C.O.D. 


{ Ask for our complete catalog } 
) of books on writing technique ( 


THE WRITER, INC. 
8 Arlington St., Boston, Mass. 


shoulder frankness. We want clients who have 
the will to go forward—-we want to help them 
to go forward. 


Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 
Henry Goddard Leach, Hamlin Garland, and 
others. 

Send for circular, and for letters of recom- 
mendation from George Horace Lorimer, H. 
L. Mencken, John Farrar, Willam C. Lengel, 
H. E. Maule, William Allen White, Marie M. 
Meloney, H. C. Paxton, Fulton Oursler, 


Thayer Hobson, Marjory Stoneman Douglas 
and others. 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 
55 W. 42nd Street, New York, N. Y. 
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INVITATION 


TO WRITERS 


A-cordial welcome...a helping hand... we firmly believe 


that these things are deserved and appreciated by every 


writer. We well know the thrilling glow of satisfaction 


it gives a publishing house to discover and help de- 


velop many a talented author, an articulate interpreter 


of facts, an extraordinary raconteur.... That the great- 


est of all publisher's delights—this discovery of new 


talent and development of old—may be ours, we con- 


tinue with the publishing policy adopted long ago: prompt 


reports and generous rates on all editorial matter.... 


Won't you query our managing editors on the pos- 


sibilities of your story, article or book suggestions? 


NON-FICTION MAGAZINES: 


FLYING, POPULAR PHOTOGRAPHY, RADIO NEWS 
FICTION MAGAZINES: 

AMAZING STORIES, FANTASTIC ADVENTURES 

BOOK DIVISIONS: 


Alliance Books (Successor to Alliance Book Corp 


Fingerprint Mysteries, Little Technical Library 


Ziff-Davis Publishing Company 


540 North Michigan Avenue «+ Chicago, Illinois 
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